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NEW YORK, “MARCH, 1921. 


Vor. XVI, No. 1 


"NATION ON WAY ° To PROSPERITY. 

The United States has passed through the period of de- 
pression and is now well on the way to prosperity and 
complete business readjustment according to the monthly 
report of the Federal Reserve Board. The bulletin says 
in part: 

“The better outlook in business generally has been 
paralleled by a decided improvement in financial conditions. 
There has been a decided upward movemert in practically 
all securities which has exhibited itself clearly in connec- 
tion with bonds as well as with stocks.” 





PROGRESSIVE ALCOHOL TRENDS. 

The opinion of the former Attorney General Palmer ren- 
dered just before the close of the last administration in 
Washington relative to the wholesaling of alcohol to manu- 
facturers and wholesale druggists has caused a ferment 
throughout the industry. Acting upon the opinion of the 
Attorney General, the Commissioner of Internal Revenue 
issued a tentative regulation covering sales at wholesale. 

The manufacturers of Industrial alcohol immediately 
held a conference and drafted a protest in criticism of the 

‘new regulations which was submitted to the Internal Reve- 
nue Bureau. The brief was signed by the following gentle- 
men: Henry J. Kaltenbach, for the Fleischmann Co.; F. 
M. Harrison, for the U. S. Industrial Alcohol Co.; G. M. 
MacDowell for the National Cereal Beverage Assn.; L. S. 
3acharach, for the Jefferson Distilling & Denaturing Co.; 
A. H. Selling, for David Berg Industrial Alcohol Co.; V. M. 
O’Shaughnessy, for the Rossville Co.; H. M. Gaylord, for 
Kentucky Distilleries & Warehouse Co.; and G. F. Dieterle, 
for Federal Products Co. 

They pointed out that the Attorney General’s opinion 
was not out of harmony with that of the alcohol manu- 
facturers in that the Bureau has ample authority to issue 
regulations consistent with the interests of the government 
which will provide for a complete differentiation between 
the distribution of potable liquors fit for beverage purposes, 
and non-potable high-proof alcohol produced exclusively 
for industrial purposes. 

They pointed out very clearly that the alcohol distributing 
business had been long established among reputable chemical 
merchants (who did not handle potable intoxicating liquors) 
and that the new proposed regulations would put them out 
of business merely because they are not themselves manu- 
facturers of the alcohol, or wholesale druggists. 

We trust that under the new administration there will be 
evinced a more reasonable desire to co-operate with the 
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legitimate manufacturers of the country and not to strain 
the Volstead Act with a view to ignoring the interests of 
reputable manufacturers while attempting to cut off supplies 
of intoxicating liquids from those relatively few who are 
desirous of obtaining it in any form and through any chan- 
nel for intoxicating beverage purposes. 

On another page our Washington correspondent reports 
the possibility of a new treasury decision authorizing a new 
formula for the denaturing of alcohol for perfumery 
purposes. It will be the purpose of the new regulation to 
permit alcohol manufacturers partially to denature alcohol 
to be shipped to perfumery manufacturers in such a man- 
ner as to warrant the suspension of the tax of $2.20 per 
proof gallon. Any perfume or similar compound in which 
such alcohol is used would of course in its finished state 
have to be unfit for use as an intoxicating beverage, and 
thus be lawful to be manufactured and sold and also entitled 
to recognition as tax-free. 

As long ago as November, 1919, it was our own opinion 
that any finished product containing alcohol which as sold 
to the public was unfit for use as an intoxicating beverage 
was at the same time and because of that, entitled to a 
remission of the tax. That section of the Volstead Act 
dealing with denatured alcohol provides that any alcohol 
which is rendered unfit for use as an intoxicating beverage 
would be tax-free. We have always held that any per- 
fume, etc., which is so made as to be unfit for use as an 
intoxicating beverage is per se a specially denatured alcohol. 

We expressed this view to various influential men in the 
industry, but it was deemed best to print nothing on the 
subject at the time. Now that there is.a new administration 
in power, and as there seems to be a tendency to view this 
and other matters in a broad and practical manner, it is to be 
hoped that perfumers and others who manufacture liquid 
alcohol compounds that are unfit for use for intoxicating 
beverages, will no longer be required to pay an Internal 
Revenue tax which under the law apparently is not due. 


PATENT EXTENSION LAW PASSED. 
In the closing days of Congress H. R. 15662 was enacted 


and signed by the President. This measure provides for 
the extension of time in filing applications for patents which, 
because of conditions arising from the war, could not be 
completed during the period normally required. One of the 
chief benefits is the expectation that various foreign countries 
will reciprocate by permitting American manufacturers and 
patent attorneys to complete registrations which were inter- 
rupted because of the war. 

Inasmuch as arrangements between various foreign coun- 
tries expire on March 31, action by the last Congress was 
necessary in order that the United States might be open for 
reciprocity of treatment before it was too late. Inter- 
national patent attorneys assume that the volume of Amer- 
ican patents jeopardized abroad is far greater than the vol- 
ume of foreign patent applications which were suspended by 
the United States Patent Office during recent months. 


IMPROVING EXPRESS SERVICE. 


A campaign has been started in the express business, 
to keep down the number of shipments which find their 
way to “On Hand” departments, because the addresses are 
inaccurate, or incomplete, or because of cancellation of 
orders or some other disagreement between shipper and 
consignee. An energetic effort is being made to clear up 
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STRONG PLEA TO BUY NOW IS MADE TO 
MANUFACTURERS IN U. S. 


J. Philip Bird, general manager of the National 
Association of Manufacturers, has made a plea that 
manufacturers should now resume their buying of 
raw products in a discriminating way in order to keep 
the wheels of industry turning and aid in main- 
taining the economic balance of the country. 

“The time has now come,” said Mr. Bird, “for 
every far-sighted manufacturer to return to the kind 
of discriminatory buying necessary to sustain industry 
and restore. prosperous business conditions. 

“We have passed almost through a brief period 
of the closing down of factories and mills in the 
readjustment. We are now seeing industries re- 
opening and resuming work on almost normal 
scale. We will have more and more of this as we 
adjust ourselves and our methods to the new sit- 
uation. We have seen great changes so far with- 
out widespread labor upheaval, and this is one of the 
most healthful signs for the future, because in these 
great turnarounds the employes have not been 
forced to shoulder the greater part of the burden. 
These things follow in the natural cycle of events 
that trail all great wars.” 


the undeliverable matter found in the “On Hand” rooms 
of the express company. It is the opinion of operating 
heads in the express business that the growth of “On 
Hand” freight is a handicap to improvement in the ex- 
press service. It is found that a large number of claims 
and annoying controversies are directly chargeable to the 
abuse of the “On Hand” privilege. 

When a shipper is informed by the express company, 
through the usual postal notices that the consignee to whom 
he sent his goods has refused to accept them, it will facili- 
tate matters if he will give prompt and definite instructions 
for the disposal of the shipment. in question. 

PERFUMERS’ CONVENTION. 

As previously announced, the twenty-sixth annual conven- 
tion of the Manufacturing Perfumers’ Association will be 
held at the Biltmore Hotel, New York, May 10, 11 and 
12. In past years it has been frequently the custom to hold 
the convention the week immediately following Easter, but 
as the holiday comes so early this year it was deemed best 
to postpone the convention until a time that the weather is 
more likely to be settled. 

Mr. A. F. Kammer, Chairman of the Convention Com- 
mittee, announces that the plans for the business sessions 
are practically completed and that many interesting and 
valuable addresses will be given. 

The annual theater party will be held on the evening of 
Tuesday, May 10, at the New Amsterdam Theater, New 
York, where the unusual musical comedy “Sally” is being 
given. A large part of the orchestra has been reserved, 
and all members and friends who attend the party will be 
assured of good seats. 

A gentleman of national prominence has already con- 
sented to speak at the banquet, and others of equal standing 
are expected. ; 


Firm in France Gets Good Results. 


(From Keller Dorian Silvin & Cie., Fancy Papers, 15, 17, 18, Rue 
St. Eusebe, Lyon, France.) 


We have been very much satisfied with the advertising 
in THe AMERICAN PeRFUMER which has brought us very 
good results. 
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OUR FOREIGN TRADE GROWTH. 

December’s exports of perfumeries from the port of New 
York showed the handsome gain of nearly $130,000 over 
the November exports. The distribution was as follows: 
To Belgium, $518; Denmark, $1,372; France, $9,529; Ger- 
many, $55; Gibraltar, $725; Greece, $2,092; Italy, $1,306; 
Netherlands, $5,906; Portugal, $85; Roumania, $2,121; Spain, 
$11,463; Sweden, $966; Switzerland, $1,651; Turkey in Eu- 
rope, $4,765; England, $88,468; Bermuda, $2,328; British 
Honduras, $2,519; Canada, $102; Costa Rica, $987; Guate- 
mala, $1,033; Honduras, $3,360; Nicaragua, $1,627; Panama, 
$13,791; Salvador, $1,847; Mexico, $14,786; Newfoundland, 
$1,217; Barbados, $4,494; Jamaica, $16,408; Trinidad, $13,- 
933; British West Indies, $6,069; Cuba, $92,476; Danish 
West Indies, $1,001; Dutch West Indies, $903; French West 
Indies, $4; Haiti, $2,149; San Domingo, $14,948; Argentine, 
$29,039; Bolivia $2,071; Brazil $25,357; Chile, $11,984; Col- 
ombia,. $3,912; Ecuador $2,100; British Guiana, $15,284; 
Dutch Guiana, $840; French Guiana, $56; Paraguay, $108; 
Peru, $25,204; Uruguay, $6,094; Venezuela, $13,452; China, 
$46,243; Korea, $52; British India, $12,088; Straits Settle- 
ments, $625; British East Indies, $485; Dutch East Indies, 
$3,755; Hong Kong, $34,964; Japan, $3,562; Siam, $476; 
Turkey in Asia, $1,738; Australia, $50,380; New Zealand, 
$23,007 ; British Oceania,$152; French Oceania, $575; Phil- 
ippine Islands, $59,289; British West Africa, $5,482; British 
South Africa, $7,496; British East Africa, $179; Canary 
Islands, $378; Kamerun, $422; Port Africa, $549; Egypt, 
$531; Poland, $239; total, $714,172. 

Toilet soap exports were valued at $483,132 and other 
soaps at $526,276, a total of $1,009,408, a very nice sum. 


AMERICAN BRUSH MANUFACTURERS. 


The fourth annual convention of the American Brush 
Manufacturers’ Association, which was held at the Shel- 
burne Hotel, Atlantic City, in February, elected the fol- 
lowing officers: President, William Cordes, Florence Mfg. 
Co.; vice president, Ernest G. Wright, of Hanlon & Good- 
man; treasurer, Franklin G. Smith, Osborn Mfg. Co.; ad- 
visory secretary, T. James Fernely; secretary, George A. 
Fernely. Remarks were made by Nathan Loth, of the 
Atlantic Brush Works; Milton W. Alexander, Francis 
Squire, and R, H. Saxton, of the Grand Rapids Brush Co. 
Mr. Saxton presented this slogan to the association for the 
use of its members: “The community hair brush must go!” 


COSMETICS NEED NOT BE REGISTERED. 


It is announced that the New York City Board of Health 
regulation, recently promulgated, requiring registration of 
proprietary medicines, applies only to preparations recom- 
mended by the manufacturer as a remedy, and does not 
cover cosmetics, face creams, hair tonics, dyes or other 
toilet preparations unless therapeutic claims are made for 
them. If such claims are made for cosmetics, application 
must be made for registration as a patent or proprietary 
medicine, according to the acting director of the Bureau of 
Food and Drugs, Department of Health. 


As Valuable as Food to the Body. 


(J. J.. Kleaver, 928 Labeaume St., St. Louis, Mo., with the Remmers 
Soap Co., Cincinnati, 
Your magazine to the perfume and soap trade is like 
food to the body. 


OUR ADVERTISERS 


H. L. HEITER 
Metal Specialties 
200 FIFTH AVENUE 
NEW YORK 
Tue AMERICAN PerFuMER & EssentTIAL Or Review, 
14 Cliff street, New York. 
Gentlemen: When you approached me about a year and 
a half ago, with the proposition of advertising my special- 
ties in your journal, which you stated would be of great 
benefit to me, I had my doubts about the same, but as the 
old saying, “Nothing ventured, nothing gained,” I thought 
that I would try your publication, starting with one half 
page, which I increased to a full page and I have found 
that the same has been of incalculable benefit to me by 
bringing me in contact with some of the largest dealers in 
my line in this and foreign countries. I cheerfully recom- 
mend your publication as being of great value to any one 
desiring to go ahead in their business. 
With kindest regards, yours truly, H. L. Herrer. 


CHEMISTS’ CLUB CELEBRATES. 

Chemists’ Club, 52 East 41st street, New York, cele- 
brated its tenth anniversary on March 17 by bestowing hon- 
orary memberships on eight leading chemists, half being 
Americans and the others foreigners. They were: Prof. 
Ciamician, University of Bologna; Prof. LeChatelier, Col- 
lege de France; Dr, Ernest Solvay, Brussels; Sir Edward 
Thorpe, Imperial College of Science and Technology; Dr. 
John Uri Lloyd, past president American Pharmaceutical 
Association; Dr. W. H. Nichols, past president American 
Chemical Society and Society of Chemical Industry; Dr. 
Edgar Fahs Smith, president American Chemical Society, 
and Dr. Edward Weston. 

The principal speakers were Dr. Irving Langmuir and Dr. 
Jacques Loeb. There was a reception and dinner. 

The Nominating Committee of the club has announced the 
following ticket for the mail election which ends on May 4: 
President, John F. Tieple; vice-presidents, William F. Hoff- 
mann, Victor G. Bloede; secretary, H. G. Sidebottom ; treas- 
urer, A. G. Robinson; trustees, K. G. Mackenzie, C. B. 
Zabriskie. 


AMERICAN CHEMICAL SOCIETY. 
' Announcement is made that the spring meeting of the 
American Chemical Society, to be held in Rochester, N. Y., 
from April 26 to 29, will be one of the largest ever held 
by that organization. The preliminary plans indicate that 
the sessions will be of more than ordinary interest and 
that the members will be well entertained in addition. 


FRENCH EXPORTS TO U. S. GROW. 


According to statistics received by the Bankers’ Trust 
Company of New York, from its French Information service, 
the total value in 1920 of declared exports from France to 
the United States and its possessions was $467,158,848. This 
was a net increase of $299,012,816, or 177 per cent over 
similar trade during 1919. 

Perfumery and soap were valued at $12,165,236 as against 
$5,320,292 in 1919. Potash figures grew from $806,430 in 
1919 to $8,082,667 in 1920. 











PERFUME AND TOILET GOODS TRADES ON SOLID BASIS 


Our Symposium last month on the Perfumery and Toilet 
Goods Outlook for 1921 attracted much favorable comment, 
for it put into crystallized form opinions which predomi- 
nated in the trade and showed conclusively that both in- 
dustries are not only upon a sound and substantial basis, 
but that the room for growth is phenomenal. Some com- 
parisons were made of the Treasury Department's collec- 
tions of excise taxes on toilet and medicinal preparations, 
to which we now add the January figures as rounding out 


the period under scrutiny: 


Feely, WA... cece cece cccccccces $468,844.27 
EE ine si sob. 0¥ enh» seb sng shewad 487,126.17 
TIES. cer ccccccccccncccees 498,521.13 
SEOROE ecu Wipesaloassiee Rel 511,066.15 
NE) 106. 5:0 sepandtdooun eke nese 504,674.05 
I 56 oe swe oy p even trek d ulvrowed 582,197.63 
TREE Crs aS yy me's Sakae 6 Rade sin 502,417.22 


The showing for January, as we predicted, was very close 
to the November figures (within $2,000), but considerably 
less than the December amount, due to the holiday trade 
in the latter month. But in January, 1920, the amount 
was $607,207.12, making a much larger difference, but by 
no means an unexplainable one. The decrease from one 
January to the other really was only a slump of about 
16 2/3 per cent, or one-sixth of the larger sum, which 
considering the trend of general trade in the latter half 
of 1920 was comparatively insignificant, and taken with the 
other figures quoted demonstrates that the industries stood 
up firmly in the face of unusual depression in other lines. 

But to go back somewhat further we find that July, 1920, 
was really the low mark month in the entire slump. Going 
back to December, 1919, with a high of $624,793.18, it will! 
be seen by the following table how the unfavorable con- 
ditions caused the revenue receipts to fluctuate: 


ES io nicks oss exp stamens $607,207.12 


oe chon. ba wies igs us acu eee 569,636.15 
ENS pa cress t Kun hd Viord 5 bade 579,780.06 
ASE oh 5 55 pe 8 soba ts wane ee phere 517,396.05 
CURE os, inka x bee Soc eh s'ssdeibes bo 514,958.46 
SE REACT NER edhe Voces s > <cessuntabe 497,832.65 


The upward trend from July, 1920, has been steady, but 
not uniform. In the period that the public was buying freely 
retailers let their goods go without replenishing their stocks 
to any great extent. Then when buying diminished they 
continued this policy until it became absolutely necessary 
to restock as trade grew better. Many perfumery and toilet 
preparations manufacturers were over manufactured when 
this situation arose and in its natural consequence the raw 
material industry found less demand ‘for its products. Fi- 
nancial considerations, which affected all lines of trade, of 
course had their influence in the periods under scrutiny in 
the demand put forth by perfume retailers and manufac- 
turers, while the raw material firms simply had to stand pat. 
Now that the upward movement is in full swing, the manu- 
facturers naturally will benefit first, with the raw material 
branch of the industry coming in as a good second. 

The perfumery and toilet goods industries have, as a 
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matter of fact, been only slightly affected, in a comparative 
way, in the recent slump. There are many reasons for 
this condition. Some are hygienic, for the use of various 
toilet preparations has become a sanitary necessity with a 
great many persons and they have ceased to be luxuries, 
except in the matter of the more expensive imported per- 
fumes, which, of course, do not enter into the status of 
perfumery made by American manufacturers, 


Like numerous other American industries, the perfumery 
and toilet preparations trades experienced an unprecedented 
increase in the volume of business during the war. Sanitary 
habits inculcated in the training of men for the service had 
something to do with it and the increased incomes in 
thousands of families, especially in the wage-earning class, 
went still further, enabling the beneficiaries to indulge in 
toilet comforts and pleasures that previously had been out 
of reach. The influx into business and industry of in- 
numerable women, who thereby either received larger in- 
comes than previously, or were made financially inde- 
pendent, formed another element that was potential in en- 
larging the demand for toilet requisites. 


Experience has demonstrated that once a woman has 
become accustomed to the use of perfumes and toilet prep- 
arations she remains a permanent user of these neces- 
sities of modern life. Financial vicissitudes may compel 
her to economize in the use of aids to her comfort and 
beauty, but they will rarely, if ever, compel her to do with- 
out them. She may pay less for talc, face powder, cream, 
or perfume when she is pinched, but she still will remain 
an active consumer of these articles. It will be seen, there- 
fore, that the greater market which was created by the 
war for the perfume and toilet preparations industries 
must be a permanent market, one upon which the manufac- 
turer can figure definitely in making his production and 
selling plans. It represents a direct net gain. It has 
successfully passed the toddling war-baby stage and now 
is standing sturdily on its own feet. 

The volume of this market, measured in dollars and 
cents, as is shown in the figures just quoted, of course will 
rise or fall in sympathy with business and industrial con- 
ditions. But from the viewpoint of volume as measured 
in terms of packages, it will prove invulnerable to every- 
thing except a great financial catastrophe. The manufac- 
turer of perfumes and toilet preparations consequently has 
every reason to face immediate future with the utmost 
confidence and equanimity. He is unlike some other manu- 
facturers whose war time markets have failed to “stick.” 

As we have pointed out before, the per capita consump- 
tion of perfumes and toilet preparations is only 75 cents 
a year for the entire Nation and the opportunities for in- 
creasing it are so numerous and promising that manufac- 
turers who approach the field with energy and perseverence 
cannot fail to reap rich harvests. There can be no slump 
of the new converts to the products of these industries and 
while the volume of sales in cash may fluctuate there will 
be no diminution in the quantities used. As the Nation 
makes further and increasing progress toward the pros- 
perity of peace the perfumery and toilet goods industries 
should benefit materially and there is, in fact, practically no 
limit to the advances that they may make in the next few 
years. The surface really has hardly been scratched so 
far. 
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Here are a few opinions which might be read as sup- 
plement to last month’s Symposium : 
OPTIMISM IN THE MIDDLE WEST, SOUTHWEST AND SOUTH. 


Northam Warren, president of the Northam Warren Cor- 
poration, New York City: “I have just returned from a two 
weeks’ visit to drug and department store buyers in the 
Middle West, South West, and South for the purpose of 
getting information on which to plan intelligently our 1921 
selling and advertising. Nearly everywhere I found op- 
timism, and even in those sections affected by the low prices 
of oil and cotton there was a universal opinion that 1921 
would be a good year for manufacturers who have the nerve 
to advertise and push their lines. 

“The export business has already been benefited by the 
rise in sterling exchange. We have adopted for our sales 
force the-motto of the Chicago Tribune, ‘1921 will reward 
fighters.’ We are going after business both at home and 
abroad and we expect to get our share of it.” 


LOOKS FOR STEADY IMPROVEMENT IN GENERAL BUSINESS, 


Louis K. Liggett, president of the United Drug Co., Bos- 
ton, and controlling stores over the country, says: “Inthe 
judgment the year 1921 will show the largest business in the 
company’s history. I look for a steady improvement in 
general business and a real impetus within six months. Our 
own business will get its stride in advance of that time, and 
I believe we shall be on the road to the greatest prosperity 
we have ever seen.” 


BUSINESS CHEERFULNESS GROWS. 

The widespread optimism and confidence that marks the 
present business situation is founded upon a knowledge of 
the inherent strength and soundness of the nation’s economic 
structure, Archer Wall Douglas, chairman of the Com- 
mittee of Statistics and Standards of the Chamber of Com- 
merce of the United States, declares in his monthly review 
of business conditions in the Nation’s Business. 

“Nothing is more significant and encouraging at this 
time,” he says, “than the belief in many quarters that better 
conditions will prevail as the season advances. As a natural 
consequence of this growing cheerfulness there is actually 
more business being done today, both materially and men- 
tally, as it entails the buying of seasonable goods. 

“A general decline in prices is realized to be the only 
way out of the existing unnatural situation, and while it is 
a painful process, it is none the less essential. The sooner 
it is over, the sooner we shail arrive at an enduring basis.” 

TREGOE ON IMPROVING BUSINESS. 

Deploring recent prophecies tending to inspire a more 
rapid recovery than could be safely expected, J. H. Tregoe, 
executive secretary of the National Association of Credit 
Men, states that the injury to business was too deep and 
too serious for a recovery other than through a period in 
which the recuperation might be permanent. “1921, a Year 
of Test—Make it a Year of Triumph” is the slogan pre- 
sented by Mr, Tregoe in his March general letter con- 
taining a review of business, financial and economic condi- 
tions. Mr. Tregoe writes: 

“Gathering data from a very wide field east of the Rockies, 
we find that merchandise stocks, wholesale and retail, have 
largely been liquidated ahd are now running below normal 
for this period of the year. This is a good symptom, though 
with the retailers of some sections the merchandise in stock 
is unseasonable and will have to be held for later demand. 

“The liquidation movement has released some funds, and 
this was reflected in improved collections. Therefore, a 
large amount of receivables was liquidated during February. 
A selling movement was discernable also, as a corollary 
perhaps to the liquidation of receivables.” 





UNFAIR FOREIGN COMPETITION CAN BE 
CORRECTED BY TARIFF.* 

By Martin H. Itrner, Ph. D., Chief Chemist of Colgate & Co. 

A veil at present obscures the future of the perfume 
industry, but Congress will lift the veil in the near future 
iby passing a new tariff act, and we have confidence that 
its work will be helpful to the American perfume industry 
and for the benefit of the country in general. 

Foreign competition has been unduly favored in several 
ways in the past, but in spite of this, American perfumers, 
because of the quality of their articles, are demanding 
more and more attention and respect and are gaining 
ground throughout the world. 

Perhaps the item most favorable to foreign competition 
is the fondness among many Americans to buy foreign 
articles of perfume. It is a fetich with them and gives an 
admirable illustration of the old and true saying that a 
prophet is not without honor except in his own country. 

It is an indisputable fact that many foreign perfumes are 
good, and it is just as true that it is often necessary among 
some Americans to disguise the American label that the 
true merit of an article may be recognized. 

Not long ago one of the large American perfume manu- 
facturers, having confidence in domestic perfumes as com- 
pared with imported, arranged to have an impartial, dis- 
interested, truth-seeking committee buy several domestic 
perfumes on the open market, and several of the most 
popular foreign perfumes, transfer them all to similar 
bottles, mark them with numbers and divest them of all 
other external means of identification. The perfumes thus 
disguised were submitted to a large number of ladies in 
different walks of life, including college girls, actresses, 
business women and society women, most of whom were 
users of foreign perfumes. Each opinion was rendered 
without the knowledge of any other one’s judgment. The 
result of all the opinions thus obtained was a decided 
preference for the perfumes that had been made in America. 
The handicap of the foreign label in competition is real 
and appreciable in the United States. 

Another and more insidious form of foreign competition 
is found in the importation of mixtures and compounds 
of perfume materials. The present tariff law permits such 
mixtures and compounds to come in at a no higher rate 
of duty than is charged for the separate constituents in 
pure definite form. The composition of these mixtures is 
not known to the Government. Many of them come in 
under fanciful names, and they have been blended abroad 
so that it is practically only necessary to add alcohol to 
make finished perfumes. As the composition of these mix- 
tures is known only to the foreign manufacturer and cannot 
be determined by examination, it leaves the door wide open 
for undervaluation for import purposes, which course, if 
followed, deprives the Government of revenue and is in 
unfair competition with the American perfume manufac- 
turer. Some perfumes finished in this way in America 
bear foreign labels. 

It is believed that Congress will give relief from these 
abuses by charging a low rate of duty for fundamental 
perfume materials not made in this country, a reasonable 
measure of protection to American made aromatic chem- 
icals, and a high rate on all mixed and compounded per- 
fume materials—a rate closely approximating the rate on 
finished perfumes. 

Such action by Congress will tend to counteract the dis- 
advantages under which the perfume industry has st 
gled, and there is every reason to believe that America will 


forge ahead in this industry as in many others, with Con- 
gress mindful of the needs of American manufacturers. 





on™ the New York Journal of Commerce’s Chemical Annual, 





TARIFF, TAX AND ALCOHOL MATTERS IN WASHINGTON 


Wasuincton, D. C., March 15.—After having been in 
special session since March 4, the Senate today adjourned. 
While up to the time of this writing the President has not 
issued a proclamation calling an extra session of Congress, 
he has announced unofficially that the session will begin on 
April 11. The purpose of this extra session as is very well 
known to the readers of THE AMERICAN PERFUMER is for 
the revision of the tariff and revenue laws with the direct 
hope that following such revision the business of the country 
will enjoy greater prosperity. 

Plans for the enactment of a temporary tariff measure 
were abandoned at a joint meeting of the Republican mem- 
bers yesterday of the Senate Committee on Finance and the 
House Committee on Ways and Means, together with Sec- 


retary of the Treasury Mellon and other Government ex- 
perts. 

It was decided definitely at the conference that the first 
legislation to be enacted at the extra session should be an 
anti-dumping bill, undoubtedly similar to that adopted by 
the House during the last session of Congress, but on 
which the Senate took no action. This bill, of course, would 
prevent the sale of foreign goods in this country at lower 
prices that in the country of origin. 

The conference decided also that the Ways and Means 
Committee immediately upon the reconvening of Congress 
should report a bill for the collection of the present rates 
of duty on the basis of American valuation. This valua- 


tion bill will be followed, according to the present program by 
a new permanent tariff bill which in turn will be followed by 
a new revenue bill. The Government proposes, it is under- 
stood, to take off all of the war time taxes such as the tax 
on soft drinks, railroad fares, etc., and the revenue bill 
probably will contain a provision for a sales tax. The gen- 


eral consensus of opinion here seems to be that even the 
sales tax here would not be necessary unless Congress 
should enact a soldiers’ and sailors’ bonus law. 

During the interval between now and the special session of 
Congress on April 11 the Ways and Means and Finance 
Committee will work to have the tariff and revenue pro- 
grams in readiness for immediate consideration when the 
new session begins. ; 

Senator Penrose and Representative Fordney conferred 
today with the President and it is said that he approved the 
program outlined above, calling as before stated, first for 
the passage of the anti-dumping bill, followed by an amend- 
ment to the present tariff law, providing that tariff shall be 
levied on American valuations of imported goods. 

There are some persons in Washington who consider 
that the proposed amendment to the tariff law imposing 
duties on imports on a basis of American instead of foreign 
valuation is the most radical step that has been. taken in 
tariff legislation for a long time. The change is neces- 
sitated, the legislators say, by the impossibility of ascertain- 
ing foreign costs under present world conditions, which was 
so strikingly pointed out in the hearings held before the 
Ways and Means Committee on the tariff revision. 

There is apparently a unanimity of opinion among the Re- 
publican members of both committees on the program which 
has been outlined, although it is said that Representatives 
Longworth and Bachrach of the Ways and Means Com- 
mittee and Senator Watson of the Finance Committee were 
strong for a revision of the revenue laws before the passage 
of a permanent tariff law is undertaken; however, their 
opinion was overruled by the other members of the two 
committees. 

Mr. Fordney in discussing the situation said that it would 
not be necessary to hold additional hearings before the 
Ways and Means Committee in connection with the per- 
manent tariff bill. He pointed out that 42 days of hearings 
were held on tariff legislation by the committee during the 
last session, and he expressed the opinion that a permanent 
tariff bill could be written and ready for the consideration of 
the House soon after April 11. However, this opinion does 


not seem to be shared by all, inasmuch as there is scarcely 
four weeks’ time intervening between now and the time the 
extra session is to convene. 

“The preponderance of opinion seemed to be that tariff 
legislation should come first,” said Senator Penrose in a 
formal statement following the conference, “but there was 
the suggestion that it should be considered as nearly in 
concurrence as possible with action on revenue legislation. 
I have no doubt that if the House proceeded to take up 
the tariff legislation, the Senate Committee would proceed 
to hold hearings on certain important phases of revenue 
legislation, and at the same time, it would take up the tariff 
question, of course, as soon as the bill came over from the 
House.” 

According to Senator Smoot, of Utah, a bill will be in- 
troduced in both houses very early in the special session 
providing for the repeal of the excess profits tax and sur- 
taxes. It is also probable, he said, that another bill will 
be introduced at the same time providing for the imposition 
of a gross sales or turn-over tax on all classes of business. 
According to. best information available the gross sales tax 
bill will be introduced in the Senate by Mr. Smoot, while a 
similar bill will be introduced in the House by Mr. Fordney. 


FORMULAS FOR SPECIALLY DENATURED ALCOHOL, 


It is understood that certain perfumery interests have re- 
cently submitted formulas for specially denatured alcohol to 
the Industrial Alcohol and Chemical Division of the Bureau 
of Internal Revenue for use in manufacturing perfumery. 
Three formulas have been submitted to the division and it 
is practically certain that one of them will be acceptable to 
the government. 

The acceptance of such a formula will open the way for 
all perfumery manufacturers to make use of it and thereby 
to obtain tax free alcohol. If the government accepts the 
formula it will be quite a victory for the perfumery and 
alcohol manufacturers because considerable time has been 
spent both by the United States and foreign governments 
in obtaining a suitable modificatidn for tax free alcohol. 

Up to a few months ago the government was very loath 
to accept various formulas owing to the fact that this would 
mean a considerable reduction of revenues, but recently the 
bureau has been broader in its views in this connection. 

The Commissioner of Internal Revenue recently issued 
Prohibition Mimeograph Regulation 2709, authorizing the 
use of Specially Denatured Alcohol Formula 31-C for use 
in the manufacture of tooth paste, as follows: To every 
100 gallons of pure ethyl alcohol add 33 pounds of citric acid, 
U.S.P.. and 33 pounds of methol, U.S.P. 

Under Regulations 61, the commissioner will consider any 
formula for special denaturation that may be submitted by 
any manufacturer in any art or industry and will determine 
whether or not the manufacture in which it is proposed to 
use the alcohol belongs to a class in which tax-free alcohol 
withdrawn under the provisions of the law can be used, and 
whether or not it is practicable to permit the use of the 
proposed denaturant and at the same time properly safe- 
guard the revenue. Only one special denaturant will be 
authorized for the same class of industries, unless it can be 
shown that there is good reason for additional special 
denaturants. 

Not long ago the commissioner authorized the use of 
Specially denatured Alcohol Formula No. 36 for the manu- 
facture of shaving cream, as follows: To every 100 gal- 
lons of pure ethyl alcohol add three gallons of stronger 
ammonia water, U.S.P. 


PROTEST AGAINST ONE OF PALMER'S ALCOHOL RULINGS. 


Manufacturers of industrial alcohol, headed by Henry A. 
Kaltenbach of the Fleischmann Company, filed with Internal 
Revenue Commissioner Williams recently a protest against 
the bureau’s interpretation of Attorney General Palmer’s 
opinion regarding the extent to which the Treasury De- 
partment may lawfully go into limiting the distribution and 
sale of alcohol for use exclusively as a legitimate chemical 
raw material. The manufacturers hold that regulations 
proposed would restrict the sale of industrial alcohol to 
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manufacturers and wholesale druggists, and work a hard- 
ship on the industry which was not foreseen when the law 
was passed. 

Whiskey and other liquors may be used in the manufac- 
ture, under permit, of certain patent medicines and toilet 
preparations, Attorney General Palmer ruled in an opinion 
to Secretary Houston before both left office. 

Suggestion by Mr. Houston that Congress in permitting 
the use of liquors for such purposes meant to limit the 
word “liquor” to alcohol was controverted by the Attorney 
General. Liquor, as defined by the Prohibition act, Mr. 
Palmer ruled, includes alcohol, brandy, whiskey, rum, gin, 
beer, ale, porter and wine, but not such liquids containing 
less than one-half of 1 per cent of alcohol. 

The products in which, under the ruling, whiskey and 
other liquors may be used are medical preparations manu- 
factured in accordance with formulas prescribed by the 
United States Pharmacopeia: patent and proprietary 
medicines unfit for use as beverages, and toilet, medicinal 
and antiseptic preparations unfit for beverage purposes. 

Regulations drafted by internal revenue officials under the 
recent decision of the attorney general putting wholesale 
liquor dealers out of business and limiting the wholesaling 
of liquors to manufacturers and wholesale druggists are 
understood to be pending before the new Secretary of the 
Treasury, Andrew W. Mellon, for consideration. 

It is intimated that efforts may be made in behalf of some 
of the drug trade to have the regulations changed before they 
attain a final stage and form. It is no secret that wholesale 
druggists do not like to be forced into the position of being 
the sole distributing channel for liquor. 


DYE MANUFACTURERS TO SEEK TARIFF DUTIES, 


According to reports received from responsible trade 
sources, the effort of dye manufacturers to obtain an 
agreement with textile producers as regards a Federal 
licensing bill has practically been abandoned. 

This leaves the dye people in the position of having 
to fall back on the tariff as a means of protecting them- 
selves against foreign aggression, especially from Ger- 
many. It is believed that very early in the new Con- 
gress a plain statement will be made on the part of 
the dye interests that they have decided to drop licens- 
ing, and instead to ask for satisfactory tariff legislation. 


HIGHER DUTY ON TIN WOULD INCREASE 
THE COST OF COLLAPSIBLE TUBES. 


George H. Neidlinger, president of the Feerless Tube 
Co., gave an interesting account of the fight against putting 
a duty on tin, which is now being waged at Washington, 
in an address at a February meeting of the Aroma Ciub. 
Mr. Neidlinger gave statistics regarding the imports of tin 
and made a strong plea against adding to the burdens of 
the users of collapsible tubes. He said in part: 

“On January 16, at the hearing before the Ways and 
Means Committee on Schedule C, a representative of the 
largest smelting company in the United States was to be a 
witness on zinc. He asked permission to file his brief on 
zinc, and immediately went into the question of pig tin. 
In doing this he was entirely out of order, as pig tin is on the 
free list, and consideration of the free list was to be Febru- 
ary 10, 12 and 14. This gentleman mentioned that the 
smelters were very much up against conditions in business, 
and that competition in Europe and the ability to produce 
pig tin was such that the American manufacturer was unable 
to sell in the market at a profit. 

“Up to the present time there has never been any tariff 
on pig tin. There is a clause that states about as follows: 
‘That when 1,500 tons of tin should have been mined in the 
United States and proof submitted to the satisfaction of the 
President, that then there shall be a duty of 4 cents per 
Ib’ (See Paragraph 631, Tariff Law of 1913.) Inasmuch 


as no tin has ever been mined in the United States and 
none produced by this government excepting about 127 tons 
produced one year in Alaska, no duty has ever been as- 
sessed. 

“This smelting representative appealed to the Ways and 
Means Committee to place a duty of 10 cents per pound 
on pig tin, and expressed a willingness to pay a duty of 
6 cents per pound on concentrates. One of the Congress- 
men expressed great surprise that a manufacturer should 
not only be willing to pay a duty on his raw material, but 
that he should actually request that such a duty should be 
placed in the tariff bill. 

“The principal use for tin plate comes from five or six 
different industries. The first is the making of tin plate; 
second, solder, babbitt, bearings, collapsible tubes. 

“Unfortunately for the manufacturers of collapsible tubes, 
the first four industries all have other requests to make of 
the Ways and Means Committee, which requests are more 
important to them than the increased cost of pig tin, should 
a duty of 10 cents per pound be placed on this metal, par- 
ticularly as they state they will pass this duty on to the 
consumer. The conditions are such that they apparently 
do not see their way clear to protest to the committee 
against the placing of this duty, and therefore about the 
only protest to be made will be that of the collapsible tube 
manufacturers, using less than 5,000 tons of tin out of a 
total of more than 70,000 tons. 

“At the hearing before the Ways and Means Committee, 
representatives of the tube manufacturers protested against 
this duty. They recognized the fact that the United States 
is in need of revenue and that the revenue from a duty on 
tin and concentrates would bring in approximately $12,000,- 
000 per annum. They do not believe that the smelting in- 
dustry needs this protection in order to exist and they do 
not see any reason why the smelting industry should be 
favored and other industries should be so severely taxed, 
particularly that of the collapsible tube maker, who would 
have to pay an increased cost on raw material of more 
than 30 per cent. 


“The appeal was made to the committee as follows: 


“If you think it is necessary to give the smelters pro- 
tection, in view of the fact that they express themselves 
as willing to pay 6 cents per pound duty on concentrates, 
and in consideration of your placing 10 cents a pound on 
pig tin, giving them a differential, therefore, of 4 cents per 
pound; in view of the fact, then the appeal was made to 
the committee that the duty on pig tin should be 4 cents 
per pound and that concentrates should be continued on the 
free list, which will give the smelters the same differential 
of 4 cents per pound. 

“The statement was made that the smelters were unable 
to compete against European manufacturers. At the same 
time, less than a month before this statement was made to 
the committee, this same smelting company had shipped to 
England more than 650 tons of tin, showing that they not 
only could compete here in America, but were actually 
going into the home of the tin industry and delivering 
metal in direct competition thereto. 

“The increased cost of a duty of 10 cents per pound on 
Straits tin would add more than 80 cents per gross to the 
cost of tubes such as used to contain shaving cream. It 
would add from 15 per cent to 25 per cent to the cost of 
tubes ‘used to contain tooth paste. Inasmuch as the per- 
fumery and toilet preparation industry is one of the mog 
heavily taxed industries in the United States today, the 
putting of an additional cost on their containers through 
the placing of such a duty on tin would be a very serious 
matter. It does not seem as though one industry should 
be called on to bear much more than its proper share of the 
expense of the government.” 





FEBRUARY REPORT ON GRASSE FLOWER PRODUCTS 


(From Our Own Correspondent.) 


OrANGE—By reason of the commercial crisis and dullness 
in sales caused thereby, all of the products derived from 
orange flowers declined in price quite appreciably. 

Along towards the end of December, 1920, a cold wave 
came along, bringing with it a temperature of 7 to 8 de- 
grees below zero (Cent.), and entirely destroyed the crop 
of Autumn flowers. The leaves and branches of the 
orange trees were completely frozen, quite a large number 
were ruined and will have to be cut down. 

The next harvest, of the month of May, will amount to 
hardly anything, the coming crop being estimated at about 
200,000 kilograms, which crop, under ordinary conditions, 
would have amounted to more than 2,000,000 kilograms. 
The effect is shown in an appreciable rise in the market 
rates of orange products, inasmuch as the stocks in the 
market are insignificant and the demand has become quite 
active. The present supplies, together with those which 
will be produced next May, will certainly be insufficient 
to answer the requirements of consumers, no matter how 
small the demand may be. These prices undoubtedly will 
be higher in a few months, especially for the neroli, which 
will become unobtainable, in consequence of the attempts 
to make a monopoly of this article in the last several 
years. 

Rose—The rose-bushes do not seem to have suffered 
much from the late freeze; it is to be feared, nevertheless, 
that some of the frailer varieties have been affected by 
these heavy frosts, which they are able to withstand only 
with difficulty. An exact opinion in this respect cannot 


be formed until along towards the end of March—that is 
to say, when the new budding season of these plants be- 
gins. 


The stocks of rose products are not of very great im- 
portance, by reason of the demands coming from the mar- 
kets of central Europe; nevertheless, a rise is not to be 
looked for, for the time being, especially if further damage 
does not result from new frosts, which are still a matter 
of apprehension. 


JAsmMInE—The jasmine plants do not appear to have sus- 
tained any damage from the late cold spells, but the com- 
ing harvest will not be so abundant as the last one—this 
on account of atmospheric conditions and by reason of a 
certain insect which has put in an appearance since the 
war, which gnaws the buds a little before the flowering 
season. There are pretty good-sized stocks of jasmine on 
hand, and a small decline is to be expected, but pretty well 
sustained prices are to be figured upon. 

Tuseroses.—The tuberose plants were seriously in- 
jured by the freeze, notwithstanding the fact that they 
were dug up by the roots and put in the cellar last No- 
vember. The cultivation of these plants was almost aban- 
doned during the war. The products extracted from the 
flowers are scarce and the demand is quite important. No 
weakening in the market price of these products can be 
looked for. 

ParMA Vi0oL_ets—The cultivation of this variety of vio- 
lets was largely abandoned during the war, but the grow- 
ers, having been encouraged by the very high prices which 
have prevailed during the last two years, are making 
fresh plantings, and within a few years the perfumes ob- 
tained from this flower will yield very interesting prices 


for the consumers who justly appreciate the value of these 
unequalled products. 


Victor1A Viotets—The harvest of this variety will be- 
gin in a few days. A normal yield is looked for if new 
freezes do not come to spoil present prospects. 


ViotetT Leaves—As this product has been in very great 
demand during late years, the producers have speeded up 
with their output. There are some pretty important stocks 
in the market. 


Jongutrs aND HyaAcintus—The cultivation of these 
flowers was abandoned during the war. New plantings are 
now being made, but the output will not be normal inside 
of two years. 


Casste—The cultivation of cassie flowers is carried on 
every year. The stocks of the products extracted from 
these flowers are not of very great importance, but as 
there is only a small demand for them, quite an apprecia- 
ble decline is to be looked for. On the other hand, the new 
plantings in Syria are being greatly increased, and it will 
not be long before they will come into competition with 
the Grasse product, which does not seem to be in a posi- 
tion to withstand competition. 


Mimosa—All of the trees were frozen, having been in 
full vegetation at the time of the last freeze. One must 
expect a rise in the market rates of products extracted 
from these flowers, even though the synthetic perfume be 
preferred by certain consumers. 


CaARNATION—The plants are ruined for this year. On 
account of the very high prices asked for the cut flowers, 
perfumery manufacturers will probably abandon the manu- 
facture of the products extracted from the flowers, the 
prices of which are now out of reach of the industry. 

O1ts LAVENDER AND Spr1kKE—The stocks are important, as 
the purchasers did not care to interest themselves in these 
oils on account of the high prices asked by the distillers 
after the distillation of the plants. The dullness that has 
been prevailing in business for more than six months has 
also contributed to the decline, and as a result there has 
been a weakening of 35% to 40% in the market rates since 
the harvest of last September. 

By reason of the very high cost prices, and in conse- 
quence of the dearness of the plants and of the workman- 
ship (the workers becoming constantly more exacting in 
their demands), the present market rates will in all prob- 
ability be maintained. 

Almost all of the distillers of lavender are dealers in 
grains and food products. During the last few years they 
have realized very important profits, so that, with suf- 
ficient capital now at their disposal, they can await the 
resumption of business. The market rates assuredly will 
not rise any further, but a more accentuated decline is not 
to be expected, inasmuch as present prices are below actual 
cost price. 

O1ts Ros—EMARY AND THyME—The prices of good oils 
of rosemary and thyme (of the genuine Provence article) 
will be maintained, on account of the high cost of -work- 
manship and of fuel. The quantity available is not an 
important matter. The next distillation will take place 
next May. 

Om or GerANIUM—The geranium plants which remained 
in the ground during the entire winter suffered considera- 
bly from the latest frost. 
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The oil of geranium of Grasse is held at a 
good price, but by reason of an appreciable weakening in 
the price of that coming from La Réunion, the present 
market rate will undergo a corresponding decline. 

Very high prices are being paid this year for the plants, 
as well as for all the perfumery plants cultivated at 
Grasse. The lack of fuel and its high cost (400 francs per 
ton), the price of labor (15 francs per day) combine to 
make the cost prices very high, this resulting in losses of 
money to the distillers. 


The oil of geranium from Algeria weakened in price, not 
because of important stocks that are available, but by 
reason of the dullness in sales. On account of the great 
drouth in the Autumn, there was also considerable of a 
shortage when business began to pick up again, and the 
price now prevailing will rise rapidly. 

The oil coming from La Réunion has declined quite ap- 
preciably. It is said that there is a good supply, as well 
as some old stocks that are still unsold, whether at the 
place of origin, or in the stores of the dealers in Europe. 
A rise in the price of this oil is not to be looked for. 
(Grasse, France, Feb. 15, 1921.) 


LYON DISTRICT PERFUME INDUSTRY 


There has been a marked development in the manufac- 
ture of artificial and natural perfumery in the Lyon district 
since the beginning of the war, writes Vice Consul Brady 
Corbitt, at Lyon. This region owes the increasing activity 
in this industry to its geographical position, to the promi- 
nence of other allied industries, and to the interest shown 
in such matters by the faculty of science of the University 


of Lyon. It is claimed that it is the only city in the world 
where the department of chemistry of the university offers 
a special course in perfumery. (This claim was made prior 
to the inauguration of the new perfume cosmetics course by 
at C. P. Wimmer at Columbia University, New York.— 

D.) 

From the Far East, notably from Japan, Lyon receives 
essential oils, such as mint, camphor, etc.; from Tonkin, 
Chinese aniseed and cinnamon; from China and Indo-China, 
analogous products ; from Morocco, coriander, cumin, cedar, 
moss from the oak tree, and roses; from Tunis, orange 
blossoms; from Madagascar, the ylang-ylang, the geranium, 
and the clove. 

These raw materials are chemically transformed into the 
following products in the factories of Lyon; Oil of verbena 
into violet, artificial iris, and synthetic lily of the valley; 
oil of camphor into heliotrope; aniseed into anethol and 
artificial hawthorne; clove into vanilla; rosewood of 
Guiana into bergamot; faham of Madagascar into cou- 
marin, etc. 

Besides these transformations of natural products, there 
is also the synthesis from coal-tar products, which is closely 
related to the synthesis of dyes and pharmaceutical prod- 
ucts. Before the war the German reputation for synthetic 
oils made it difficult for the French to obtain a market for 
their products. The Germans were especially known for 
the manufacture of benzyl derivatives at very cheap prices, 
while the French chemists were better known in the field of 
the transformation of essential oils into isolated con- 
stituents. 

Since the war, due to the great development made by 
the derivatives from benzol, France, has made much prog- 
ress in this field. Most of the factories that manufactured 
organic chemical products during the war continue now in 
the perfumery branch. The toluene of a local firm is, for 
example, converted into jasmine, artificial rose, as well as 
into benzoate of soda. The xylene is converted into arti- 
ficial musk. The firm of Junillon, at Valence, Drome, 
makes a specialty of this product. A 

Lvon is the logical center of the aromatic productions 
of the Alps and a large part of the valley of the Rhone, 


Mr. Corbitt continues. It is claimed that the region of 
France occupied by the Alps Mountains produces 90 per 
cent of the total world production of real lavender oil. This 
production, which amounts to a value of approximately 
20,000,000 francs per year, is centralized at Lyon, except for 
the growth in the Department of Alpes-Maritimes, which is 
handled at Grasse. Lyon has been active in urging the 
substitution of methodical and scientific methods of culti- 
vating wild plants. Because of this activity, it is stated 
that there are more than 5,000 hectares (1 hectare—=2.47 
acres) cultivated at present according to the methods recom- 
mended, against 25 hectares in 1907. The Société la 
Lavande Francaise, of Lyon, possesses 2,400 hectares of 
lavender. In this connection it is interesting to note the 
price paid for the lavender flowers. It is reported that 
during the last year these flowers cost 40 francs per 100 
kilos for those cultivated for 10 years, 70 francs for the 
plants cultivated for 5 years, and 100 francs for wild 
— These prices are attributed largely to high prices 
oft labor. 


Mention should be made of the well-known iris produced 
in the Department of Ain. The fennel is common to all 
the valley of the Rhone River. The rose growers of Lyon 
have been instrumental in the manufacture of the oils of 
the “roses de France” (des Jardins). There are many 
other plants in this region, such as sage, thyme, and sweet 
marjoram, used in making essential oils for perfume. 


Certain food products supplanted the cultivation of 
flowers during the war. The big demand of last year has 
made this decrease evident. Still, it is thought the increased 
demand will bring about resumption of the culture of 
flowers in the districts where the substitution of other plants 
was made during the war. 

There has been a great development in the standardiza- 
tion and specialization of perfumery factories in the Lyon 
section in the last three or four years. Many new firms 
have been organized, and a notable expansion made by many 
of the old firms. One Lyon firm has increased its capital 
to’ 2,000,000 francs, has recently installed 12 new labora- 
tories, and plans to increase the number of laboratories to 
24 at an early date. 


This industry, as many others, is at present (January), 
suffering from the business depression. Dealers and import- 
ers have a considerable accumulation of stocks, and the 
principal foreign buyers—America, England, and Japan—are 
not placing many orders. 


PATENT FOR TOILET PREPARATIONS. 


Preparation of emulsions, salves, soaps, pastes, creams, 
powders. etc., switable for the care of skin, mowth and 
teeth. Robert Marucs, Frankfort-on-Main.—The sub- 
stances used so far as admixtures (chalk, zinc oxide, 
white bole, ordinary silicate acid, etc.) are claimed to 
affect the skin and teeth, if used for some time, but silicic 
acid purified electro-osmotically according to this new in- 
vention is said to be very serviceable as a basic substance. 
It is also highly absorptive, and the preparations, which 
are good binding agents for smells and secretions, have 
a desiccative effect. A paste for skin cosmetic for in- 
stance consists of 10 weight-parts Peru balsam, 10 weight- 
parts osmotic silicic acid and 10 weight-parts lanolin. A 
tooth soap consists of resorcinol, glycerine, alcohol, os- 
motic silicic acid, medicated soap and peppermint oil. A 
paste for wounds is made from silver hydrosol, medicated 
soap, glycerine and osmotic silicic acid. The preparations 
may also be used for the impregnation of bandages, tam- 
pons, dress-shields and menstruation pads. (German Pat- 
ent 300,303). —Chem. Zeit. 


Talc Production in Canada. 


The talc production of Canada has increased steadily 
during the last ten years, and as a large part of the 
Canadian tale is exported to the United States, the increase 
can be followed approximately from the imports into this 
country, according to the U. S. Bureau of Mines. Prac- 
tically all of the tale produced in Canada comes from near 
Madoc, Hastings County, Ont. 





PREPARATIONS FOR THE HAIR 


By DR. F. A. MARSEK 


(Continued from page 368, December, 1920.) 

Summarizing all that was said about diseases of the 
scalp and hair and drawing a conclusion we justly may call 
the aim which the honest manufacturer of hair and scalp 
remedies has set for himself a very difficult one to attain. 
Looking at it from a commercial standpoint, therefore, it is 
a rather risky undertaking to base a business enterprise 
mainly upon the success which may be gained by marketing 
a hair and scalp remedy. However, as a side line many a 
concern has found such a product very. profitable. But we 
may as well admit to ourselves frankly that in striving for 
success with such a remedy we must, to the extent of say 
about 50 per cent, rely upon the business received from 
those of whom it is said that “one is born every minute.” 
To build up a good repeat business on such a product is 
problematical. However, I repeat that I am speaking only 
about remedies which are intended and advertised to cure 
baldness. To market a hair tonic or a dandruff cure or 
even a hair stimulant is a different thing. To use a hair 
tonic on a bald head does about as much good as it would 
do to sprinkle a sandpile for the purpose of growing 
flowers. But to stop or at least reduce the falling out of 
the hair, or to cure dandruff, is not as hopeless a job and 
can well be called a possibility. Therefore to discuss “bald- 
ness cures” would mean a waste of time. Such a discus- 
sion would be better as a lesson in advertising for those 
who want to “clean up” on a “first sale” proposition. One 


can see many advertisements which claim anything and 
everything in the line of wonderful cures and which show 
the most promising illustrations of the “before and after 
use” type, but rarely do we ever see the same ones for any 
length of time. 

As was mentioned in an earlier part of this article we 
may distinguish three different ways in which hair and scalp 


preparations may act. Firstly, as a nourishment, that is by 
replacing the natural fats of which the hair and scalp are 
deprived through washing or through exposure. Secondly, 
as an antiseptic and anti-germicide giving its benefit 
through the destruction of bacteria which may cause or ag- 
gravate an ill-condition of the scalp and hair. Thirdly, as 
a stimulant. The latter action may be two-fold, mechanical 
or medical. We have mentioned before that ordinary mas- 
sage has a stimulating effect upon the scalp, as it is apt to 
increase the function of the glands upon the action of which 
the life and growth of the hair is dependent. Medical, 
through the incorporation of such drugs or chemicals which 
in themselves are useful as stimulants. In hair preparations 
usually both mechanical and medical stimulation are com- 
bined by having such product contain an ingredient which 
stimulates, the consumer being requested in the directions 
accompanying the product to thoroughly rub the prepara- 
tion into the scalp. 

In classifying the preparations themselves we may dis- 
tinguish them according to the form in which they are 
marketed; namely, as salves or as liquids. Hair tonics, the 
most common form of hair preparations, are made in liquid 
form. This form represents not only the most commonly 
used hair preparations but at the same time the most easily 
used one, which latter fact one may regard as the cause 
for the first. 
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The medium generally is diluted alcohol, the strength of 
which is usually varying to a very great extent. We find 
hair tonics on the market which contain as little as 5 per 
cent alcohol and others with as much as 75 per cent. To 
both of these strengths we may ascribe a doubtful value, 
the one being too weak and the other too strong. The 
value of the alcohol as a solvent on the one hand and as 
an antiseptic and anti-germicide on the other is practically 
nil in a 5 per cent solution. Experiments have proven al~ 
cohol of 45 to 55 per cent to be most effective for hair 
preparations as anti-germicides. With each per cent added 
or reduced the action is decreased. 


A further reason why higher percentage alcohol should 
not be used is the fact that if such a preparation is used 
too frequently—and many persons use it daily—the hair 
will become too dry and brittle. In other words, such 
benefit as is given to the hair through using the preparation 
in the form of nourishment is offset by the action of the 
excessive amount of alcohol in drying and “de-greasing” 
the hair. In fact alcohol even of 45 per cent has this prop- 
erty to such an extent that its frequent use is not permis- 
sible or advisable on every kind of scalp. Although a na- 
turally very greasy scalp, in other words a scalp which is 
capable through its glands of producing a large or ex- 
cessive amount of fats, will suffer little or no harm from 
the daily use of such a preparation, but for a naturally dry 
scalp it may be harmful and even disastrous. 

This action of the alcohol, however, may be greatly de- 
creased and even offset entirely by the addition of a small 
amount of glycerine. Many manufacturers and many con- 
sumers object to this addition as it has a tendency to make 
the hair sticky, thus causing an increased accumulation of 
dust on the hair. In spite of this fact, from a therapeutic 
standpoint, I should strongly recommend such an addition. 
Of course care must be taken not to use glycerine in excess. 
Oftentimes a 2 per cent addition of it will sufficiently 
offset the drying action of the alcohol, while in other cases 
a 5 per cent solution will be necessary. In adding glycerine 
another advantage should be borne in mind. Alcohol, 
through causing excessive dryness of the scalp, has a ten- 
dency to give to the hair in time a sort of grayish appear- 
ance, making the hair look sort of dusty. The glycerine 
does away with this disadvantage, giving the hair a won- 
derful lustre, and finally, while alcohol makes the hair 
brittle, the glycerine also will offset this disadvantage, mak- 
ing the hair very flexible. Summarizing the matter, it is 
evident that the advantages of the addition of glycerine 
are greater than the disadvantages, wherefore it is strongly 
recommended. The opinion has been advanced frequently 
that the glycerine serves also as a nourishment for the 
scalp, operating as would the fatty ingredients of a salve. 
This, however, remains in my estimation an opinion rather 
than a fact. There are at least as many arguments against 
it as for it and I consider it to be an open question. 

What has just been said may apply also to so-called hair 
tonics, as well as to preparations which are better termed 
remedies in the full sense of the word. Of course in case 
of these remedies the medication has to be taken into con- 
sideration which may not agree in every case with a funda- 
mental composition such as is described above: However, 
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ror those preparations which are usually termed hair tonics 
such a basic liquid can always be adopted. 


Occasionally hair tonics are found on the market that 
contain nothing or very little besides alcohol, water and 
perhaps a little glycerine and which usually are colored 
with some aniline dye. The effectiveness of such a prepara- 
tion of course is subject to doubt, or to speak more cor- 
rectly the right to call such a product hair tonic is ques- 
tionable. Although it may be very effective as a cleanser 
a hair tonic which deserves this designation should con- 
tain something more than these few ingredients. 

We have said before that it is not fully established 
whether glycerine may be regarded as an ingredient which 
gives nourishment to the scalp but on the other hand we 
have classified this requirement as one of those a hair 
tonic should fulfill, Here the cosmetician is up against a 
difficulty hard to overcome, Although it is possible to in- 
corporate into a liquid preparation ingredients which give 
actual nourishment to the scalp in the way of replacing the 
natural fats, a preparation containing them could not be 
termed a hair tonic in the strict sense of the word. It 
would be a hair and scalp remedy. Therefore in com- 
pounding hair tonics we have to restrict ourselves to the 
anti-germicidal action on the one hand and to the stimu- 
lating qualities on the other hand. 

Thus we arrive at the question: What is a stimulant? 

The most common type of hair tonic doubtlessly being the 
so-called eau de quinine, we will first discuss the composi- 
tion of this preparation. The name indicated that it shall 
contain quinine in some form or the other. In fact the 
law requires this ingredient actually to be present in any 
product labeled eau de quinine. One of the well known 
preparations marketed under this name is made with cin- 
chona bark and it is considered a standard. Therefore, 
every eau de quinine should contain this ingredient, rather 
than the quinine in some other form. Cinchona bark as it 
is known to the trade is the bark scaled mostly from the 
twigs and trunk of various species of cinchona, which are 
natives of the western parts of South America, but are 
now being planted in many tropical countries, especially in 
India, Java and Ceylon. The bark contains a number of 
alkaloids, the best known of which is quinine. There are 
several varieties which as far as their actions are concerned 
do not vary to a great extent, at least not as far as our 
purpose is concerned. However, it has ‘become usual to 
employ the red cinchona bark for the production of eau de 
quinine. The content of these barks in alkaloids varies 
from 3 to 5 per cent. 

In order to incorporate this ingredient into hair tonics 
it is necessary to make first a tincture for which alcohol is 
employed as a medium. The most suitable form of the 
bark for the preparation of a full strength tincture is the 
granulated form. From it the strongest tincture can be 
made with the least loss on alcohol. Of course the finer 
the granulation, the better the product, but to employ the 
bark in powdered form is not so advisable, particularly on 
account of the fact that the separation of the extract from 
the bark offers more difficulties and takes much more time, 
thus causing a not inconsiderable loss of alcohol through 
evaporation. The strength of the tincture of course is de- 
termined by the quantity to be used in the tonic. As a 
rule a 10 to 15 per cent tincture is the proper strength. To 
produce a good tincture and to exhaust the bark to the most 
possible extent it is necessary to let it macerate for at least 


one to two weeks and, if it conveniently can be done with 
the application of very moderate heat. Final filtration of 
the tincture will produce a liquid of beautiful color being 
a yellowish red from which the eau de quinine should de- 
rive its color. This, however, is seldom the case, as usu- 
ally an insufficient amount of the tincture is added to give 
the product an attractive color. A slight addition of coch- 
ineal tincture will help along well in the coloring, which 
if mixed with a small amount of curcuma tincture will in 
itself produce a shade very similar to that of the cinchona 
tincture. 

However unfortunate, it is established that comparatively 
few eau de quinines on the market to-day are made in this 
way. Most of these preparations contain quinine sulphate 
or quinine hydrochloride and are usually colored with ani- 
line dyes. This of course is a much less tedious process of 
manufacture and therefore is less expensive. And further- 
more while the eau de quinine made from cinchona bark 
without the addition of any artificial coloring material will 
require a not inconsiderable amount of this tincture to give 
it the proper shade, the manufacturer can suit himself in 
using quinine in its chemical form to give to his product 
the strength he desires. Due to this fact many eau de 
quinine preparations are on the market which scarcely de- 
serve that name. 

Too many a manufacturer merely thinks the quinine is 
in his eau de quinine because the law requires it to be and 
any quantity, no matter how small, will satisfy both the law 
and the consumer. That this policy is not adding to the 
reputation of eau de quinines especially and all hair tonics 
in general is obvious. 

More through tradition than through necessity a certain 
odor has generally been recognized as peculiar for eau de 
quinine. A standard preparation of this kind has adopted 
a certain odor and has become a leader which many manu- 
facturers try to follow. Due to this fact the public thinks 
of genuine eau de quinine as a preparation which can be 
found to be the true product or an imitation by merely 
smelling it. It might be superfluous to indicate in this place 
that this is nothing but a whim acquired by the layman 
and which is without any foundation. We all know that 
we may perfume almost any preparation with almost any 
odor provided the product has no aroma of its own to be 
covered. 

The composition of the customary perfume for eau de 
quinine is a mixture of several essential oils of which the 
predominating are bergamot, geranium, lemon or orange, 
and bay oil cloves. Various admixtures in small quantities 
are frequently employed and of course synthetics are often- 
times used to cheapen the perfume, such as geraniol, etc. 

It is of utmost importance, however, to produce a per- 
fume which has no lasting qualities, that is, will evaporate 
soon after application, so that to employ fixatives is con- 
trary to the purpose. And furthermore, particular care 
should be taken not to perfume the tonic too strongly. 
Very few persons consider it good taste to have the hair 
perfumed too strongly and therefore a preparation which 
does this would hardly find a ready market. 

(To be continued.) 


Says The Perfumer Is “THE Journal.” 


(From Henry E. Zutz, oe  ~ 9 North Dale street, St. Paul, 
inn. 


Kindly renew my subscription with the enclosed check; 
will say it is the journal of journals. 





HISTORY OF THE AMERICAN BOTTLE INDUSTRY 


By William S. Walbridge, Vice President of the Owens Bottle Co., Toledo, Ohio 


“American Bottles, Old and New; a Story of the Indus- 
try in the United States,” is the title of a 114-page book on 
the origin and progress of one of the country’s most im- 
portant industrial elements. Mr. Walbridge dedicates his 
work to Edward Drummond Libbey in recognition of his 
services in developing and promoting the industry. Pic- 
tures of Mr. Libbey, M. J. Owens, Mr. Walbridge, Clar- 
ence Brown and F. L. Geddes ornament the book. 

The first industrial enterprise in the territory of the 

United States was established in the woods about a mile 
distant from Jamestown, Va., in 1607, says Mr. Walbridge. 
It was a glass bottle factory. In the succeeding 250 years, 
thirty-three glass factories were put in operation in the 
United States. 
_ Following the initial enterpise at Jamestown, research 
indicates the manufacture of coarse bottles and other ar- 
ticles of glass in 1639 at Salem, Mass. Though the date 
of its establishment is obscure, a glass factory was in opera- 
tion in Philadelphia in 1683. 

In New York City, two factories were operated in 1732, 
one in Connecticut in 1747, and another in Brooklyn in 
1754. In 1760, glass bottles were made at Germantown, 
Mass., now the city of Quincy. 

The first glass factory _in New Jersey was built abcut 
1738 at Allowaystown, Salem County. The sponsor of 
this enterprise was Casper Wistar, who imported from 
Rotterdam four skilled workmen for his piant. Bottles, as 
well as window glass, were made at this factory. 

In 1775, glass manufacture was started at Glassboro, 
New Jersey, by the Stenger Brothers. 

Robert Hewes, of Boston, in 1779 erected a glass factory 
at Temple, N. H., but the project was of short duration. 
A factory was started near Albany, N. Y., about 1792. The 
products were bottles and window glass. In 1797 this 


property passed into the hands of the Hamilton Manufac- 
turing Company and was continued until 1815, when the 


works was closed. The Perkins Glass Works operated 
at Manchester, Conn., about 1783 to 1830. 

In the early part of 1800, plants were established at 
Keene, N. H., Columbia, N. J., and at Coventry, Conn. 
During whe same period, glass manufacture was also in- 
stituted at Stoddard, N. H., and Westford, Conn., by the 
Granite Glass Works and the Westford Glass Works. 
There were other plants at Baltimore, Md. The Spring 
Garden Works and the Willington Glass Works, Willing- 
ton, Conn. 

The Glass Industry moved West in 1795 to Pittsburgh, 
where operations were started by General O’Hara. Fol- 
lowing the death of the General, a memorandum found 
among his papers gave the date of the first bottle manu- 
factured in Pittsburgh and indicated its cost as $30,000. 

In 1813 there were five glass factories in Pittsburgh. By 
1857—250 years after the starting of the industry at James- 
town—Pittsburgh was considered the glass center of the 
United States, the more prominent of the thirty-three fac- 
tories being located in that district. j 

The oldest glass establishment in the United States still 
doing business, is the Whitney Glass Works, of Glassboro, 
N. J. 

This plant is now owned by The Owens Bottle Company, 
of Toledo, ; 

Especially interesting is the story of the Whitney Glass 
Works. Here one finds clearly illustrated the great strides 
made in the bottle industry in the past 145 years. 

The following story of the development of the Whitney 
Works is taken from an historical sketch read by Thomas 
W. Synnott before the Historical Society of Glassboro, 
N. J., in 1905. 

“Tn 1775, a number of glass blowers by the name of 
Stenger, who had been working at Wistar’s Glass Works 
in Salem County, moved to Glassboro and purchased a 
piece of land, then covered with pine timber. After clear- 
ing the land, they built a small furnace and began the mak- 
ing of bottles that year. 
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“This plant was operated in the name of Stenger Broth- 
ers. They were fairly successful for a number of years. 


_ “Some time in 1780-81, owing to the depreciation of the 
Continental Currency, which was then worth about three 
cents on the dollar in gold, they failed, and being unable 
r pay the debts, were imprisoned in the Gloucester County 
all. 


“The following year the property was sold and operated 
under the name of Heston & Carpenter, and was enlarged 
to take in flint and window glass. The original furnace 
was used solely to make dark green glass, in which wood 
ashes were largely used. The firm operated until 1802, 
and then was carried on under the name of Edward Car- 
penter & Company 

“In 1806, Captain Eben Whitney, of Castine, Me, on a 
voyage from Madeira, was wrecked on the New Jersey 
Coast, where he became acquainted with the daughter of 
Colonel Heston, and after their marriage settled in Glass- 
boro, and became interested in the Glass Works. 


“In 1813, a new Company was formed under the name of 
The Harmony Glass Works, this plant being on the site 
of the present Whitney Glass Works. 


“In 1824, the original plant built in 1775, after fifty years’ 
operation, was abandoned and consolidated with the new 
company. 

“In 1835, Thomas H. Whitney purchased an interest in 
the Harmony Glass Works, and subsequently purchased 
entire control, and in 1842, with his brother, Samuel A. 
Whitney, formed the firm of Whitney Brothers, and 
changed the name of the company to the Whitney Glass 
Works. 

“This firm continued until 1882, when it was dissolved 
by the death of Thomas H. Whitney and the retirement of 
Samuel A. Whitney, and a new firm, under the name of 
Whitney Bros,, was formed by John T. Whitney and 
Thomas W. Synnott, great grandsons of Colonel Heston. 


“This firm continued until 1887, when it was changed to 
Whitney Glass Works.” 

The following reference to the founding of the Whitney 
Glass Works was taken from “Steigel Glass,” edited by 
Frederick William Hunter, A. M., in 1914: 

“A notice inserted in the Pennsylvania Chronicle and 
Universal Advertiser on April 18, 1770, offered a reward of 
20 for ‘two German servant lads run away,’ and described 
as ‘Jacob Stenger, aged eighteen years, five feet, eight 
inches, well set, good countenance, light complexioned, dark 
hair, and John Kindiel, seventeen years, five feet, tiree 
inches, old look, freckled face, black hair, thin long visage, 
of a slender make.’ 

“The incident is of interest in connection with the early 
history of American glassmaking—in that Jacob Stenger 
was one of the Stenger Brothers who, in 1775, started the 
first glass plant that has survived to the present day—the 
factory which is now running as the Whitney Glass Works 
at Glassboro, N. J., and where amid an orderly but clangor- 
ous turmoil, thousands of bottles are turned out per day, 
by batteries of automatic machines. One wishes that 
Richard (Wistar) and his runaway servant lad could stand 
for a moment before one of these clanking monsters; could 
watch its sixty bottles a minute lifted from its opening 
molds by its ghostly steel fingers, and thus see with their 
astounded eyes what America has done by encouraging her 
own manufacture.” 

The name Whitney Glass Works was perpetuated until 
1918, when that company was absorbed by the Owens Bot- 
tle Company, of Toledo, Ohio. In the meantime the plant 
has been equipped with automatic bottle blowing machinery, 
and an additional plant was erected, equipped in a similar 
manner. 

As the, purpose of this book is largely to illustrate the 
bottle manufacturing development of the past, reference is 
not made to factories of recent development other than 
those of The Owens Bottle Company and its licensees, of 
which an interesting account is given. 








OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION. 

President Charles D. Joyce, Attorney Thomas E. Lannen 
and the officers and members of the legislative and other 
committees of the Flavoring Extract Manufacturers’ As- 
sociation have experienced a busy month in looking after 
the welfare of the industry. The opening of the Sixty- 
seventh Congress at Washington, April 11, is looked 
forward to as increasing their activities in several direc- 
tions. 

Since the last report Circular 112 has been issued, dealing 
with important prohibition matters. In it the following in- 
formation was given from a letter sent to President Joyce 
by R. H. Rond, chairman of the legislative committee, 
regarding a conference on soluble ginger which he and 
Dr. Boyles had with Dr. A. B. Adams, chief of the prohibi- 
tion permit division at Washington: 

“Tt developed that it was not the intention of the department 
to deny legitimate users of non-beverage alcohol the use of 
such alcohol in the manufacture of imitation flavors except 
the imitation liquor flavors, such as whiskey, rum, brandy 
and wine flavors; but it was their intention to deny the use 
of alcohol in these flavors. 

“It was stated they were having considerable trouble with 
some of the seemingly necessary imitation flavors, such as 
peach, but, as stated above, it was not their intention to deny 
the use of non-beverage alcohol in such products except to 
such people as had been or were selling such extracts for 
beverage purposes or under circumstances from which it 
could be deduced that they were to be so used. 

“It is my belief that in making out applications for per- 
mits for the use of non-beverage alcohol our members 
ought to give full information concerning their products; 
that is, give the formula as complete as possible and state 
to whom the goods are to be sold. 

“It developed that the reason for disapproval of the per- 
mits for the use of alcohol in soluble extract of ginger was 
due to the fact that applicants did not state that same was 
to be sold exclusively to manufacturers of carbonated 
beverages. It is not their intention to deny the use of al- 
cohol to the manufacturer of soluble extract of ginger when 
such soluble extract of ginger is sold exclusively to this 
class of trade and not to general storekeepers, housewives 
and to the public generally for supposedly culinary use. 

“In making application for the use of alcohol for making 
soluble extract of ginger, or ginger ale extract, if the ap- 
plicant will set out under the heading ‘For whom manu- 
factured,’ that the product is to be sold to manufacturers 
of carbonated beverages and to soda fountains exclusively 
such permits will be granted.” 

Circular 113 contains a lengthy and exhaustive opinion 
by Attorney Lannen upon the subject of what rights Fed- 
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deral Food Inspectors, as well as State and City Food 
Inspectors have in the matter of entering factories of 
members where food products are being manufactured and 
to demand to see the books, lists of customers and other 
information. Mr, Lannen quotes the law regarding the 
powers of the Federal food authorities and doubts if they 
possess the power to make forcible inspections as complain- 
ed of by some manufacturers. An inspector, it is held, 
simply as a Federal official, has no more right to make for- 
cible invasion of a factory than has any private citizen, 
unless he has a court order, which, of course, would have 
to be respected. Regarding State and City inspectors the 
laws vary. In Illinois particular stress is laid in the law 
on the protection of trade rights or secret processes. 
The opinion is too long to give in full. Persons interested 
who are not members of the Flavoring Extract Manufac- 
turers’ Association would find this a good time to join, 
if for nothing more immediate than to get a copy of this 
informative and important opinion. 

Circular 114 gives correspondence between Attorney 
Lannen and Dr. Alsberg, head of the Bureau of Chemistry, 
on the proper labeling of double strength tincture of ginger. 
The ruling is that if the article is made according to the 
formula set forth by the Commissioner of Internal Revenue 
it will be proper to label the product “Tincture of Ginger, 
Double Strength U. S. P.” Directions for use on the 
container also should be changed to fit the double strength 
of the contents. 


SODA WATER FLAVORS MANUFACTURERS. 

C. O. Sethness, of Chicago, president, and Thomas E. 
Lannen, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have continued their 
activities during the last month in looking out for the in- 
terests of the members. Secretary Lannen has collected in- 
formation about the bills introduced in the various legisla- 
tures and other subjects, including the Jamaica Ginger de- 
cision and the Haugen container bill, and has transmitted 
it promptly to the members. He also has advised them re- 
garding other matters which are covered in the official re- 
port of the Flavoring Extract Manufacturers’ Association. 


GUADELOUPE’S VANILLA CROP. 

Consul John S. Calvert, Guadeloupe, French West In- 
dies, Jan. 25, reports: The 1920-21 vanilla crop of Guade- 
loupe began to be picked and bought by buyers about Jan- 
uary 15, 1921, its movement before that time having been 
prohibited by the various municipalities to prevent its being 
picked too green and also on account of the fact the early 
crop offered for sale before that date is usually stolen va- 
nilla. Local buyers began by paying about 4.25 francs per 
kilo for green vanilla. This was increased gradually to a 
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point where a few sales were made at 7 francs, but the 
last rates quoted are 5 to 5.50 francs. 

When cured the vanilla will be sold for the most part 
in the United States at the prices then prevailing in New 
York, and there is therefore usually a large element of 
speculation in its purchase, due to the fluctuations in the 
New York market and to exchange. 

It is estimated that the present crop of green vanilla is 
about 200,000 kilos, which, when cured, will amount to 
about 85,000 pounds, more or less, according to the degree 
of shrinkage. This will be over twice as much as last 
year’s cured product, which amounted to about 38,000 
pounds. 


FLAVOR FORMULAS NEED NOT BE DIVULGED. 

Reports that a new prohibition ruling requires manufac- 
turers of flavoring extracts to divulge their formulas when 
making application for alcohol permits are erroneous, it is 
officially stated. Inquiry at the Bureau of Internal Revenue 
developed that the question is covered in regulation 60, 
issued a year ago, and it is declared that there has been no 
subsequent ruling on the matter. 

Section 64 of regulations 60 says in this regard: 

“All applications to use alcohol in the manufacture of 
extracts and flavoring sirups must be accompanied by quan- 
titative formule of such preparations unless the extract or 
flavor is used in the applicant’s own manufacturing busi- 
ness, or is sold in a concentrated form or as a sirup and is 
intended for subsequent bottling or for soft drink or other 
manufacturing purposes, and is unfit for use as a beverage. 
All such formule must show the percentage of alcohol in 
the fin. shed product when it is placed on the market.” 


REPORT ON PORTO RICO VANILLA. 


A report of T. B. McClelland, horticulturist at the 
Porto Rico Agricultural Experiment Station on the vanilla 
industry of the island, recently received, says in part: 

“Two publications were issued within the year on the 
work with vanilla. One suggests a partial explanation for 
the very marked ectogony which was observed to follow 
the crossing of certain species. The other is practically a 
report of the progress of work which is being continued. 
Crop limitation as reported here showed its effect on the 
weight and size of the beans of a single crop. Now the 
effect is being shown on the capability of the vine for 
further production. The average yield in number of pods 
per vine for the 1917 crop was rated at 100 per cent for 
each group; that of the 1918 crop amounted to 114 per 
cent for the group in which the production was limited 
to two pods per cluster; 98 per cent of the group in which 
4 pods developed per cluster, and but 76 per cent for the 
group in which 6 pods were borne per cluster. Each group 
showed an increase in weight of average production per 
vine and also an increase in size of average bean. These 
data show that where but two pods developed per cluster 
the vine made sufficient new growth for the production of a 
greater number of pods the following season. Neither of 
the other groups did this. The same relative sequence of 
groups as for the preceding crop was maintained in regard 
to the weight of the average production per vine and of the 
average pod. 

“It is considered desirable to learn as definitely as pos- 
sible the appearance of the pod just prior to its splitting. 
Some pods become quite oily, while others do not. A 
number of pods which were labeled as soon as oiliness was 
observed were left on the vine until they began to split and 
were examined at frequent intervals. The interval between 
the time of labeling and the time at which the pod was 
last observed unsplit ranged from 4 to 55 days and aver- 
aged 27 days. The oiliness extended from about one-third 
of the pod’s length to nearly the whole. As maturity is 
approached the pod assumes a mellow appearance, as 
though the oil had soaked in. 

“That a short delay between the time of picking and 
curing many cause a large depreciation in the value of 
pods was indicated by a number which, after being picked, 
were placed on a table within doors. The following day 
the split pods were sorted out. Two days later nearly one- 
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fifth of the remaining pods had split and more than one-half 
split within a week after they were picked. The reduction 
in weight of pods of different lengths on drying was found 
very uniform. 

“Considerable attention was given to investigating dif- 
ferent methods of curing, an electric oven being used for 
most of the work. The varying factors studied included 
temperature, humidity, and duration of heating. Very 
striking differences were noted in the appearance of the 
cured beans and in the development of vanillin crystals, the 
results showing variations from lots in which no crystals 
whatever developed to others in which the beans were white 
and glistening under their profusion of crystals. Inasmuch 
as this investigation is to be continued in order that the 
results already obtained may be confirmed and amplified, it 
is hoped that a highly satisfactory method of curing vanilla 
by the employment of an oven can be worked out. 

“The root development of cuttings which were not in 
connection with soil or leaf mold has been reported as 
observed up to 24 weeks after the cuttings were tied to 
upright slats. One year from the time of placing nine 
cuttings were still making active root growth in their 
endeavor to reach the ground. The roots developed by 
some equaled in length the cutting itself, two exceeded 4 
feet, and but one cutting failed to develop roots. The nine 
cuttings which were not making active root growth were 
then removed from the supports and placed on the ground, 
the lower portion of each cutting being covered with damp 
leaves. By the end of the fifth week all had started new 
root growth. 

“Numerous vanilla cuttings have been supplied to inter- 
ested people, and several private plantings which are being 
started on a commrcial scale are doing well. 

“A comparative test with different chemical and organic 
fertilizers for vanilla vines was begun.” 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Feperat anp Srate official reports, etc., relating 
to perfumes, flavoring extracts, scaps, etc. 





FEDERAL. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 

Among the Notices of Judgment given under the Federal 
Food and Drugs Act, Nos. 8,301 to 8,500 inclusive, sent 
out recently by the Bureau of Chemistry, Washington, 
D. C., the only ones of interest to our readers were these: 

8,422. Misbranding of soluble saccharine. Two cans 
were ordered condemned, forfeited and destroyed. Con- 
sisted largely of sodium carbonate, insoluble saccharine and 
other substances. 

8,474. Adulteration and misbranding of vanilla and 
vanillin. U. S. * * * vs. 140 bottles of mothers’ brand 
vanilla and vanillin. Default decree of condemnation, for- 
feiture and destruction. Artificially colored to conceal in- 
feriority and adulterated with coumarine. 

Seven olive oil judgments are reported. Two fines of 
$100 each and one of $25 were imposed. Four seizures 
were condemned and forfeited. 


Carnegie Post for Dr. Alsberg. 

The Carnegie Corporation of New York has announced 
that Dr. C. L. Alsberg, Chief of the Bureau of Chemistry 
of the United States Department of Agriculture, had been 
appointed a director of the Food Research Institute which 
is to be established at Stanford University in California 
by the Carnegie Corporation. He will assume his new 
duties about July 1. There will be two other directors. 


Would Repeal Tax on Soft Drinks. 


The Longworth bill introduced in Congress would repeal 
section 630 of the Revenue Act of 1918, the present tax on 
soft drinks and ice cream sold at soda fountains and in ice 
cream parlors and similar establishments. The bill provides 
that the repeal of this tax shall take effect on and after 
July 1 1921. 





Mr. W. H. Green, New York representative for Tin 
Decorating Co., Baltimore, Md.; Addison Lithographing Co., 
Rochester, N. Y.; Alderman-Fairchild Co., Rochester, N. Y.; 
has returned from a short trip to Cuba. 


Dr, Freeland J. Dunn, manager of the Chicago branch of 
W. J. Bush & Co., was a recent visitor to the city. 


We are advised by the Manhattan Can Co., Brooklyn, 
N. Y., that Mr. Jack Selig has been appointed sales man- 
ager. Mr. Selig has been 
identified with the industry 
for more than twenty years, 
having been first with the 
American Stopper Co. in 
which, we are advised, he 
was interested and then with 
the American Can Co., since 
the absorption of the former. 
His experience in this sales 
work has been wide and he 
has many friends throughout 
the industry. 

The Manhattan Can Co. 
is now in its fourth year 
and has had steady and 
rapid growth. During the 
last year it has doubled its staff and equipment in the Bush 
Terminal Building, No. 10, and we are advised that it is in 
a position to handle a much larger volume of business. 

Mr. Selig will take up his new work April 1, and will visit 
perfumers and other users of lithographed containers for 
toilet goods with an assortment of special tin boxes of new 
design and construction. 


JACK SELIG 


Neumann, Buslee & Co., 321-323 North Sheldon street, 
Chicago, have been appointed agents for the Middle West 
for Julian W, Lyon & Co., Inc., New York. 


-_-— 


Mr. H. C. Ryland, importer and dealer in essential oils, 
synthetic flower oils, etc., is now located in his new build- 
ing at 52 Laight street, New York. Mr. Ryland has made 
excellent progress since he established himself in June, 1916, 


at 284 Pearl street. We are advised that he has made sev- 
eral additions to his staff to facilitate the firm’s service and 
he is very optimistic regarding better business conditions in 
the very near future. 

Mr. H. Weinberg who has been associated with Mr. Ry- 
land for some time has been appointed general manager. 

Mr. Ryland is an incurable optimist and as he is also a 
hard worker, there is undoubtedly much further prosperity 
in store for him. 


Memphis Packing Corporation, Memphis, Tenn., has 
practically decided on a $200,000 bond issue to build a new 
ijard refinery and soap factory, Joseph Newburger, its pres- 
ident, announced recently. 

Victory Soap Corp., 532 South Salina street, Syracuse, 
N. Y., has begun a campaign to educate the owners of 
washing machines to use the soaps it manufactures. 


F. E. Mason & Sons, whose insert advertisement appears 
in this issue between pages 108 and 109, are among the 
pioneers of the steel 
die embossed seal and 
label manufacturers 
of this country. The 
business which was 
established by F. E. 
Mason, and his son, 
Max W. Mason, in 
1909, has doubled 
every year since its 
establishment so that 
it now occupies a 
large amount of floor 
space in a_ building 
erected in 1917 ta 
which a large new 
structure has been added during the last year, 

This concern has the advantage of such complete equip- 
ment that it is enabled to manufacture the complete product 
from raw paper stocks to the finished seal in its own 
plant, using machinery in many cases designed by its 
members and protected by patents. This is particularly 
true, we are told, of the firm’s new seal press, which is 
claimed to be a wonderful advance in seal making ma- 
chinery. 

The firm was joined in 1919 by Roy M. Mason, another 
son, who conducted a successful commercial art and adver- 
tising agency in Philadelphia, Pa., for a number of years 
and who now has charge of the department of advertising 
and design. The firm offers its new Florentine type of seals 
on the insert in this issue. 


FRANK E, MASON 


Mr. D. A. Bennett, of Bennett & Davis, Inc., Chicago, 
was a recent visitor to New York and reports that the com- 
position offered to creditors of the company has been con- 
firmed and 100 per cent will be paid. 

The Great Lakes Chemical Works, which also were in- 
volved in the bankruptcy, are included in the settlement and 
are now operating again in the manufacture of dye-stuffs. 
Mr. Bennett will devote his entire attention hereafter to 
the Great Lakes Chemical Works and is very enthusiastic 
concerning the outlook. 


15 





16 THE AMERICAN PERFUMER 


The “March News Letter” promised to our readers by 
Van Dyk & Co., New York, is extremely interesting and 
its recipients will derive both pleasure and benefit in its 
perusal. It recalls “The 1912 Prediction Which Came True 
in 1821” regarding conditions prior to and the effects of 
the European War upon the American perfumery industry, 
quoting Mr. S. Isermann’s prophetic words on the subject 
in an article printed nine years ago. Pertinent statements 
are made regarding the industry at home and abroad and 
Van Dyk & Co. sum up the situation and the possibilities 
in this trenchant fashion in a plea for the American Aro- 
matic Chemical Industry : 

“The question now before us is this, are you, as an Amer- 
ican manufacturer of perfumery and toilet articles going 
to allow the foreigners to come in here again and ruin the 
entire industry, or are you going to help in the building up 
of a self-contained Organic Chemical and Perfumery In- 
dustry in this country? 

“The 9th commandment of German Business’ reads: 

“Use only German clothes for your dress, and German 
hats for your head.’ 

“Americanized the commandment should read: 

“Use only American clothes for your dress, American 
hats on your head and all-American thoughts in your heads. 

“The first all-American thought for all ‘All-American’ 
perfumers and toilet articles makers should be :— 

“‘T want my industry to live and to expand; and I want 
that industry to live which has helped and is helping my 
industry to live!’ ” 


Armand Co., of Des Moines, Iowa, toilet preparations, 
reports that its Canadian trade has grown so as to make 
it necessary to install a branch at St. Thomas, Ont., to 
cover the territory. Carl Weeks, president of the company, 
says that a representative he sent to Cuba has established 
a good trade in the island republic. 


Natural Soap Co. is planning the erection of a $50,000 
plant for the production of soap at Richmond, Cal. 


Zavon Co., manufacturing a brand of soap bearing that 
name, has decided to move from Danbury, Conn., to 
Brooklyn Borough, New York City, and has rented a loft 
in the Bush Terminal Building. Much lower cost of opera- 
tion is given as the reason for moving the business. 


Mr. E. V. Killeen, vice-president of George Lueders & 
Co., New York, who has been enjoying the salubrities of 
Florida at St. Augustine, writes: “Good hotel, fine weather 
and good golf. It certainly beats working in New York. 
Have enjoyed every moment thus far.” 


Mr. Herbert Turrell, managing director of the Oxzyn Co., 
New York, is on automobile tour of the South, starting from 
Florida March 15 and intending to work his way gradually 
back to New York, calling on his Oxzyn friends en route. 
Mr. Turrell and his family have been occupying the El Con- 
tento Villa at West Palm Beach for the last two months. 


Mr. L. Namy, formerly with the Belgian Trading Co., 
this city, has joined the sales force of the O. A. Brown Co., 
Inc., United States and Canadian agents for Pilar Freres 
and the Chemical Works Flora. Mr. Namy is a French- 
man, and after serving through the war, came to America, 


and during the two years that he has lived here he has 
made many friends, and will be a valuable addition to the 
sales force of the O. A. Brown Co., Inc. 


Users of non-beverage spirits who have to give bond to 
the Government will be interested to learn that two con- 
cerns engaged in supplying such bonds at a cut rate figure 
have failed and that the Treasury Department has revoked 
the authority they formerly had to file bonds. These con- 
cerns are the Chicago Bonding & Insurance Co. and the 
American Bonding & Casualty Co. and all prohibition 
officers have been ordered to require the filing of new 
bonds to replace those of the bankrupt companies. The two 
companies mentioned are now being wound up by a 
receiver. 

The action of the Government gives opportunity for 
thousands of permittees to avail themselves of the bonding 
service given by H. W. Eddy, the bonding specialist, of 
506 Olive street, St. Louis, Mo. Mr. Eddy, besides supply- 
ing bonds that are acceptable by the Government, gives to 
his patrons, without extra charge, a service which includes 
the annual drafting of applications for renewal permits and 
the drafting of their supplementary forms and other neces- 
sary declarations, which are filed with the Government in 
connection with procuring permits or renewals, in addition 
to which the bonds are prepared ready for the signature of 
the applicant. Mr. Eddy, in other words, has a happy 
system which takes away all of the “red tape” annoyances 
of qualifying under the law to use alcohol for non-beverage 
purposes. 


Mr. Addington Doolittle of Compagnie Parento, Chicago, 
was a recent visitor to New York and was busy selecting 


suitable headquarters to be occupied by the firm on May 1. 
The main office and laboratory will be located in New York 
after that date, and the Chicago office will be continued as a 
branch. 


Mr. George E. Davis, perfumer and chemist for The F. W. 
Fitch Co., Des Moines, Iowa, was in New York recently. 


Mr. S. B. Penick, of S. B. Penick & Co., is back in New 
York City from a trip of some length through the Middle 
West. He reports conditions as appearing to be increas- 
ingly brighter as the new year progresses. 


McJunkin Advertising Co., of Chicago, has secured he 
account of the J. R. Watkins Co., of Winona, Minn., man- 
ufacturer of the “Garda” line of toilet preparations. Wom- 
en’s publications will be used to advertise the line directly 
and an institutional campaign will appear in agricultural 
papers. 


The Atlantic Manufacturing Co., Inc., will engage in the 
business of manufacturing collapsible tubes, sprinkler tops 
and kindred articles for the trade, at its plant 46-56 Nassau 
Street, Newark, N. J. The company’s plant is said to be 
equipped with the most modern and improved ma- 
chinery. Frederick Rentschler and Charles Kleinbeck, 
who we are advised have been connected with the largest 
manufacturers of collapsible tubes, both in Europe and 
America, for more than twenty years, have charge of the 
technical direction and management of the affairs of the 
company. 
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The good ship Philip Pubblicker, “the first of our fleet,” 
is employed in bringing molasses from the West Indies 
direct to the wharf of the David Berg Industrial Alcohol 
Co., Philadelphia. Established in 1911 with a daily pro- 
duction of twenty-five barrels, the output has grown to 
300 barrels per day of U. S. F. alcohol, cologne spirits and 
denatured alcohol. The company advises that special care 
is given to producing an absolutely neutral product for 
perfume and flavor manufacturers. 

This brief resume gives a general idea of the growth 
of one of the liveliest of the 
independent alcohol pro- 
ducers, the first on the Phila- 
delphia district. From the 
beginning the vital import- 
ance of an adequate and con- 
tinuous supply of raw mate- 
rial was kept in mind, and 
the development of the plant 
was along the lines of ample 
storage facilities as well as 
actual distilling. The bird’s- 
eye view of the plant given 
herewith shows its excellent 
layout from the wharf on the 
Delaware River to the ship- 
ping building which is served 
by a railroad siding. The 
molasses storage capacity is 
several million gallons, and 
its great value was _ tested 
during the past few years when shipping conditions were 
so onerous. 

The officers of the company are Philip Publicker, presi- 
dent; David Berg, vice-president and treasurer; Harry 
Cohen, sales manager; and Walter J. Lehman, superin- 
tendent of manufacture, 


FIRST ‘OF DAVID 





Blue Ridge Talc Co., of Henry, Virginia, is making ex- 
tensive improvements in its plant. 





BIRD’S-EYE VIEW OF EXTENSIVE PLANT AND DOCKS OF 


New conversion tables for international money orders on 
the United States became effective February 15, on an or- 
der by Postmaster General Burleson. The new schedule 
shows the following values: Great Britain, pound, $4; 
Netherlands, florin, 35 cents; Sweden, krona, 24 cents; 
Denmark, krona, 20 cents; Norway, krona, 20 cents; France, 
$1 for 13 francs; Belgium, $1 for 13 francs. 
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Mr. Charles Gibson, president of the Gibson-Snow Co., 
Inc., wholesale druggists of Albany, N. Y., was among the 
recent visitors to New York City. 





The 2-cent letter charge is applicable now to first and 
second class matter between the United States and Bolivia, 
Colombia, Honduras, Nicaragua and Peru. 

Mr. A. U. Andrus, treasurer of J. L. Hopkins & Co., 
crude drug importers, of New York, has returned to the 
city after an extended trip 
through the West. 





Clarke & Blake, manufac- 
turers of toilet preparations 
and washing compounds, in- 
cluding soap, have moved 
into larger quarters at 1225 
Folsom street, San Fran- 
cisco. 





Death was corked up in a 
toilet water bottle recently for 
Miss Arzilla B. McCuen, a 
young singer and pianist, of 
Warren, Pa. While on a 
visit to friends in New York 
she tried to loosen the stop- 
per by putting the bottle in a 
vessel of hot water on a gas 
stove. The heat caused the 
vial to burst and the contents caught fire from the gas 
flame. Miss McCuen’s clothes ignited and her burns 
caused her death next day in a hospital. 


BERG CO.’S FLEET 





The Society of Chemical Industry, Basle, Switzerland, 
has absorbed Aniline Dyes and Chemicals, with headquar- 
ters at Washington and Cedar streets, New York. The 
New York company was formerly known as Geisenheimer 
& Co. The capital is $500,000. A. Lichtenstein is president. 






Dr. Arthur W. Dox has resigned as chief in chemistry 
of the Iowa Agricultural Experiment Station to accept 
the position of research chemist for Parke, Davis & Co., 
Detroit. 





Perusal of the advertising pages is no less a duty than 
scanning the text pages of this journal every month. 
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The Aroma Club has held several luncheons recently at 
the Lion d’Or Restaurant, 59 West 24th street, New York. 
On February 24 Mr. G. H. Neidlinger of the Peerless Tube 
Co., Bloomfield, N. J., explained the danger to the collapsible 
tube and toilet preparation industry by the threatened tariff 
on tin. His address appears on another page. 

At the luncheon March 10 Mr. Frank Sanborn, of Mexico 
City, a prominent druggist, described conditions of his coun- 
try in the perfume industry. 

Mr. Edwin Sefton, president of the club read an address 
on “Intangible Assets in the Determination of Excess 
Profits,” and asked the co-operation of the members in secur- 
ing an opinion on “What percentage of the total volume of 
business generally can be attributed to formulas, secret 
processes, etc.” and “What percentage of the net taxable in- 
come is applicable from profits derived from formula, secret 
processes, etc.” 


George Hall, late perfumer for Nelson Baker & Co., De- 
troit, Mich., died in Tucson, Ariz., March 3, age 46. Mr. 
Hall, son of the late John Hall and Mary Sands, was born 
in’ New York, April 7, 1874. He was educated in the New 
York City public schools and then attended Columbia Uni- 
versity where after taking special work in chemistry he was 
graduated in 1894. He developed a preference for pharma- 
ceutical and perfume work and was first identified with this 
industry in the laboratory of 
Vantine & Co. After sev- 
eral years be became inter- 
ested in the Samurai Co. 
When he disposed of his in- 
terests in this company he 
entered the employ of ‘the 
United Drug Co., Boston, in 
charge of their perfume de- 
partment. He developed a 
number of new lines and his 
work brought him an inter- 
national reputation, the 
French Government decorat- 
ing him with the order of 
Mérite Agricole. 

Several years ago he es- 
tablished himself as a consulting perfume chemist but his 
declining health made it advisable for him to seek less 
strenuous fields and he accepted the position in charge of 
the laboratory of Nelson Baker & Co., Detroit. He re- 
mained there until last autumn when the development of 
pulmonary tuberculosis made it necessary for him to seek 
a gentler clime. He went to Tucson, Arizona, at the onset 
of the winter, but failed to rally. 

Funeral services were held from the home of Mrs. Hall’s 
family, 708 Oswego street, Utica, N. Y. Mr. Hall is sur- 
vived by his widow, Mrs. Julia Doolittle Hall; his son, 
James H. Hall, and two brothers, A. S. Hall, Wilmington, 
Del., and Dr. James S. K. Hall, New York City. 

Northwest Chemical Co., soaps and cleansers, 724 East 
Sprague avenue, Spokane, Wash., at its recent annual meet- 
ing voted a bonus of 10 per cent to the employes. The 
following officers were reelected: President and treasurer, 
F. H. Spurgeon; vice-president, S. A. Bernstein; secretary, 
A. H. Sonnenberg. Business conditions were reported to 
be good, with a bright outlook for the year 1921. 


GEORGE HALL 


According to Indianapolis advices Colgate & | Co.’s 
plan to establish a branch factory at Jeffersonville, Ind., 
is going through. It is reported that the president of 
Colgate & Co. had a conference March 13 with Gov. 
McCray, at which arrangements were practically closed 
for the Colgates to take over the land and buildings 
used by the Indiana Reformatory. The price is under- 
stood to be not less than $100,000. 


The Beauty Mart, held at the Coliseum in Chicago, 
from February 28 to March 6, inclusive, was the first an- 
nual exhibit given over to manufacturers of cosmetics, 
toilet goods and accessories, had an attendance of over 
50,000 and was adjudged by the many exhibitors a great 
success, Already the exhibitors are boosting for a return 
show a year from now. 

The Coliseum was dressed up in its best party frock for 
the occasion with booths around the entire hall. Samples 
of soap, shampoos, cold creams, perfumes, powders and 
many other articles were dispensed to the thousands of 
visitors, who were eager to learn from the demonstrators 
what they ought to know about preserving their physical 
beauty. 

Local buyers and buyers from out of town were present 
in large numbers and enthusiastic over the great possi- 
bilities of the Beauty Mart idea. 


The Federal Trade Commission has cited Prichard & 
Constance, Inc., New York City, in a complaint of unfair 
competition in the manufacture and sale of cosmetics and 
toilet articles. It is alleged that the firm’ contracts with 
wholesalers and retailers to maintain their prices in con- 
sideration of certain extra bonuses or discounts and that 
prospective customers who will not give written assurance 
that the company’s prices will be maintained, are refused 
shipments. 


National Cocoanut Soap Co., 25th and Hood streets, Ta- 
coma, Wash., is a new institution growing out of the busi- 
ness of the National Cocoanut Butter Co., which was estab- 
lished in 1919 by local capitalists. The products being put 
out are Playmate soap and soap powder and the company 
already reports a good demand. The factory is well- 
equipped with machinery for turning out 45,000 cakes daily. 
Previous attempts to establish soap factories in Tacoma met 
with little success and were abandoned, but. this venture 
is understood to have ample resources. 


Byron E. Wrigley, formerly president of the soap com- 
pany established by his father in Philadelphia and for many 
years a police magistrate, was sentenced March 4 to serve 
three years ih prison and to pay a fine of $1,000 on con- 
viction of involuntary manslaughter and driving an auto- 


mobile while intoxicated. In addition Wrigley loses his 
automobile license. The higher court refused a writ of 
supersedeas admitting him to bail. The conviction grew 
out of the killing of Mrs. E. Brady, who was struck by 
Wrigley’s car, she being the second person so killed by 
the car within five months. Wrigley has served in the 
Pennsylvania Legislature and as a magistrate since 1905. 


Mr. A. H. Fowler, for some time with the Miro-Dena 
Co., has joined the selling forces of V. Vivaudou, Inc., 
New York City. His territory will be in New England. 
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Schenk & Schlichte, Inc., who were located at 22 Jones 
street for many years now occupy an entire floor in the 
large building on the southeast corner of 14th street and 
Sixth avenue, the address being 62 West 14th street. Their 
main plant is in Newark, N. J., and both plants are fully 
equipped with automatic machinery. They are thus in a 
position to handle business in large volume. In the New 
York plant, in addition to machine-made boxes, special at- 
tention will be given to hand-made work. 


Dr. H. C, Wright of Morana, Inc., New York, is back 
at his desk after a six weeks’ siege of pneumonia, 

Mr. P. R. Dreyer, of the essential oil department of Rock- 
hill & Vietor, New York, is well again and on another trip, 
having recovered from a short but sharp attack of the grip. 


Mr. Jean Bagaroff, of Bagaroff Freres, Sofia, Bulgaria. 
arrived in New York on the Rotterdam on Feb. 22. He 
visited the firm’s American agents, Messrs, Rockhill & 
Vietor, and on March 10 returned home, via Sweden, on 
the Stockholm. 

Mr. S. H. Corkran, of A. H. Wirz, Inc., collapsible tubes 
and sprinkler tops, Chester, Pa., was a caller at our sanc- 
tum recently, while on his way to make a western trip in 
the interests of the Wirz products. 

Mr. H. G. A. Harding, managing director of Farina, Ltd., 
Sydney, Australia, manufacturers of toilet preparations, 
etc., called recently at this office and placed a year’s sub- 
scription to THz AMERICAN PrerruMEeR & EssENTIAL OIL 
Review. Mr. Harding had been visiting the United States 
for four weeks, studying American conditions in which his 
firm is interested. Leaving for Boston, he intended to sail 
thence to Europe, with the intention of visiting England, 
France, Switzerland and Italy before returning to Aus- 
tralia. 


Ignacio Sanchez, Cuban representative of J. L. Hopkins 
& Co., importing drug merchants, was a recent visitor to 
the parent house in New York City. 


“That carload of soap from Chicago to Russia may 
change the whole face of the Soviet government,” says the 
Ashland Bugle, hopefully. 


Albert E. Anderson, retired vice-president and superin- 
tendent of the Procter & Gamble Co., Cincinnati, has been 
appointed a director of the Longview Hospital, Cincinnati, 
by Governor Harry L. Davis of Ohio. 

Sigmund Messner, treasurer of the Imperial Metal 
Mfg. Corporation, Long Island City, died March 14 at the 
Hotel Chelsea, New York, in his sixty-ninth year. Mr 
Messner was a brother-in-law of Mr. Carl Bomeisler, head 
of the company, and had been connected with the business 
since 1906, since the time when Mr. Bomeisler’s former 
partner, Mr. Isidore Springer, retired from the firm. 


Federal Trade Commission has served a formal complaint 
on the American Safety Razor Co., safety razors and shav- 
ing brushes, Brooklyn, N. Y., on charges of issuing false 
and misleading advertising. 


William West, treasurer of A. Colburn & Co., flavoring 
extracts, etc., of Philadelphia, is back at his desk after 
a business trip through the sales territory covered by that 
company. As a result he hopes for a fairly early quicken- 
ing of activity in trade. 


Milton Stern, for the last eleven years purchasing agent 
for the Antoine Chiris Co., announces that he has gone into 
business as a broker and commission merchant at 87 Nassau 
street, New York City. 

The Hygienic Tube Co., of Newark, N. J., which was 
incorporated in August, 1919, already has found it neces- 
sary to make provision for its continual growth, having 
recently purchased property adjoining its plant, at 88-90 
McWhorter street, for that purpose. When the company 
went into business in 1919 it took possession of the second 


PLANT OF THE HYGIENIC TUBE CO., NEWARK, N. J. 


and third floors of the building shown in the accompanying 
illustration, but soon found the space inadequate and took 
over the rest of the building, which it bought and now 
occupies exclusively. 

When the Hygienic Tube Co. was organized it took over 
the business of the Disc Chemical Co., which had been 
manufacturing non-metallic tubes on a small scale since 1916, 
The Hygienic Co. spent almost a year in perfecting the tube 
and in building automatic machinery to manufacture it. None 
of the machinery of the Disc Chemical Co. proved avail- 
able, because its capability of production was too small, and 
it all had to be discarded. 

The Hygienic tube has been developed to the extent that 
the company not only can give multiple color decoration on 
the transparent tube, but it also turns out a tube enameled 
and decorated, 


The By-Products Soap Manufacturing Co. have moved 
from Hoboken, to Hawthorne, N. J. They are manufac- 
turers of textile soaps. 
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The New York Drug and Chemical Club recently elected 
the following Board of Governors: For the term ending 
February, 1923, Joseph W. Russell; for the term ending 
February, 1924, Otto E. Schaefer, William Jay Schieffelin, 
Frank P. Cheesman, Charles F. Noyes, William M. Rosen- 
dale and Frank E. Holliday. Reports gave the membership 
as 521 resident and 276 non-resident, and mentioned the loss 
by death during the year of ten members. The treasurer’s 
report showed receipts of $38,544.98, and expenditures total- 
ing $35,070.83, the departmental accounts (restaurant, etc.) 
showing a net loss of $2,647.90. The club’s assets were 
given as $62,321.95. 


At a subsequent meeting the Board of Governors elected: 
Fresident, Melvin G. Palliser; vice-president, Frank P. 
Cheesman; treasurer, R. O. Walker; secretary, William 
P. Young. A finely equipped traveling bag was presented 
to the retiring president, Dr. William Jay Schieffelin. 


Announcement of the purchase of the Pioneer Soap Co., 
St. Paul and Huffman avenues, Dayton, Ohio, has been 
made by W. C. Lohman, 716 Grafton avenue, manager of 
the Kresge stores in that city. The company will continue 
production of tar and toilet soaps and the present daily 
production of 500 cases is expected to be doubled within 
three months. Incorporation papers have been filed with 
the title Pioneer Tar Soap Co., calling for $100,000 capital 
stock. Extensive building improvements to the present 
plant are contemplated. A. C. Knost has been made man- 
ager. The Pioneer Soap Co. is one of Dayton’s oldest 
manufactories, having been in business for 26 years. 


Mr. J. I. Palistrant, formerly district sales manager for 
Frederick Stearns & Co. in Chicago, is now manager of 
the toilet article division of the Stearns company, with 
headquarters in Detroit. Mr. T. R. Walton succeeds Mr. 
Palistrant as district sales manager in Chicago. 


Colgate & Co. have adopted a striking means of trying 
to kill a rumor that foreign capital is invested in the capital 
stock of Colgate & Co. In several New York morning 
newspapers of March 21 appeared the following full-page 


advertisement : 

$1,000,000 (one million dollars) reward offered to 
anyone who can prove that there is one dollar of 
foreign capital invested in the capital stock of Colgate 
& Co., makers of Soaps and Toilet Articles; or that 
there is a single officer or stockholder in the company 
who is not an American. 

Colgate & Co. is 100% American. 

Colgate & Co. was founded by William Colgate in 
1806 in New York City. The sole control and owner- 
ship of the business throughout its entire history for 
118 sear has been, and is now, in American hands. 

The above reward of $1,000,000, which so far as we 
know is the largest ever offered, is made to show the 
absurdity of a widely-circulated and absolutely false 
rumor. 

Colgate & Co. is the oldest Soap and Perfumery 
house in the United States and is also the maker of 
all Octagon Laundry Soap Products. 

Colgate & Co., New York, N. Y.,U.S.A. 


O. S. M. Tierney has been appointed receiver for F. L. 
Washbourne & Co., Inc., dealers in chemicals at 46 Gold 
Street. 

Maurice H. Ewer, vice-president of the National Park 
Bank, New York, is chairman of the Creditors Committee 
who are financing Marden, Orth & Hastings Co.’s liabilities 


of $1,500,000. William Lazarus, treasurer of the company, 
denies that it is the intention to close the business. The 
assets are said to be larger than the liabilities. 

The Philippine Vegetable Oil Co. was placed in the hands 
of a receiver at Manilla, March 11, following complaint of 
P. C. Whitaker, largest individual stockholder, who alleged 
the company to be in danger of insolvency. Frank W. 
Carpenter was appointed receiver. The decline in coconut 
oil is given as one of the reasons. The company finished 
the erection of a storage plant for oils in New Jersey 
recently and is a large factor in the cocoanut oil business 
in New York and on the Pacific coast. 

Fred Lockwood has been named receiver for the Sopeco 
Trading Co., New York City, upon the petition of three 
vegetable oil companies. The Sopeco liabilities are given 
as $12,500 in cash, and small sums outstandings; debts are 
in excess of it, it is said. Sopeco lost heavily due to the 
decline in vegetable oils. 


Rubin Sussman, perfumery, at 17 Clinton Street, New 
York, filed schedules in bankruptcy Feb. 18, with liabilities 
of $6,100, and assets of $2,421, of which $2,000 was repre- 
sented by stock. 


Petitions asking that the American Potash Company of 
Delaware be adjudged bankrupt and that a receiver be 
appointed have been filed in the Federal Court at Lincoln, 
Neb., by three Lincoln firms. Total indebtedness is esti- 
mated by E. E. Sharp, president of the concern, at between 
$375,000 and $400,000. 


Drug Trade Section of the New York Board of Trade 
and Transportation on recently changed its name to Drug 
and Chemical Section and elected the following officers: 
Chairman, Clement C. Speiden of Innis, Speiden & Co.; 
vice-chairman, Frank C. Starr, of Sharp & Dohme; treas- 
urer, William A. Hamann, of Roessler & Hasslacher Chem- 
ical Co.; secretary, William F. McConnell. To represent 
the Drug and Chemical Section as a director in the New 
York Board of Trade and Transportation: Franklin B. 
Yates, president of Yates Drug & Chemical Co. The selec- 
tions for the executive committee were August Wasser- 
scheid, of Mallinckrodt Chemical Works; Edward Plaut, 
of Lehn & Fink; Joseph Mathias, of j. B. Horner, Inc.; 
Theo. W. Day, of C. S. Littell & Co., and Edward Zink, 
of Eli Lilly & Co. 


Dr. S. A. Mahood, who has been in charge of investiga- 
tions on wood cellulose and essential oils at the United 
States Forest Products Laboratory, Madison, Wis., for the 
last three years, has become associate professor in charge 
of organic chemistry at Tulane University, New Orleans. 


In announcing the recent marriage of Mr. Willis H. 
Lowe, of Boston, it was inadvertently stated that he was 
associated with Willis H. Lowe & Co., when as a fact 
he has had no connection with that firm for the last six or 
seven years. It ought to have been printed: Willis H. 
Lowe (Jardin), president, American Toilet Goods Co., 40 
Harrison avenue, Boston, Mass. 


Mr. H. Mart Smith, manager of the vegetable oil de- 
partment of W. R. Grace & Co., New York, has returned 
from a trip including Southern and Middle West cities. 
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Perfume on a $100 bill recently caused the arrest-of a 
’ New York taxicab driver on a charge of theft. A lady 
passenger in this vehicle lost it and he insisted it belonged 
to him. The wise policeman noticed the fragrant odor at- 
tached to the bill and called the attention of the magistrate 
to the delicate scent. 
chauffeur?” he asked the judge. 
one answer. 


Of course there was only 
Anybody could guess it. 


Three Points Products Co., 67 Howard street, Albany, 
N. Y., began the manufacture of various kinds of soap last 
July. Since then its business has grown wonderfully, due, 
its officers say, to this formula: “Make a good product and 
advertise it.” 
president, T. F. Baker; treasurer, E. L. Stanton 
John J. Tobin; sales manager, A. J. Carr. 


The officers are: President, L. K. Luff ; vice- 
; secretary, 


The annual report of the United Drug Company for 1920, 
just issued, showed net profits after charges and taxes 
amounting to $5,189,215. This was equal, after dividends 
on the first and second preferred stocks, to $11.02 a share 
earned on the $29,928,900 common stock. The net sales 
increased from $58,338,834 in 1919 to $68,429,179 in 1920. 

In a letter to shareholders President Liggett wrote in 
part: 

“The Louis K. Liggett Co. has been steadily growing. 
During 1920 we opened or acquired forty new stores, closed 
twenty-one and are now operating 226 Liggett drug stores 
within the United States, showing sales in 1920 of $33,111,- 
754, or 15 per cent increase over 1919. 

“Our expectations in respect to the Boots Pure Drug Co., 
Ltd., are being more than realized. It shows an increase 
in sales every month over the corresponding month of the 
previous year. The statements as of Dec. 31 using totals 
received by cable, Liggett’s International, Ltd.—with its 
subsidiaries, including Boots Pure Drug Co., Ltd—will 
show quick assets of $16,800,000; liabilities, $3,800,000; re- 
serves, including those for taxes and other liabilities as well 
as those for depreciation on fixed assets, etc., $5,800,000; 
accumulated free surplus, $1,000,000 after provision for all 
taxes accrued and dividends paid.” 


Joseph F. O’Neill, for nine years advertising and 
mail-order manager of A. A. Vantine & Co. has resigned to 
establish an office of his own as advertising counselor, in 
New York. For the last year he was also sales manager 
of the firm’s wholesale perfumery and toilet requisites de- 
partment. 


Mr. Martin S. Cohen, for the last four years with S. B. 
Kahnweiler & Co., New York, has changed from buyer of 
toilet requisites and druggists’ sundries to salesman and has 
gone on a western trip. Miss Rose B. Shapiro succeeds 
him as buyer for the firm. 


The bearing of the synthetic dye industry upon the na- 
tion’s welfare was discussed by Prof. Marston Taylor 
Bogert, of Columbia University, at a meeting of the 
Franklin Institute, Fhiladelphia, recently. He described 
how the by-products and intermediates are used for the 
production of medicines, explosives, incendiaries, war gases, 
inks, perfumes, photo-chemicals, etc. 


American Pharmaceutical Association will hold its 1921 
annual meeting in New Orleans in the week of Sept. 4. 


“Does it belong to the lady or the - 


Net earnings of $15,058,022 and sales of $93,983,291 are 
shown in the annual report for 1920 of E. I. du Pont de 
Nemours & Co. These figures compare with net sales of 
$105,437,923 and net earnings of $11,620,953 in 1919. Earn- 
ings applicable to common stock were $10,749,807, of which 
$6,267,747 was paid in cash dividends, equivalent to ap- 
proximately $37.50 per share of common stock. 


Mr. Jess H. Wilson, sales manager of the Pompeian Co., 
Cleveland, will become general sales manager of the King 
‘Coffee Products Corporation, Detroit, on April 1. Mr. 
James King, assistant sales manager of the Pompeian Co., 
will succeed to Mr. Wilson’s position. 


William Garrigue & Co., of New York and Chicago, who 
specialize in equipment for oil extraction and refining, 
glycerine, fatty acids and soap manufacture, have closed a 
contract for a bone degreasing plant to be shipped to Cape 
Town, South Africa. 


Federal Trade Commission has cited E. F. Houghton & 
Co., Philadelphia, on a complaint of unfair trade practices 
involving the sale of textile mill supplies, including soaps 
and greases. It is charged that cash commissions to induce 
the purchase of the Houghton products and to refuse to 
purchase products of its competitors have been given to 
employees of mills. The writ is returnable April 12. 


American Chamber of Commerce for the Levant, Ameri- 
can Section, Inc., has been incorporated and has temporary 
offices at 200 West 56th street, New York. The object is 
to promote trade with the Near East and the organizers 
include men prominent in various corporations, including 
W. S. Gavan, vice-president of the E. I. du Pont de Ne- 
mours Export Co., and L. I. Thomas, of Standard Oil Co. 


Mr. John C. Gillis, who resigned recently as general man- 
ager of the Great American Chemical Products Co. of New 
York, has accepted the position of general manager of the 
John T. Milliken Co. of St. Louis, Mo. 

Mr. Gillis has added to his staff Dr. E. A. Ruddiman, 
former dean of the School of Pharmacy at Vanderbilt Uni- 
versity, Nashville, Tenn., and the author of several widely 
used text books on pharmacy. He will head the department 
of standards and research. 


Capital stock increases: E. J. Knapp Candle & Wax Co., 
Syracuse, N. Y., $317,500 to $1,025,000; Natural Cocoanut 
Oil Products Co., Manhattan Borough, New York City, 
$3,000 to $12,000; Dr. Clark’s Chemical Laboratories, New 
York, $125,000 to $300,000; Smethport Extract Co., Damas- 
cus, Va. (J. E. Rooney, president), $300,000 to $500,000. 


Mr. Oscar Reiffarth has been appointed toilet goods buyer 
for Abram & Strauss, Brooklyn, N. Y., having resigned 
a similar position with Saks & Co., Manhattan, where he 
had been employed for nineteen years. 


“Tell me truly, does the baby really take after his 
father?” asked Mrs. Jones, according to Bottles. 

“Yes, indeed—why, when we took the darling’s bottle 
away, he tried to creep down the cellar stairs.” 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 

O. A. Brown & Co., INc., 246 Pearl street, New York, 
send us a copy of their latest price list printed in brown 
ink. Considerable attention has been given to an important 
feature in this list, viz., an explanation in connection with 
each product listed of the character of the odor of the 
product, and also information concerning the derivation. 

The principal space is devoted to synthetic floral products 
manufactured by Chemical Works Flora, Dubendorf, 
Switzerland, who are represented in the United States 
by O. A. Brown & Co., and announcement is made of a 
new line of Essbro Flower Oils, which are described in 
the same manner as the other products. 

Several pages are devoted to essential oils and there is 
also a page on terpeneless.essential oils manufactured by 
Hollands Distillery, Ltd., London. 

The remainder of the price list is devoted to natural and 
synthetic flavors, colors, filter paper, concentrates and 
Seal-Cap, a metallic liquid for sealing and capping bottles. 

Loncmans, GreeEN & Co., Fourth avenue and 3th 
street, New York, have issued their revised general list of 
books published and for sale by them. The catalogue 
comprises 62 pages, with a wide range of subjects. 

Uncerer & Co., New York, have issued an announcement 
calling attention to the merits of Unco Simile Essences, 
which they declare, now exercise a unique and prominent 
function in many American perfume formule. Twenty-two 
varieties of the essences are listed. 

Owens -Bott.te Co., Toledo, Ohio, has sent out a sug- 
gestion for filling bottles, being a contrivance which can be 
made at low cost by any tinner. It is especially adapted 
for the uses of the smaller fillers who have not yet reached 
the semi-automatic, or automatic stage of the business. 
Also the Owens sprinkler tops are set forth as being advan- 
tagceous. 

Donce & Oxcotr Co., 87 Fulton street, New York City, 
have forwarded to us their wholesale price list of February 
15, giving quotations on essential oils, flavors, floral waters, 
colors, the DeLaire perfumery and soap synthetics, vanilla 
beans and other commodities, including natural fruit flavors 
manufactured by Polak’s Frutal Works in Holland. 

ANTOINE Curis Co., 18-20 Platt street, New York, have 
issued their March wholesale price list of essential oils 
and synthetic aromatic chemicals, floral waters, gums and 
balsams, olive oil and other commodities. 

JENNINGS MANUFACTURING Co., Grand Rapids, Mich., has 
just sent out its 1921 revised wholesale price list of perfumes 
and toilet preparations, featuring the Lady Alice and 
Dorothy Vernon lines, both of which are now complete. 
An advertising campaign for the Lady Alice line began 
in the Chicago Tribune March 13 and another starts in the 
Red Book April 1. 

R. SuprnacHi & Co., Milan, Italy, send us their price list 
of essential oils, essences of fruits and flowers, constituents 
for synthetic perfumes and similar products, all being of 
exclusively Italian origin. 

NationaL Anitine & CuHemicat Co., Inc., 21 Burling 
Slip, New York.—Delayed in the mails, the large and useful 
wall calendar for 1921, issued by this company, has just 
reached us. It is just the right calendar for a large office, 
the figures being legible for a considerable distance. 

Joun Wuey & Sons, Inc., 432 Fourth avenue, New York, 
are sending out leaflets of scientific books, together with 
an offer of free examination of books. 


“Cratn’s Market Data Book anp Directory or CLass 
TRADE AND TECHNICAL PAPERS,” now on the press, promises 
to be of unusual interest to advertisers generally and users 
of trade and technical papers in particular. It not only 
lists all of the business publications of the United States 
and Canada, giving circulations, rates, type page sizes, clos- 
ing dates, etc., but supplies a market analysis of each trade, 
profession and industry, Thus the reader can get the basic 
facts of each line in which he may be interested, including 
its buying power, buying methods, character of require- 
ments, etc. The volume, which is bound in cloth and con- 
tains nearly 500 pages, is published by G. D. Crain, Jr., 
417 South Dearborn street, Chicago. The price is $5. 


NEW INCORPORATIONS. 


Pioneer Tar Soap Co., Dayton, Ohio, $100,000 capital 
stock, has been incorporated in Ohio, by W. C. Lohman, 
E. Lohman, A. C. Knost, L. S. Knost and P. N. Sigler. 

Phoenix Chemical Co., Wilmington, Del., manufacture 
soap, $500,000 capital stock, has been incorporated in Dela- 
ware by,Franklin L. Mettler and others. 

Simpson System Manufacturing Co., Indianapolis, to 
manufacture toilet preparations, $10,000 capital stock, has 
been incorporated by Daisy Simpson, F. M. Liston and 
James Turner. 

Home Extract Co., Springfield, Mass., non-alcholic 
beverages and extracts, $50,000 capital stock, has been 
incorporated by Daniel J, Coakley of Chicopee and James 
A. Bagley and Joseph A. Bonchi of Springfield. 

Yardley & Co., Ltd. Manhattan Borough, New York 
City, soap makers, has been incorporated with a 
capital stock of $100,000, by R. E. Gardner, Cecil Smith, L. 
M. Townsend, 48 Wall Street. 

Rimland & Perlman, Inc., Manhattan Borough, New 
York City, paper boxes, $10,000 capital stock, has been 
incorporated by S. and I. Miller, H. Rimland, 303 Cherry 
Street. 

Purafine Products Co., Cleveland, Ohio, has been formed 
for the manufacture of oil soaps, lubricants and allied 
products. W. J. Kuehn is connected with it. 

Regina Soap Manufacturing Corporation, $10,000 capital 
stock has been incorporated by Albert Salmon, 358 Stone 
Avenue,; Isidor Sherman, 298 Grafton St., and Eva Bialos, 
409 Rockaway Avenue, Brooklyn, N. Y. 

J. S. Long Co., soap makers, has been incorporated in 
Delaware with a capital stock of $4,500,000 by Charles B. 
Hobbs of Great River, N. Y., and others. 

West Chemical Co., 313 South Clinton St., Chicago, 
$30,000 capital stock, chemicals, toilet articles, drugs, etc., 
has been incorporated by Abraham B. Rosenfeld, Abraham 
Jacobson, Abraham M. Gordon. Correspondent, Gabriel 
J. Norden, 30 N. La Salle Street. 

Climax Success Toilet Co., Chattanooga, Tenn., toilet 
articles, $5,000 capital stock, has been chartered by J. M. 
Jones, G. H. Moore, John A. James and J. W. Brown. 

Societe La France Toilet Goods Co., Manhattan Borough, 
New York City, $5,000 capital stock, has been incorporated 
by M. Kaufman, J. P. Levy, A. L. Bauman, 359 West 
116th St. 

Tru-Sheen Co., 


Products 


Wilmington, manufacture 
cleansers, polishes, etc., $100,000 capital stock, has been in- 
corporated in Delaware. 

Federal Flavors, Inc., Manhattan Borough, New York 
City, make essences, etc., $5,000 capital stock, has been 
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incorporated by I. L. Greenhut, L, L. S. Hempstead, J. L. 
Citron, 5 West 3d Street. 

Canton Laundry & Supply Co., 217 West 22nd Street, 
Chicago, manufacture and deal in chemicals, soaps, washing 
compounds, machinery, etc., $50,000 capital stock, has been 
incorporated by Joseph D. Daly John A. Burke and James F. 
Burns. 

Petroleum Products Corp., 4010-4 West Taylor Street, 
Chicago; $3,000; manufacture petroleum products, oils, 
dyes, waxes, chemicals, drugs, etc., $3,000 capital stock, 
has been incorporated by Miles J. Votava, James A, Zalud, 
Otoker L. Prohaska. 

Sanitary Chemical Specialties Co. 208 North Wells 
Street, Chicago, drugs, toilet articles, etc., $15,000 capital 
stock, has been incorporated by John W. Tretow, Arthur 
C. Tretow, Walter H. Shryock. 

Crawford Extract & Spice Co., 4051 West 31st Street, 
Chicago; $50,000 capital stock, has been incorporated by 
Philip Rokorny, Anton J. Horeni, Jacob Rokorny. 

E, Delecker & Bergmann Corp., Manhattan Borough, 
New York City, make barbers’ supplies, $15,000 capital 
stock, has been incorporated by S. J. Resnick, C. Landau, E. 
Delecker, 102 Park Place. 

Korte Products Co., 2858 Fifth Ave., Chicago, drugs, 
beverages, chemicals, toilet articles, etc., $25,000 capital 
stock, has been incorporated by Charles Weiss, Samuel L. 
Goldberg and Frank Korte. 

National Soap Products Co., Wilmington, Del., $1,000,- 
000 capital stock, has been incorporated in Delaware by 
T. L. Croteau and others, of Wilmington. 

Grove, Inc., Wilmington, Del., to manufacture soaps and 
chemicals, $200,000 capital stock, has been incdrporated in 
Delaware. 

Shavo Co., Stockton, Cal., to manufacture toilet articles, 
druggists’ supplies, etc., $150,000 capital stock, has been 
incorporated by Stanley Burr, A. S,. Langan, C, F. 
Scheckler and Thomas S. Louttit. 


IN MEMORIAM FOR DEPARTED FRIENDS. 


Brock, Frep W., son of John Blocki, of John Blocki & 
Son, perfume manufacturers, Chicago, March, 1919. 

Brucker, CARL, senior member of Fritzsche Brothers, 
New York, March, 1913. 

Carnot, Mme. CunIsset, widow of the late Honorary 
President of Court of Appeals, France, March, 1920. 

Da.iey, HENRY, retired perfumer and one of the founders 
of the M. P. A., West Redding, Conn., March 9, 1916. 

DoumeE, WittiAM F., of Sharp & Dohme, pharmaceutical 
manufacturers, Baltimore, March, 1913. 

DrexeEL, Frank F., perfumer for the William H. Brown 
& Bro. Co., Baltimore, Md., March, 1917. 

Fercuson, JAMEs A., soaps, Louisville, Ky., March, 1915. 

Fox, Henry C., of H. C. Fox & Sons, glass bottles, 
Philadelphia, March, 1910. 

Gump, Frepericx A., in charge of making toilet prepara- 
tions and perfumes, Colgate & Co., March, 1909. 

Hazetuurst, MAyor CHARLES WHITEWAY, soaps, Eng- 
land, March, 1912. 

Hotcke, Ropert A., barbers’ supplies, Brooklyn, N. Y., 
March, 1917. 

Kirk, James A., president of J. S. Kirk & Co., soaps, 
Chicago, Ill, March, 1907. 

LayMAN, CHARLES Noet, of Wright, Layman & Umney, 
essential oils, London, England, March, 1910. 


Lunt, JAMes CAMMETT, soap manufacturer, Portland, 
Me., March, 1915. 

Lyon, Dr. Israet, toilet supplies, Englewood, N. J., 
March, 1907. 

MertE, AuGusTIN, of 
March, 1918. 

MuntTon, CHARLES, associated with Augustin Merle, pro- 
prietor of Bruno Court, Grasse, March 5, 1916. 

Otcott, Grorce N., son of George M. Olcott, Dodge & 
Olcott Co., New York, March, 1912. 

Poote, THomas §S., soaps, Denver, Colo., March, 1913. 

RICKSECKER, THEO., former president Manufacturing 
Perfumers’ Association, New York, March, 1919. 

Riker, WILLIAM B., perfumery, New York, March, 1906. 

Rippey, WILLIAM, manufacturer of flavoring extracts, 
Cincinnati, Ohio, March, 1917. 


RockHILL, Crayton, of Rockhill & Vietor, New York, 
March, 1918. 


Rocers, Georce L., soap manufacturer, Centerdale, R. I, 
March, 1917. 

SHEppD, FREEMAN B., Lowell, perfumes, March, 1913. 

Sruart, Francis F., flavoring extracts, Niagara Falls 
and Toronto, Ont., March, 1914. 

Tenney, Henry W., proprietor of the Warren Soap 
Mfg. Co., Canton, March, 1916. 

WituiaMs, JAMes Baker, founder of J.B. Williams & 
Co., Glastonbury, Conn., March, 1907. 

Woopntey, Georce F., Jr., Woodley Soap Manufacturing 
Co., Boston, Mass., March, 1912. 


aT 
Obituary Notes. 

Miss ‘Hazel C, Brett, well known in toilet goods circles 
through her connection with Liggett & Co., Lehn & Fink 
and latterly with Bloomingdale’s, New York, died suddenly 
of pneumonia on February 4. 

Harry B. Rosengarten, head of the firm of Powers, 
Weightman & Rosengarten, died at his home in Philadelphia 
Feb. 19, at the age of 84 years. His connection with the 
firm, of which his father was the founder, extended over 
a period of more than sixty years. 

Morris Langsdorf, of 210 Riverside Drive, of S. Langs- 
dorf & Co., makers of toilet and manicure novelties at 
72 Spring St., New York, died March 8, at Atlantic City. 
He was born at Cassel, Germany, in 1859, came to this coun- 
try as a youth, and after living for a time in St. Louis, en- 
tered the business here founded by his brother Sigmund. 

John D. Pennock, general manager of the Solvay Process 
Co., Syracuse, N. Y., died March 11. He was born in 
1860, and upon his graduation from Harvard University 
in 1883 entered the employ of the Solvay Process Co. as 
a chemist. He was elevated to the position of chief chemist 
and later succeeded E. N. Trump as general manager, 
Mr. Trump becoming vice-president. During the war Mr. 
Pennock served as chairman of the Alkali Section of the 
Chemical Division of the Council of National Defense. 
He leaves a widow, one son, and three daughters. Another 
son was killed in war service. 

Jacob Hasslacher, one of the founders of the New York 
chemical firm of Roessler & Hasslacher, died March 15 at 
his home, 322 West 100th street. He was 69 years old, 


Bruno Court, Grasse, France, 


The American Perfumer the “Best Ever.” 


(From the Chautauqua Co., manufacturers of toilet preparations, 
219 Park avenue, Buffalo, New York.) 


Consider your journal “best ever.” 
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NOTE TO READERS. 


This department is conducted under the general 
supervision of a very competent patent and trade-mark 
attorney. This report of patents, trade-marks, labels 
and designs is compiled from the official records of the 
Patent Office in Washington, D. C. We include every- 
thing relating to the four co-ordinate branches of the 
essential oil industry, viz.: Perfumes, Soap, Flavoring 
Extracts and Toilet Preparations. 

The trade-marks illustrated are described under the 
heading “Trade Mark Registrations Applied for,” and 
are those for which registration has not yet been 
granted. 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., should be addressed to 


PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 


TRADE MARK REGISTRATIONS APPLIED FOR. 


117,301.—The Modoc Co., Fernwood, Pa. (Filed Apr. 9, 
1919. Used since Jan. 1, 1890.)—Detergent Car-Cleaner, 
Soap Powder, Powdered Soap. 

119,692——Dr. Joseph John Zamborsky, Greensburg, Pa. 
a June 16, 1919. Used since Dec. 20, 1918—Face- 

owder. 
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120,554—Roelly Chemical Co., Inc. New York, N. Y. 
(Filed July 14, 1919. Under ten-year proviso. Used since 
about 1880.)—Finger-Nail Polish in Liquid and Stick 
Form, Talcum Powder, Toilet Water, and Perfumery. 

120,980.—George A. Spaeth, New York, N. Y. (Filed 
July 28, 1919. Used since July 19, 1919.) —Cream for Cos- 
metic Purposes. 

122,192.—Lewis Edward Short, Indianapolis, Ind. (Filed 
Aug. 30, 1919. Used since May 1, 1916.)—Cleaning Powder 
for General Building and House-Cleaning Purposes. 

123,423—The Cleo Company, Inc., New Orleans, La. 
(Filed Oct, 4, 1919. Used since on or about Mar. 1, 1919, 
New labels, with copyright marked thereon, have been used 
continuously since on or about June 18, 1919, )—A Liquid 
Rouge. 

124,266.—Florence Manufacturing Company, Northamp- 
ton, Mass. (Filed Oct. 28, 1919. Used since Oct. 11, 1916.) 
—Dentifrice. 

124,475.—Elmo, Inc., Philadelphia, Pa. (Filed Nov. 3, 
1919. Used since January, 1919.) —Face-Powders, Talcum 
Powders, Perfume, and Toilet Waters. 

124,476—Elmo, Inc. Philadelphia, Pa. (Filed Nov. 3, 
1919. Used since January, 1919.) —Face-Powders, Talcum 
Powders, Perfume, and Toilet Waters. 

124,477.—Elmo, Inc. Philadelphia, Pa. (Filed Nov. 3, 
1919. Used since January, 1919.)—Face-Powders, Talcum 
Powders, Perfume, and Toilet Waters. 
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124,760.—Posey & Meyer Co., Los Angeles, Cal. (Filed 
Nov. 11, 1919. Used since Oct. 13, 1919.)—Soap in the 
Form of a Paste. 
an eee G. Evans Coffee Company, St. Louis, 
Mo. 
oring Extracts for Foods. 

127,638.—David G. Evans Coffee Company, St. Louis, 
Mo. (Filed Jan. 27, 1920. Used since about 1865.)—Flav- 
oring Extracts for Foods. 

129,634.—Benjamin P. Jennings, Chicago, Ill. (Filed Mar, 
13, 1920. Used since Jan. 1, 1920.)—Preparation for Sham- 
pooing, Washing, and Preserving the Health and Color of 
the Hair. 

130,349.—Waukegan 
(Filed Mar. 29, 1920. 
Tonic. 


131,272.—Kaufmann Department Stores, Inc. Pittsburgh, 
Pa. (Filed Apr. 17, 1920. Used since Jan. 1, 1915.) —Med- 
ical Oil for Intestinal Use, Alterative Compound, Hair- 
Tonic, Bronchial Lozenges, Carbolic Salve, Face-Powder, 
and Almond-Cream. 

131,513—Laura M Vaeth, Cleveland, Ohio. (Filed Apr. 
22, 1920. Used since June 1, 1916.)—Hair-Tonic. 

132,073.—George Borgfeldt & Co., New York, N. Y. (Filed 
May 6, 1920. Used since Feb. 26, 1920.)—Glossing Com- 
pound for Eyebrows, Eyelashes, and Mustache and Beard. 

132,106.—Samuel Neuman, Chicago, Ill. (Filed May 6, 
1920. Used Feb. 16, 1917.)—Medicinal Preparation in 
Soap Form for Treatment of the Feet. 

132,148.—Rimane, Inc., New York, N. Y. (Filed May 
7, 1920. Used since Apr. 15, 1920.)—Face-Powders, Face- 
Creams, Perfumes, Toilet Waters, Rouges, Hair-Tonics, 
Dentifrices, Tooth-Powders, Nail-Polishes, Deodorizing 
Preparations, Brilliantines, and Sachet-Powders. 

132,967.—George C. Wilson, Tyrone, Pa. (Filed May 25, 
1920. Used since August, 1895.)—Salve for the Skin and 
Mucous Membrane. 

133,292.—Antonio P. Avila, Lowell, Mass. (Filed June 
5, 1920. Used since September, 1918.)—A Preparation 
in Liquid Form. (This Preparation is Sold and Used as 
a Hair-Tonic. 

133,505—United Barber Service Co., Baltimare, Md. 
(Filed June 9, 1920. Used since Apr. 1, 1920.)—Toilet 
Water, Pomade, Hair-Tonic, Shampoo, and Talcum Pow- 
der. 

133,720.—John D. Watterson, Kalida, Ohio, (Filed June 
14, 1920. Used since Jan. 1, 1920.)—A Preparation for 
Ulcerated Gums and Infections of the Mouth. 

133,935.—The Penslar Company, Detroit, Mich. (Filed 
June 19, 1920. Used since May 1, 1920.)—Cold-Cream. 

134,126.—William T. Knight, Jr., Savannah, Ga., (Filed 
June 24, 1920. Used since February, 1920.)—Hair-Pomade. 

134,252.—Kathryn Hochrack, Bloomington, Ill. (Filed 
June 26, 1920. Used since Apr. 1, 1920.)—Facial Creams for 
the Treatment of Large Pores, Oily Skins, Pimples, Black- 
heads; Cleansing, Massaging, and Softening the Skin; 
Facial Powder, Antiseptic and Bleaching Lotion for 
Whitening and Healing the Skin, and Tissue-Cream for 
Wrinkles and Nourishing the Tissues of the Skin. 

134,385.—E. G. Price, Reidsville, N. C. (Filed June 29, 
1920. Used since Jan. 25, 1920.)—A Preparation which 
Beautifies the Hair and Aids Its Growth. 

134,645.—Chas. Hollinshed Co., Inc., New York, N. Y. 
(Filed July 7, 1920. Used since Apr. 1, 1920.)—Refined 
Cocoanut-Oil. 

134,757.—Salvatore Carl Philippino, State College, Pa. 
(Filed July 9, 1920. Used since Jan. 29, 1920.)—Violet 
Toilet Water, Lilac Toilet Water, Rose Toilet Water, Hair- 
Tonic, Dandruff Remedy, Pine-Tar Shampoo, Camphor- 
Cream, Almond Massage-Cream, and Talcum Powder. 

135,221.—Syma Cohen, Chicago, III. (Filed July 20, 1920. 
Used since July 1, 1913.)—Face-Powders, Face-Creams, 
and Rouge. 

135,232.—_The Coco Soap Company, Denver, Colo. (Filed 
July 21, 1920. Used since June 13, 1920.)—Soap. 

135,287.—Joseph H. Moore, Providence, R. I, (Filed July 
22, 1920. Used since on or about May 10, 1911.)—A Prep- 
aration for Tinting the Cheeks, and a Pomade for the Hair 
in Ointment and Liquid Form. ’ 


Drug Company, Waukegan, II. 
Used since Oct. 17, 1912.)—Hair- 


(Filed Jan, 27, 1920. Used since about 1865.)—Flav-, 


135,288.—Joseph H. Moore, Providence, R. I. (Filed July 
22, 1920. Used since on or about May 10, 1911.)—A Rouge 
and Powder; Also a Preparation for Whitening the Skin; 
Also a Preparation for Tinting the Cheeks; Also a Face- 
Powder; Also a Talcum Powder; Also a Cold-Cream 
Face-Powder; Also a Hair-Shampoo; Also a Cold-Cream; 
Also a Hair-Tonic in Ointment and Liquid Form, called 
“Hair Saver”; Also Blackhead-Remover in Ointment and 
Liquid Form; Also Eyebrow and Eyelash Grower in Oint- 
ment Form, 


135,451.—Palmers, Limited, Montreal, Quebec, Canada. 
(Filed July 27, 1920. Used since June 30, 1920.)—Per- 
fumes, Toilet Waters, Talcum Powders, Face-Powders, 
Sachet-Powders, and Face-Creams. 

135,452—Palmers, Limited, Montreal, Quebec, Canada. 
(Filed July 27, 1920. Used since June 30, 1920.)—Perfumes, 
Toilet Waters, Talcum Powders, Face-Powders, Sachet- 
Powders, and Face-Creams. 

135,439.—Weichsel Laboratories, Dallas, Texas. (Filed 
July 26, 1920. Used since June 23, 1920.)—Talcum Powder, 
Cold-Cream, Tooth-Paste, and Toilet Water. 

135,564.—Mulhens & Kropff, Incorporated. New York, 
N. Y. (Filed July 29, 1920. Used since the year 1878.)— 
Medicated Soaps and Shaving-Soaps. 

135,610.—Marie Moschenross, Oakland, Calif. (Filed July 
30, 1920. Used since Mar. 15, 1920.)—Hair-Tonic and 
Restorer. 


136,049.—Ernest J. Townsend, East Lynn, Mass. (Filed 
Aug. 12, 1920. Used since Jan. 1, 1920.)—Wild-Cherry 
Balsam, Rose-Water, Glycerin, and Benzoin Lotion; Mus- 
tard Ointment, Beauty-Cream, Vanishing Cream, Cold- 
Cream, and Toilet Waters. 

136,482.—Felix Martin Espinosa-Rendon, Laredo, Texas. 
(Filed Aug. 25, 1920. Used since July 14, 1920.)—Prep- 
aration for Restoring the Natural Color of the Hair. 

136,502.—Bristol-Myers Company, Brooklyn, N. Y. (Filed 
Aug. 26, 1920. Used since October, 1915.)—Tooth-Paste. 

136,505.—Geo. Borgfeldt & Co., New York, N. Y. (Filed 
Aug. 26, 1920. Used since Aug. 13, 1920.)—Face-Powders, 
Talcum Powders, Perfumes, Toilet Waters, Rouges, Lip- 
Sticks, Cold-Creams, Sachets, Smelling-Salts, and Eyebrow- 
Pencils. 


136,552.—Myrtle Gray, Clever, Mo. (Filed Aug. 27, 1920. 
Used since July 1, 1920.) —Face-Powder. 

136,657.—Carrie Waller, North Birmingham, Ala. (Filed 
Aug. 30, 1920. Used since September, 1917.)—Hair-Tonic, 
Hair-Dressing, Dandruff-Extractor, Liquid Shampoo, Tem- 
ple-Grower, and Face-Lotion. 

136,698.—Cutex Corporation, New York, N. Y., assignor 
to Northam Warren Corporation, New York, N. Y., a Cor- 
poration of New York. (Filed Sept. 1, 1920. Used since 
Aug. 1, 1920.)—Eyebrow-Pencil, Hair-Tint, Lip-Stick, 
Hair-Tonic, Compact Rouge, Deodorant, Shampoo, Per- 
fume, Pomade, Face-Powder, Toilet Water, Depilatories, 


and Face-Lotion. 
136,886—Emma Goss, St. Louis, Mo. (Filed Sept. 7, 
Md. 


1920. Used since Nov., 1917.) —Hair Grower or Tonic. 
136,893.—The International Company, Baltimore, 
(Filed Sept. 7, 1920. Used since June 3, 1920.)—Coloring- 
Powders for Foods. . 
136,996.—The Pro-Cide Company, Wilkes-Barre, Pa. 
(Filed Sept. 9, 1920. Used since Apr. 15, 1920.) —Mouth- 
Washes. 
137,123——Houbigant, Inc., New York, N. Y. (Filed Sept. 
13, 1920. Under ten-year proviso. Used since Jan. 1, 
1895.) —Perfumery, Talcum Powders, Cosmetics for Beau- 
tifying the Complexion, Bath-Salts, Face-Powders, Face- 
Creams, Lotions for Face and Hand Wash, Rouge, Toilet 
Waters, and Colognes. : 
137,189.—Talcum Puff Company, Brooklyn, N. Y. (Filed 
Sept. 14, 1920. Used since July 1, 1920.)—Talcum Powder. 
137,259—Howard L. Garrett, Allentown, Pa. (Filed 
Sept. 16, 1920. Used since April, 1915.) —Plate-Dentifrice. 
137,390.—The Sen-Rayto Co., Cleveland, Ohio. (Filed 
Sept. 20, 1920. Used since November, 1919.)—Hair-Tonic, 
Pomade, and Cold-Cream. ; : 
137,431.—Theodore E. Silvera, Philadelphia, Pa. (Filed 
Sest. 21, 1920. Used since Aug. 5, 1920.)—Hair Restorer 
and Shampoo. 
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133,712.—Julius Schmid, Incorporated, New York, N. Y. 
(Filed Sept. 28, 1920. Used since May 1, 1920.)—Eyebrow 
and Eyelid Preparations. 

137,777—Otto F. Hempel, Buffalo, N. Y. (Filed Sept. 
30, 1920. Used since about Sept. 14, 1920.)—Deodorant 
and Astringent. 


137,943—Kamm Co., Mishawaka, Ind. (Filed Oct. 5, 
1920. Used since Aug. 27, 1920.)—Non-Alcoholic Bever- 
ages Sold as Soft Drinks and Syrup Colors and Flavors 
Used in the Preparation Thereof. 

138,033.—Annie J. Wills, Birmingham, Ala. (Filed Oct. 
6, 1920. Used since September, 1917.)—Tonics and Dress- 
ings for the Treatment of the Hair and Scalp. 


138,084.—Neva C. Coon, Washington, D. C. (Filed Oct. 
8, 1920. Used since Mar. 1, 1920.)—Wrinkle-Eradicator 
and Muscle-Builder for Flabby, Saggy Faces and a Hair- 
Tonic and Dandruff Cure. 

138,559—Guyer & Calkins Co., Freeport, Ill. (Filed Oct. 
20, 1920. Used since Jan. 10, 1902.)—Food-Flavoring Ex- 
tracts, 

138,616.—Warwick Bottling Works, Chicago, Ill. (Filed 
Oct. 20, 1920. Used since Sept. 7, 1920.)—A Non-Alco- 
holic Fruit Beverage. 

139,112—The Citizens Wholesale Supply Co., Columbus, 
Ohio. (Filed Nov. 3, 1920. Used since Nov. 5, 1914.)— 
Shaving-Cream in the form of Soap Paste. 

139,322—Standard Oil Company, Bayonne, N. J. (Filed 
Nov. 6, 1920. Used since Apr. 24, 1920.)—Petrolatum. 

139,699.— Western Sierra Products Company, Pacoima, 
Calif. (Filed Nov. 15, 1920. Used since the Ist day of 
October, 1920.)—Cleaning-Polish for Metal and Glass. 

139,698.—Western Sierra ‘Products Company, Pacoima, 
Calif. (Filed Nov. 15, 1920. Used since the Ist day of 
October, 1920.)—Cleaning and Scouring Preparation for 
General Purposes. 

140,655.—Kaufman-Straus Co., Louisville, Ky. (Filed 
Dec. 6, 1920. Used since Nov. 30, 1905.)—Toilet and Bath 
Soaps. 

140,666.—The Mo-Col Company, Buffalo, N. Y. (Filed 
Dec. 6, 1920. Used since Dec. 29, 1920.)—Soap. 

140,140.—Parfumerie Lournay, Inc., New York, N. Y. 
(Filed Nov. 24, 1920. Used since Oct. 20, 1920.)—Soap. 

140,608.—Perfumer Publishing Company, New York, N. 
Y. (Filed Dec. 4, 1920. Used since September, 1906.) 
Monthly Publication. 

140,770.—Amboy Products Co., Chicago, Ill. (Filed Dec. 
8, 1920. Used since Jan. 2, 1919.)—Laundry Soap, Toilet 
Soap, Soap Chips, Sweeping Compounds, and Washing 
Powder. 

140,801.—Neble & Company, Inc., New York, N. Y. 
(Filed Dec. 8, 1920. Used since on or about Dec. 1, 1919.) 
Soaps. 

141,232—Multi Products Co., Detroit, Mich. (Filed 
Dec. 17, 1920. Used since Oct. 1, 1919.) —Washing Com- 
pounds. 

141,520.—Fitzpatrick Bros., Chicago, Ill. (Filed Dec. 
27, 1920. Used since February, 1908.)—Cleaning and 
Scouring Preparation in Finely-Divided Form for House- 
hold Use and for Cleaning, Scouring and Polishing Metal, 
Glass, Woodwork, Machinery, etc. ; 

141,789.—Joseph Henry McMahon, Chicago, Ill. (Filed 
Jan. 3, 1921. Used since Sept. 1, 1920.)—Washing-Powder. 

142,073.—Haskins Brothers & Company, Omaha, Nebr., 
and Sioux City, Iowa. (Filed Jan. 11, 1921. Used since 
Jan. 9, 1893.) —Laundry Soap. 

142,201.—Colgate & Co., Jersey City, N. J., and New 
York, N. Y. (Filed Jan. 13, 1921. Used since the 26th 
day of October, 1912.)—Perfumes, Perfumed Powders, and 
Toilet Waters. 

142,418—San Antonio Drug Co., San Antonio, Texas. 
(Filed Jan. 18, 1921. Used since Dec. 15, 1919.) —Pumice, 
Whale-Oil Soap, Metal-Polish, Cloth-Cleaning Fluid, and 
Spanish Whiting. 

142,460.—American Wholesale Corporation, 
and Cumberland, Md. (Filed Jan. 20, 1921. 
Jan, 1, 1921.) —Laundry Soap. 

142,693.—Alfred E. Cleveland, Cambridge, Mass. (Filed 
Jan. 24, 1921. Used since January, 1920.)—Toilet Soap. 

142,728.—Sears, Roebuck and Co., Chicago, Ill. (Filed 
Jan. 24, 1921. Used since Nov. 4, 1920.)—Toilet and 
Laundry Soap and Soap Flakes. 


Baltimore, 
Used since 


TRADE MARK REGISTRATIONS GRANTED. 
(Act of March 19, 1920.) 


139,504. Olive-Oils. G. Cosma & Figli, Milan, Lucca, 
and Novoli, Italy. Filed October 4, 1919. Serial No. 
123,428. Published October 19, 1920. 

139,508. Soap. The Cincinnati Soap Company, Cincin- 
nati, Ohio. Filed August 17, 1920. Serial No. 136,186. 
Published October 12, 1920. 

139,514. Soap Powder Combined With Mineral Ingredi- 
ents. The Cudahy Packing Company, Chicago, Ill. Filed 
eo’ 3, 1920. Serial No. 136,784. Published October 
12, 1920. 

139,534. Preparation for Cleaning, Scouring, and Pol- 
ishing Metal, Glass, Woodwork, Machinery, etc. Fitzpat- 
rick Bros., Chicago, Ill, Filed July 26, 1920. Serial No. 
135,414. Published October 12, 1920. 

139,535. Preparation for Cleaning, Scouring and Polish- 
ing Metal, Glass, Woodwork, Machinery, etc. Fitzpatrick 
Bros., Chicago, Ill. Filed July 26, 1920. Serial No. 135,- 
415. Published October 12, 1920. 

139,536. Extracts, Flavors, Syrups, Emulsions, and 
Pastes Used in the Manufacture of Non-Alcoholic Bev- 
erages. The Forrest-Lydiard Co., Boston, Mass. Filed 
eo 6 1920. Serial No. 129,781. Published October 
12, 1920. 

139,565. Soap. Ernest L. Lambert, Lewiston, Me. Filed 
July 29, 1920. Serial No. 135,561. Published October 
12, 1920. 

139,597.. Soap. The Palmolive Company, Milwaukee, 
Wis. Filed August 5, 1920. Serial No. 135,821. Pub- 
lished October 12, 1920. 

139,598. Toilet Soaps. Parfumerie Houbigant. Paris, 
France. Filed August 27, 1920. Serial No. 136,560. Pub- 
lished October 12, 1920. 

139,620. Onion Extract and Garlic Extract for Food- 
Flavoring. John B. Rolle, Minneapolis, Minn. Filed July 
12, 1920. Serial No. 134,852. Published October 5, 1920. 

139,625. Washing Compounds. Henry Homer Scofield, 
Chicago, Ill. Filed August 16, 1920. Serial No. 136,168. 
Published October 12, 1920. 

139,632. Olive-Oil. Southern Olive Oil Co., New York, 
N. Y. Filed June 29, 1920. Serial No. 134,390. Published 
October 19, 1920 

139,647. Metallic Boxes and Metallic Cans. The Tin 
Decorating Co. of Baltimore, Baltimore, Md. Filed March 
8, 1920. Serial No. 129,431. Published October 19, 1920. 

139,651. Preparation for Cleaning and Polishing Glass. 
John L. Truax, Worcester, Mass. Filed August 19, 1920. 
Serial No. 136,283. Published October 12, 1920. 

139,657. Depilatory in Powder, Paste and Liquid Form. 
Vail Brothers, Philadelphia, Pa. Filed August 7, 1919. 
Serial No. 121,370. Published April 6, 1920. 

139,662. Soap. Western Bottle Manufacturing Com- 
pany, Chicago, Ill. Filed July 28, 1920. Serial No. 135,540. 
Published October 12, 1920. 

139,663. Soap. Western Soap Products Company, 
Modesto, Cal. Filed December 20, 1919. Serial No. 126,- 
299. Published June 8, 1920. 
_ 139,680.—The_ Hessig-Ellis Drug Company, Memphis, 
Tenn. (Filed Mar. 15, 1920. Serial No. 129,716. Used 
since May 25, 1919.)—Toilet Preparations—Namely, 
Pomades for Hair-Dressing, Ointment for External Use 
for Cleansing and Brightening the Skin. 

139,683.—International Consolidated Chemical Corp., Inc., 
New York, N. Y. (Filed June 28, 1920. Serial No. 
134,316. Used since February, 1909.)—Toilet Powders. 

139,693.—The Procter and Gamble Company, Cincin- 
nati, Ohio. (Filed Nov. 1, 1920. Serial No. 139,049. 
Used since December, 1902.)—Cotton-Seed Oil. 

139,963—The J. B. Williams Company, Glastonbury, 
Conn. (Filed Aug. 9, 1919. Serial No. 121,502. Used 
since Dec. 9, 1899.)—Shaving-Soap. 

139,704.—V. Vivaudou, Inc., New York, N. Y. (Filed 
May 8, 1919. Serial No. 118,290. Used since Dec. 27, 
Sao ren Talcum Powders, and Toilet Pow- 
ers. 


139,710. Soaps. 


Colgate & Company, Jersey City, N. J. 
Filed eg 3 19, 1920. Serial No. 128,594. Published 


October 19, 1 

139,711.. Washing and Cleaning Powder. Ethel D. 
Davis, Pittsburgh, Pa. Filed May 26, 1920. Serial No. 
132,989. Published October 19, 1920. 
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139,720. Liquid Detergent for Cleaning Wearing - 
parel and the like. La France Manufacturing Co., Cin- 
cinnati, Ohio. Filed February 27, 1920. Serial No. 128,- 
974. Published October 19, 1920. 

139,730. Laundry Soap. West Coast Soap Co., Oakland, 
Cal. Filed June 10, 1918. Serial No. 111,469. Published 
October 19, 1920. 

139,760. Hair-Restorers, being Hair-Tonics. Benjamin 
Sedgely Smith, Sydney, New South Wales, Australia. Filed 
December 1, 1917. Serial No. 107,711. Published October 
} 9. 

139,780. Olive-Oil. Courumalis & Co., New York, 
N. Y. Filed September 12, 1919. Serial No. 122,594. Pub- 
lished November 9, 1920. 

139,782. ‘Face-Powder, Lip-Rouge, Eyebrow-Pencil, 
Cuticle-Remover, Nail-Polish and Rouge. Edmund Dante 
Cutino, Kansas City, Mo. Filed April 24, 1920. Serial No. 
131,567. Published October 19, 1920. 

139,783. Complexion-Powder (Face-Powder). Agnellus 
j. Dahlheimer, St. Louis, Mo. Filed January 26, 1920. 
Serial No. 127, '579. Published October 26, 1920. 

139,804. Toilet Preparations, consisting of skin and 
scalp ‘lotions, creams, powders, ointments and tonics. Mary 
R. Green, Newton Highlands, Mass. Filed August 12, 
1919. Serial No. 121,585. Published October 12, 1920. 

139,805. Mouth-Wash. Aloysius R. Gafney, Brooklyn, 
N. Y. Filed May 25, 1920. Serial No. 132,919. Pub- 
lished October 19, 1920. 

139,812. Soap Compound. Henry C. Hartung, Clarks- 
ton, Wash. Filed February 10, 1919. Serial No. 115,729. 
Published October 26, 1920. 

139,813. (Withdrawn.) 

139,815. Toilet Preparations. Viz., Depilatories. George 
D. Hofe, South Orange, N. J. Filed May 15, 1920. Serial 
No. 132,469. Published October 19, 1920. 

139,817. Certain named chemicals. Hooker ~ Electro- 
chemical Company, Niagara Falls, N. Y. Filed April 27, 
1920. Serial No. 131,705. Published October 19, 1920. 

139,820." Perfume, Toilet Water, Cold-Cream, Face- 
Powder, Talcum Powder, Sachet-Powder. Peggy Hoyt, 
Inc., New York, N. Y. Filed September 20, 1919. Serial 
No. 122,942. Published November 9, 1920. 

139,832. Scalp and Hair Preparation. Robert B. Maclin, 
Birmingham, Ala. Filed March 11, 1920. Serial No. 
129,561. Published October 19, 1920. 

139, 833. Dyes combined with soap flakes. Magic Manu- 
facturing Co., Chicago, Ill. Filed January 13, 1919. Serial 
No. 115,154. Published April 1, 1919. 

139,834. Certain named toilet preparations. The Marjen 
Company, Chicago, Ill. Filed December 31, 1919. Serial 
No. 126,692. Published October 19, 1920. 

139,841. Certain named toilet preparations. Taichi 
Nakayama, Minami-ku, Osaka, Japan. Filed January 27, 
19 ass Serial No. 127,658. Published October 26, 1920. 

854. Certain named toilet preparations. Solomon 
Neiman, New York, N. Y. Filed July 7, 1919. Serial No. 
120,304. Published October 19, 1920. 

139,869. Nail-Polish, Henry T. Phillips, Columbus, 
Ohio. Filed December 12, 1919. Serial No. 125,908. Pub- 
lished November 23, 1920. 

139,872. Certain named toilet preparations. Read Drug 
and Chemical Co., Baltimore, Md. Filed October 14, 1918. 
Serial No. 113,722. Published July 8, 1919. 

139,888. Certain named toilet preparations. George 
Scott Smith, Atlanta, Ga. Filed September 13, 1919. Serial 
No. 122,662. Published December 30, 1919. 

139,916. Certain toilet preparations. S. E. Wyatt, Bir- 
mingham, Ala. Filed December 10, 1919. Serial No. 
125,820. Published October 19, 1920. 

139,967. Liquid Flower-Oils suitable - the production 
of perfumes. Edward T. Beiser Co., w Yor we 
Filed May 26, 1920. Serial No. 132,974. Published October 
12, 1920. 

139,968. Liquid Essential Oils and Aromatic Compounds 
suitable for the production of perfumes. Edward T. 
Beiser Co., New York, N. Y. Filed May 26, 1920. Serial 
No. 132,977. Published October 12, 1920 

139.974. Perfumes, Toilet Waters and Face and Body 
Powders. Deftic Company, Inc.. Brooklyn, N. Y. Filed 
March 9, 1920. Serial No. 129,617. Published October 
12, 1920. : 


139,976. Detergents, Astringents and Medicinal Prepa- 
rations for the Treatment of the Gums, Teeth and Mouth. 
D and I Laboratories, Brooklyn, N. Y. Filed May 11, 1920. 
Serial No. 132,299, Published October 12, 1920. 

139,984. Preparation for Dressing and Cleaning the Hair 
and Scalp. Emile Galli, New York, N. Y. Filed May 18, 
1920. Serial No. 132,602. Published October 12, 1920. 

139,987. Scalp and Hair Preparations. John W. Gil- 
lespie, Birmingham, Ala. Filed December 8, 1919. Serial 
No. 125,695. Published October 12, 1920. 

140,009. Toilet Water, Retiring Oil, Hair-Grower, Eye- 
lash-Grower and Dandruff Preparation. Mad Rose Sum- 
walt, Washington, D. C. Filed May 24, 1920. Serial No. 
132,888. Published October 12, 1920. 

140,015. Glycerin. The Procter and Gamble Company, 
Cincinnati, Ohio. Filed May 15, 1920. Serial No. 132,481. 
Published October 12, 1920. 

140,017. Certain named foods. The Red Wing Com- 
pany, Inc., Fredonia, N. Y. Filed July 7, 1920. Serial 
No. 134,665. Published August 17, 1920. 


140,023. Coloring-Matter for Perfumes and Creams. 


Michal Wisniewski, Great Meadows, N. J. Filed May 18, 
1920. Serial No. 132,620. Published October 12, 1920. 


PATENTS GRANTED. 


1,367,973. Manufacture of Soap. Martin Hill Ittner, 
Jersey City, N. J. Filed May 8, 1916. Serial No. 96,113. 
Four claims. (Cl. 87—16.) (1) The method of effecting 
the separation of settled soap from strong solutions of soap 
in dilute lye, which comprises subjecting the same, while in 
a thin freely flowing condition, to a continuous centrifugal 
separation ; substantially as described. 

1,368,589. Collapsible Tube. Charles Weber, 
N. J., assignor to Perfex Products Corporation, 

J., a corporation of New Jersey. Filed May 10, 1918. 
Serial No. 233,609. Three claims. (CI. 221-60.) (1) 
A collapsible tube having a fold at its end providing a 
projection extending transversely and back along the tube, 
and a clip upon the tube having a flat back and a flat 
inner and a flat outer member extending from the back, 
the projection of the tube being between the back of the 
clip and its inner member, and the adjacent body portion 
of the tube being between the said members of the clip, the 
edge of the inner member of the clip opposing the bight of 
the fold of the tube being smooth, said clip being com- 
pressed upon the adjacent portions of the tube. 

1,368,758. Tonic and Dressing for the Human Hair. 
Millie Sanders, Oakland, Cal. Filed August 20, 1920. 
Serial No. 404,763. Two claims. (Cl. 167—5.) (1) The 
herein described composition of matter consisting of white 
vaseline, oil of cinnamon, oil of bergamot, quinin, sulfur 
and oil of lilacin, substantially as described and for the 
purpose specified. 

,370,294. Box for Articles of Perfumery. Jean 
Ambroise Ludovic Dumons, Paris, France. Filed Sep- 
tember 12, 1919. Serial No. 323,448. Four claims. (C1. 
206—37.) (4) In a box for articles of perfumery and the 
like, a ring-like body having a circular trough, an inter- 
changeable movable bottom-piece or receptacle, containing 
the product, means for uniting this bottom-piece or 
receptacle to the ring-like body, and slits adapted to impart 
to the rim of the bottom-piece or receptacle the required 
7, for enabling it to yieldingly fit in the annular 

ody. aioe 


RIGHT TO GERMAN TRADE MARK AFFIRMED. 

An important case involving the rights to trade marks 
covering the sale of German products in Canada has just 
been decided in the Exchequer Court at Montreal. The 
decision conforms with the rights of the Bauer Chemical 
Company, an American concern, to patents sold to them 
by the Alien Property Custodian during the war. The Bauer 
company had sued the Sanatogen Company of Canada 
claiming violation of its patents and trade marks, the judg- 
ment resulting in favor of the plaintiff. 


Newark, 
Newark, 


Registration of Trade-Marks and Patents in Egypt. 


The registration of trade-marks and patents in Egypt is 
under the jurisdiction of the mixed tribunals of Cairo, 
Alexandria and Mansourah. 
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AFRICA. 


Reunion EssentiaL Oirs and VANILLA BEANS,—Ac- 
cording to an official report, the exports of geranium oil 
from Bourbon during the first six months of 1920 amounted 
to 51,522 kilos., as against 43,936 kilos for the corresponding 
period of the previous year. Vetivert oil amounted to 4.167 
kilos., as against 3,228 kilos., and oil of ylangylang amounted 
to 4,408 kilos. It is stated that the essential oil trade in 
the island has never been in so flourishing a condition, and 
the government is being asked for water concessions for 
distillation purposes. Good reports are also made on the 
production of cloves and its products, and also of vanilla 
beans. 


AUSTRALIA. 


AppPRAISING ImporT VALUES.—Trade Commissioner A. 
W. Ferrin, Melbourne, reports that the most serious event 
in recent months in Australia affecting importations of 
American commodities is a change in the method of cal- 
culating values for assessing customs duties. Former- 
ly, under section 157 of the Customs Act, which di- 
rected that values should be appraised for duty purposes at 
the mint par of sterling and dollars, $4.8665 to the pound. 
Now they are appraised at the current or bank rate of con- 
version, which has varied in the past six months from $3.30 
to $3.75. The change in method imposes an additional 
burden on American imports by causing the importer to pay 
duty on a higher value in pounds than would have been 
fixed under the former system. 


FRANCE. 


PersonaLt.—Dr. G. Blanc, chemist in charge of the manu- 
facture of synthetic products for Lautier Fils, Grasse 
France, h.. been nominated as chevalier in the Legion of 
Honor. 

Export to U. S.—Exports of perfumery and soap from 
France to the United States in the first nine months of 
1920 were valued at 23,000,000 francs. 

Tax Dericit.—Tax receipts for February were 921,437,- 
000 francs, which was 228,588,000 francs below the estimate. 
The biggest deficit continued to be in the tax on the busi- 
ness turnover, which yieldéd 151,571,000 francs, instead of 
the expected 415,000,000 francs. The war profits tax yielded 
292,000,000 francs. 

FLower Inpustry.—Le Littoral, of Cannes, is alarmed at 
the possibilities of the enormous increase in the cost of 
flowers, and particularly of jasmine, used in the manu- 
fracture of perfumes. The article declares that the in- 
flated prices asked by growers and collectors of flowers in 
the South of France will raise the question of undertaking 
their cultivation under the most favorable conditions, in 

(Continued on page 30) 
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THE MARKET. 
Essential Oils, Aromatic Chemicals, Etc. 


Essential oils have dropped back into new low territory, 
but the transformation has been beneficial because those 
consumers who deferred commitments until the last mo- 
ment are hastening to cover at these attractive levels. As 
foreshadowed, the advance of the season has given consid- 
erable stimulation of activity in not a few directions. It is 
noteworthy that the great bulk of such business as is 
passing is being done on the jump. In other words, con- 
sumers who permitted supplies to run down to unprece- 
dentedly low proportions find the need for replenishment in 
many items decidedly urgent. The far seeing dealers and 
manufacturers of essential oils and allied products who 
sense the fact that the turn in the country’s industrial cri- 
sis has undoubtedly been reached are going slow in the 
matter of advancing prices at the first signs of improve- 
ment in demand, as a goodly proportion of the industries 
which utilize essential oil products are still far from normal. 
In the meanwhile there are foreign productions whose com- 
petition is encroaching more and more on domestic products, 
to say nothing of the comparatively large volume of dis- 
tressed material which must yet be worked off before the 
market can resume an entirely healthy appearance. 


Few go so far as to predict what the future course of 
essential oil values will be, but a summary of the views of 
some of the more important interests would indicate that 
some reaction from the unusually low levels reached may 
be anticipated, particularly as these products were included 
among those whose prices were very drastically cut, and 
were practically the first to resume anything approaching 
normality. In the case of domestic oil of peppermint which 
has been cut to the extent of $1.50 a pound during the 
interval there is a perfectly clear case of supply and de- 
mand, the big consumers having covered months ago 
leaving a carry over which will have to be figured on 
during the next crop. Neither is it difficult to understand 
the debacle in the market for Messina essences when 
it is recalled that practically every steamer from Sicily 
and Leghorn has brought orange, lemon and bergamot oils. 

While the majority of consumers appear determined to 
defer extensive engagements until conditions become more 
normalized a number of them now recognize that a 
good many products are down to levels closely approx- 
imating cost of replacement. This is regarded as the acid 
test of values in the present juncture. In fact with the 
known cutting down of production in various directions, 
together with the elimination of many speculators and ad- 
venturers who were cutting into the profits of legitimate 
traders, dealers can iook forward to more satisfactory 
conditions prevailing within a few months. 


With the further readjustments announced during the 
last month the tables have undoubtedly been cleared for 
substantial progress towards better business. An examina- 
tion of the specific price developments discloses that over 
50 per cent of the entire market has reached lower levels 
on selling pressure and desire to move stagnant stocks. 
The deepest cuts occurred in aspic, calamus, cananga, carda- 
mom, cassias, cloves, hemlock, spruce, Messina essences, 
orris root, parsley, pachouli, sassafras, vetivert, wintergreen 
and Bourbon ylang-ylang. The French floral products 
were not so hard hit, probably because French growers 
have not yet decided to modify their exaggerated views 
as to price. 


(Continued on page 30) 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 
Almond Bitter, per pound. $9.00- 
Almond, S. P. A 8.25 
French 
English 
Almond, Artificial, U. S. P. 
Almond, F, F. C 
Almond, Sweet True 
Almond, Peach-Kernel .... 
English 
Amber, Crude 
Amber, Rectified 
Amyris balsamifera 
Anise 
Anise, Lead free 
Aspic (spike) Spanish 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent. 
Birch (Sweet) 
Birchtar, Crude 
Birchtar, Rectified 


’ Jap., 
Cananga, Java 
Cananga, Java, Rectified... 
Caraway Seed 
Cardamon 
Carvol 
Cassia, 75-80% Technical... 
Cassia, Lead f 
2S” RAR ree 
Cedar Wood 
Celery 
Cinnamon, Ceylon 
Citronella, Ceylon ........ 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanibar 
Copaiba 
Coriander 


Croton 


5.50- 5.75 


Erigeron 
Eucalyptus, Aus. 70%...... 
Fennel, Sweet 
Geranium, African 
Geranium, Bourbon 
Geranium, Turkish (palma 
rosa) 
Ginger 
Gingergrass 
Guajac (Wood) 
Hemlock 
Juniper, Berries, Rectified. . 
Lavender, English 
Lavender Fleurs, U. 
Lavender Fleurs, 30- 35%.. * 
Lemon 
Lemongrass 
Limes, distilled 
Limes, expressed 
Linaloe 
Mace, distilled 
Mustard, genuine 
Mustard, artificial 
Neroli, Bigarde, Petale.. 
Neroli, Bigarde, French. -240.00-300.00 
Neroli, Bigarde, Italian. . .110.,00-120.00 
Nutmeg 1.30 


Opoponax nominal 


Orange, bitter 

Orange, sweet, West Indies 
Orange, sweet, Italian 
Origanum 

Orris Root, concrete, for- 


g Z. 5- 5.50 
Orris Root, concrete, do- ee 
mestic (oz.) 5.25- 5.50 


5 .Orris Root, absolute. . (0z.) 57.00 


Parsley 

Patchouly 

Pennyroyal, American .... 

Pennyroyal, French 

Peppermint 

Peppermint, redistilled .... 

Petit Grain, So. American. 

Petit Grain, French 

Pimento 

Fine Needles, from Pinus 
Sylvestris 

Rose, Bulgarian 

Rose, Turkish 

Rose, French 

Rosemary, French 

Rosemary, Spanish 


Sandalwood, East India.... 
Sassafras, artificial 
Sassafras, natural 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, French, 
Thyme, French, white 
Thyme, Spanish, red 
Vetivert, Bourbon 
Java 
Indian 
Wintergreen (genuine gaul- 
theria) 
Wormseed 
Wormwood 
Ylang-Ylang, Manila 
Yilang-Ylang. Bourbon 


AROMATIC CHEMICALS 


Acetophenone 

Amy! Salicylate, dom 

Amyl] Salicylate, for 

Anethol 

Anisic Aldehyde, foreign... 
Domestic 

Benzaldehyde, domestic 

Benzaldehyde, F. F. C. do- 
mestic 

Benzyl Acetate, domestic. . 

Benzyl Acetate, foreign.... 

Renzyl Alcohol 

Renzyl Benzoate 

Borneol 

Bornylacetate 

Bromstyrol 

Cinnamic Acid 

Cinnamic Alcohol 

Cinnamic Aldehyde ....... 

Citral 

Citral C. P 

Citronellol, domestic 

Citronellol, foreign 

Cumarin, natural 5. 

Cumarin, artificial, domestic 4.50- 5.00 


Seq! 
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Cumarin, artificial, foreign, 
Extra 

Diphenylmethane 

Diphenyloxide 

Ethyl Cinnamate 

Eucalyptol 

Eugenol 

Geraniol, domestic 

Geraniol, foreign 

Geraniol from citronella... 

Geranyl Acetate 

Heliotropin, domestic 


Iso- Butyl- Salicylate 
Iso-Eugenol 

Linalol 

Linalyl Acetate 

Linalyl Benzoate 

Methyl Anthranilate 
Methyl Cinnamate 

Methyl Heptenone 

Methyl Heptine Carbon. . 
Methyl Paracresol 

Methyl Salicylate 

Mirbane, rect. drums 
Musk Ambrette 

Musk Ketone 

Musk Zylene 

Nonylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol .... 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 

Skatol, C. *) 
Terpineol, C. F., domestic. . 
Terpineol, C. P., imported. . 
Terpinyl Acetate 

Thymol 

Violet, artificial 

Vanillin 


Tonka Beans, Para 
Tonka Beans, Angostura.. 
Vanilla Beans, Mexican... 
Vanilla Beans, cut 
Vanilla Beans, 
whole 
Vanilla 
cut 
Vanilla Beans, Tahiti yel- 
low label 
Green label 


SUNDRIES 
Alcohol, cologne iri 
gallon 
*Ambergr's, black. . 
Ambergris, gray 
Chalk, precipitated 


- Civet horns .......... (0z.) 


Lanolin hydrous .......... 
Lanolin anhydrous ........ 
Menthol 
Musk, Cab., pods....(o0z.) 18. 00-20.00 
Musk, Cab., grains....(oz.) 28.00-30.00 
Musk, Tonquin, grains (0z.) 48.00 
Musk, Tonquin, pods (0z.) 27.50- 30.00 
Orris Root, Florentine, 

whole 10- 11 
Orris Root, powd. & gran. .14- 
Rice Starch .20- 
Talc, Italian (ton) 50.00-35.00 
Talc, French (ton) 30.00 
Talc. domestic (ton) 18.00-20.00 


*Nominal. 





THE AMERICAN PERFUMER 


THE MARKET. 
(Continued from page 28) 


Aromatic Chemicals. 


Improvement comes slowly in the market for aromatic 
chemicals where domestic productions are meeting keener 
and keener competition from foreign manufacturers. It 
is noteworthy that buying by out of town consumers is 
showing an increase and that the products in which the 
greatest measure of readjustment took place are meeting 
a decidedly better market. Dealers anticipate a gradual 
return to normal conditions, but much depends on what 
action is taken on tariff protection which will be consid- 
ered by the new Congress. There is a growing belief in 
the trade that a tariff readjustment sufficiently compre- 
hensive to enable American producers to retain their mar- 
ket free from foreign encroachment may be expected. No 
thought of a prohibitively high impost which would prove 
detrimental to the expansion of foreign trade is entertained. 

Among the products which are meeting with a better 
demand are heliotropin which is moving more freely at 
prices ranging from $3.25 to $4.00, some producers re- 
fusing to entertain bids under the outside figure. Artificial 
violet is 25 per cent lower on the month. Phenylethylic 
alcohol is fully 20 per cent lower; geranyl acetate is down 
$1.50 a pound; artificial coumarin 75 cents; anisic alde- 
heyde $1.50; musk ambrette $5 a pound and vanillin 15 
cents an ounce. Methyl salicylate is being offered under 
manufacturers prices; thymol is also comparatively weak. 
The consensus is that a decidedly freer movement into 
consumption can be anticipated at these levels. 


Natural Aromatics. 


Dealers are watching the course of menthol closely in 
view of rumors that London has gone short to the extent of 


several thousand cases on the theory that the next Japanese 
crop will be a record breaker. Meantime prices on spot 
are maintained in this market at $4.25@$4.50, although 
this figure could no doubt be shaded. Stocks of natural 
Tonquin grain musk have shrunk and holders have ad- 
vanced their inside figures to $48 an ounce. Civet horns 
are somewhat higher at $4.75. Fresent prices for orris 
root are more in line with what the trade are willing to 
pay and a better business is reported to have been moving. 


Vanilla Beans. 

While several prominent interests admit that the coming 
crop of Mexican vanilla beans will be below previous es- 
timates no one is very bullish on the immediate outlook be- 
cause there appear to be fairly large stocks of low grade 
material of various kinds which are depressing the market. 
Mexican whole and cut beans are about 25 cents a pound 
lower, but this concession has not stimulated trading. 

According to last advices the primary market for Bour- 
bon vanilla at Marseilles was strongly maintained with in- 
timations that Americans were about to close on quantities 
running into as much as 30,000 pounds. As a rule, how- 
ever, domestic consumers: are adhering to the ‘strictest 
conservatism in the matter of vanilla bean purchases and 
are not going beyond present needs. Some buying for the 
account of the Continent has been reported from Mar- 
seilles. Swiss chocolate factories and other consumers also 
have shown some interest. 

Tahiti green and yellow label beans are desirable property 
in the estimation of not a few local concerns, which point 
out that stocks have shown a decided shrinkage of late 
due to smaller receipts from the islands. 


Cannot Afford to Do Without It. 


(From Joslyn Perfume Company, Perfumers and Chemists, Fine 
ace and Sachet Powders, Toilet Waters, Perfumes, etc., 2835 
Broadway, Chicago, Ii.) 

Like many other manufacturers in the perfume trade, I 
obtain a great deal of information as well as pleasure in 
reading your publication; and cannot see how any one in 
the perfume trade can possibly afford to be without the as- 
sistance of a magazine of this nature. 


FOREIGN CORRESPONDENCE. 
(Continued from page 28) 


order to meet competition, and it says the Germans may be 
trusted to make the most of these opportunities to compete 
with French products. The writer says it will not be on the 
foggy banks of the Spree that the factories will be erected, 
but that there are many countries bathed by the waters of 
the Mediterranean which are climatically more favored than 
the Riviera the native populations of which would welcome 
any undertaking, such as the cultivation of perfume-bearing 
flowers and the installation of distilleries of essential oils, 
which would mean additional revenue and greater prosperity. 
The Germans, the writer says, are by no means ignorant 
of the fact that their advent in such conditions would be 
welcome and those interested in this branch of industry 
of the French Riviera are warned to consider seriously the 
danger to the prosperity of a flourishing local enterprise. 


GERMANY. 


Dye Propuction INcrEAsING.—Germany is now exceed- 
ing her pre-war production of coal tar dyes, according to 
the dye experts attached to the Reparations Commission, 
and by the end of the current month will have surpassed 
any previous monthly production of fine chemicals. Color 
dyes produced during January are estimated to have totaled 
12,000 tons, or 750 tons more than the average monthly 
output before the war. 


GREAT BRITAIN. 
INCORPORATION. — Roger & Gallet (London), Ltd., Reg. 
No. 172,809, £25,000, to carry on the business of manufac- 
turing and analytical chemists, perfumers, soap makers, 
wholesale and retail dealers in all kinds of perfumery, soap, 
fancy gocds, toilet requisites, etc. 


ITALY. 


Parce, Post Restricrions.—Regulations, effective March 
1, prohibit the importation by parcel post of more than 88 
pounds of saccharine. Perfumery may not be imported 
from any country except France, Algeria, Belgium and 
Switzerland. 

AroMATIC PLANTS CULTIVATION CoMPETITION.— A com- 
petition in the cultivation of medicinal and aromatic plants, 
which began February 1 and will end December 31, 1921, 
has been arranged in Italy—with the support of the Min- 
istry of Agriculture. The prizes are two gold medals with 
diploma, eight silver medals with diploma, and twenty third- 
class diplomas. 


PARAGUAY. 


Repuction 1n Duty on Common Toret Soaps.—A 
presidential decree of December 14, 1920, excludes common 
toilet soaps not in packages or boxes from the 60 per cent 
increase in the tariff valuations which have been in force 
since September 27, 1919. The decree restores the fixed 
value at 0.40 peso Argentine gold ($0.39) per kilo (2.2 
pounds), and the rate of duty is 62 per cent of this fixed 
valuation, with a surtax of 15 per cent of the value. 


News Permeates Every Page. 
The text pages of THe AMERICAN PERFUMER AND ESSEN- 


TIAL Ort Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 





FIGHTS POTASH MONOPOLY. 


In an effort to prevent the Kali Syndicate of Germany 
from obtaining a strangle hold on the potash industry of 
the United States, the State Department has refused to 
vise the passports of the directors of the company to enter 
the United States. It is understood that permission to 
enter this country will be allowed if the German syndicate 
will agree not to attempt to re-establish its monopoly of 
the potash trade by long term contracts or other means. 
The German officials are reported to have refused to make 
this promise. 

Reasons given by the German directors for wishing to 
enter this country are that price adjustments are to be 
made on contracts already signed with American pur- 
chasers and that negotiations for reducing the prices will 
be to the advantage of the United States. 

“The Kali Syndicate, partly controlled by the German 
Government, gave the United States considerable trouble 
in 1910,” a Government official in close touch with the 
developments said. “Having control over the entire Ger- 
man product, it was able to monopolize the potash trade in 
this country. During the war this monopoly was broken 
up, but since then the Kali Syndicate has made tremendous 
efforts to re-establish its hold in the United States.” 

qt was said that the Kali Syndicate has discriminated 
grossly against purchasers in the United States, charging 
prices from three to six times those named for Holland and 
other European countries and that this practice was followed 
when the original contracts were placed in the United States 
before the price reductions were proposed recently. It 
is understood that the State Department looks with favor 
upon the sale of French potash from Alsatian mines as a 
means of establishing competition with the German product. 


OIL CHEMISTS ORGANIZE SOCIETY. 

Herbert S. Bailey, of Savannah, furnishes some interest- 
ing information about the formation of the American Oil 
Chemists’ Society. It appears that for a number of years 
the leading chemists in the cottonseed oil industry were 
fraternally associated in the Society of Cotton Products 
Analysts. This organization primarily concerned itself 
with perfecting methods of analysis used in the cottonseed 
crushing and refining industry. It did for the edible oil 
trade what the Association of Official Agricultural Chemists 
does for the food industry. Certain specific qualifications 
as to membership limited it in numbers to those highly 
specialized, but insured a large amount of important inves- 
tigational work. The great war drew this country into 
a large international trade in several of the vegetable oils, 
which became keen competitors of cottonseed oil. This 
caused a commensurate widening of the society’s interest 


with the result that at the annual meeting of the society, in 
May, 1920, it was reorganized under the name of the Amer- 
ican Oil Chemists’ Society. 

All persons engaged in chemical work relating to fats, 
oils, waxes and allied interests are eligible for active 
membership in the society, provided they have had at 
least five years’ chemical training. Its meetings are held 
once a year, usually in May, and in conjunction with the 
Interstate Cottonseed Crushers’ Association. It regularly 
publishes its transactions and maintains a chemists’ section 
in the Cotton Oil Press dealing with the interests of the 
edible vegetable oil industry. 


Its membership is not limited to chemists and technol- 
ogists engaged exclusively in the edible oil trade, but in- 
cludes also those interested in its so-called “industrial” or 
“technical” aspects. Although the entire vegetable oil in- 
dustry is founded upon more or less similar practice in 
obtaining the oil, the unified character of the industry 
ceases at that point and then splits up into several rather 
well defined branches, namely those of edible oil, paint, soap, 
vulcanization, sulphonation, etc. As most of the oils dealt 
with are industrially more or less interchangeable, their 
chemical control and technological development can only 
be properly fostered by sympathetic and intimate contacts 
between science and industry. To furnish such is the aim 
of the American Oil Chemists’ Society. 

Any one interested in the activities of this new organiza- 
tion may obtain further information from Mr. Thos. B. 
Caldwell, secretary and treasurer, Wilmington, N. C. 


EFFECTS OF THE BRITISH SOAP TRUST. 


Consul General Robert P. Skinner, London, Feb. 8, 
says: The Standing Committee on Trusts appointed under 
the Profiteering Act issued a report recently dealing with 
the production and sale of soap in Great Britain, and 
indicating particularly that the group of 37 soap-making 
firms controlled by Lever Bros. (Ltd.) determines the 
price at which soap shall be sold in this country. Lever 
Bros. (Ltd.) are responsible for 90 per cent of the total 
output of the United Kingdom Soap Manufacturers’ Asso- 
ciation and for 70 per cent of the total British output. It 
may be added that Lever Bros. (Ltd.) also have American 
interests, as well as interests in France and other countries. 

The committee reached the conclusion that the price of 
best household soap today should not be more than 8%4d. 
per pound instead of 10d., and that the price of other 
soaps should be still less. 

The report observes that while prices of materials were 
rising Lever Bros. fixed their selling price on the basis of 
replacement cost, but that this policy was abandoned as 
soon as the prices of raw materials began to fall. In 
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August, 1919, when the retail prices of soap first reached 
lld. per pound, the cost of raw materials per ton was 
£94 10s. On December 20, 1920, when the retail price was 
again 1ld. per pound, the cost of raw materials was less 
than £50 per ton. If replacement value were still taken as 
a cost basis, allowing increased manufacturing costs claimed 
by soap makers and the 10 per cent profit on turnover that 
they themselves suggested in 1918, the selling price of best 
household soap should be as stated above. 

Lever Bros., it is stated, have on several occasions ac- 
quired companies on such terms as provide for the payment 
of dividends higher than the acquired companies have 
hitherto paid or were able to pay, even during the period 
of abnormal war-time profits. Unless, as a result of these 
acquisitions, Lever Bros. are able to increase the profits 
by expanding the business or effecting economies, the 
prices of one or more of the commodities produced or 
dealt in will, if dividends are not to be reduced, have to 
be maintained at a figure higher than would have been 
necessary if the companies had not been so acquired. In 
most of the other businesses of Lever Bros. probably 
prices could not be arbitrarily maintained, but in the case 
of the soap trade Lever Bros. can maintain prices higher 
than would have been possible under a competitive system. 
Lever Bros. (Ltd.) have had, in the extension of their 
control, motives other than the mere raising of prices, 
and prices have not been raised to the highest possible 
limit; the association has always borne in mind the im- 
portance of not reducing the demand. The report admits 
that the fear ‘of reducing demand has prevented full use 
of the power of the combine. 

The recommendations made were that unless British man- 
ufacturers reduce forthwith their prices to a level based 
on the present market price of raw materials and the cost 
of production, and a profit on turnover not exceeding 10 
per cent, the complaints committee should be asked to 
take cognizance of this report for their guidance in any 
complaints which may be made. 

A further recommendation is made that Parliament 
should authorize the Board of Trade to exercise sur- 
veillance over the existence, development, and activities 
of trade combinations in Great Britain. 


EMPLOYMENT OF DECOLORIZERS IN THE 
FATTY SUBSTANCE INDUSTRIES. 


J. Zifferer has studied the various decolorizers em- 
ployed. The decolorizing power of wood charcoal is 
conspicuously inferior to that of animal charcoal, at- 
tempts have been made to increase it by chemical treat- 
ment (carboraffine, eponite, etc.), but these products 
could not replace animal charcoal altogether in the 
fatty substance industry because their decolorizing 
power is too weak or their price is too high. 

The use of clays for the purification of oils has been 
practiced for a long time. Florida earth was discovered 
in 1893. The bed, which is located near Quincy in 
Florida, is 57 kilometers in length and has a thickness 
of 0 meters 50 to 4 meters. Fresh Florida earth is 
greenish and contains much water; it is screened to 
remove the sand and dried in the air. It loses by this 
means about half the weight of water it contains and 
turns a whitish yellow. It is ground and screened and 
granulations of different sizes are obtained. Florida 
earth operates as a decolorizer on the majority of oils 
and greases, even in an air-dry condition and at ordi- 
nary temperature; the effect is much better when oper- 
ating hot, with the product dehydrated. The dehydra- 
tion is affected at 120 degrees or at 300 to 400 degrees. 
In the first case the hygroscopic water alone passes off; 
in the second a portion of the water in chemical com- 
bination is also eliminated and the product becomes 
porous and notably active. Dehydrated Florida earth 
added to oil in the proportion of 2 to 5 per cent acts 
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at once as a decolorizer and as a dehydrator. In larger 
proportion, 8 to 15 per cent, it may also eliminate 
mucilaginous substances, as for instance in the case of 
Colza oil. The action depends on the nature of the 
oil. Wool grease and earth-nut oil are not changed 
at all, cocoanut oil but very little, while on other kinds 
of oil Florida earth exercises a remarkable effect. Ac- 
cording to chemical composition, Florida earth is a 
hydrosilicate of alumina and magnesia. Similar sub- 
stances are known to exist in Europe, at Marseilles 
Terre a foulon, in England fullers earth, in Germany 
franconite, tonsil, etc. In connection with tonsil, it is 
advisable not to heat the material highly before use, on 
account of the presence of silicic hydrate acid. 

Before regenerating the used earth, the fatty sub- 
stance or the mineral oil, retained, often equal as to 
weight to the bleaching earth itself, should be removed. 
The substance is treated in closed cookers equipped 
with stirring apparatus, with petroleum essence and the 
solution of fat drawn off; if necessary this operation is 
repeated. Various processes have been patented. The 
degreased earth is afterward heated to 500 degrees; of 
course the organic particles are carbonized. The car- 
bon obstructs the pores, and even in the case of a care- 
fully conducted degreasing the regenerated product loses 
one-third of its original decolorizing power. Its color 
is dark gray or black. 

The use of other decolorizers has been recommended. 
For instance, the calcined sulphate of magnesia or 
chloride of calcium. It is not impossible that by com- 
plete dehydration of fatty substances some constituents, 
such as iron-soap, may become insoluble and be pre- 
cipitated. 

Lime and magnesia have likewise been recommended 
as decolorizers, but these substances are above every- 
thing else neutralization agents—Les Matieres Grasses. 


POTASH PRODUCED IN 1920. 


Returns thus far received by the United States Geological 
Survey, Department of the Interior, from the producers of 
potash in the United States during 1920 indicate that the 
output amounted to 167,346 short tons of crude potash salts 
containing 48,625 short tons of actual potash (K,O). The 
stocks on hand amounted to about 30,000 short tons of crude 
salts. The sales were valued at more than $7,000,000. This 
material was produced at 65 plants. In 1919 there were in 
operation 77 plants, which reported an output of 110,243 
short tons of crude salts containing 30,845 tons of actual 
potash. In 1918, 128 plants were in operation and made the 
largest domestic production—207,686 tons of crude salts, 
containing 54,803 tons of potash. The production in 1920 
was therefore nearly 57 per cent. greater than that in 1919, 
ibut only about 89 per cent. of that in 1918. The subjoined 
table shows the sources of the material. 

About 200,000 short tons of potash (K,0) was imported 
in 1920, and this quantity, with the 48,625 short tons pro- 
duced in this country, made the available supply about equal 
to the quantity normally used in each of the five years im- 
mediately preceding the war. 


Potash Output at Searles Lake. 

University of California, department of chemical en- 
gineering, Berkeley, Cal., is sponsoring a series of lectures 
to acquaint Pacific Coast enterprises with its vast possibili- 
ties. The first talk was given by Dr. H. W. Morse, who 
has devoted most of his attention to the potash industry, 
and he covered developments in this line, with special 
reference to the work done at Searles Lake. From 50 to 
60 tons of chloride are turned out daily and an output of 
30,000 tons of potash a year is predicted. 
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THE MANUFACTURE 


(Concluded from page 470, February, 1921.) 


The methods of the factories producing soap pow- 
ders varied as greatly as the fatty acid content of the 
powders. Some of the plants which were ordered to 
manufacture soap powder during the war had not done 
so before and were compelled to develop an efficient 
working method by experiments. In connection with 
this I would like to point out that the quality of all 
detergents, soap powders as well as bar and soft soaps, 
does not only depend upon the more or less high fatty 
acid content, but also upon the production methods. 
The manner of saponification has to be taken into 
consideration. Some soaps, according to the method 
and care used in their production, may show several 
per cent less fatty acid content than others of the same 
kind, when examined after completion, and still they 
may develop a greater washing activity. This observa- 
tion was also made in regard to the various soap pow- 
ders manufactured during the war, although a certain 
uniform content of fatty acid, soda, etc., was prescribed 
for all of them. Some of the soap powders manufac- 
tured by the various factories were found to be excel- 
lent by the consumers and expressly demanded, as long 
as the firms were still permitted to print their names 
on the packages. Others were flatly rejected at the 
stores, and the consumers claimed that they not only 
would not lather, but also that the clothes treated with 
them became gray and yellow. Where are the causes 
of this difference to be found in view of the identical 
composition? Surely only in the method of produc- 
tion! When finally a uniform name was introduced 
and all firms had to use the same kind of packages 
without any distinguishing marks, it was no longer 
possible for the consumers to pick out certain brands. 
They had to take what was offered to them. 

In the course of my practice I have observed various 
methods for the production of soap powders. One oi 
them was as follows: A boiler was placed against a 
wall on a base of brick masonry. The base was just 
high enough to permit the draining of the boiler with 
the aid of a discharge pipe above the bottom. The 
water pipes were fastened to the wall above the boiler 
and the latter contained a stirring apparatus and was 
fitted with an inlet pipe for the steam. It was large 
enough to permit 2,000 pounds of soap powder syzb- 
stance to be worked easily. 


First the calculated quantity of water was permitted 
to run into the boiler} which had previously been 
gauged by weighing the water, so that the work of 
weighing did not have to be repeated for each new 
charge of the labor. After the likewise calculated 
quantity of soda lye had been added the steam was 
turned on and the mixture of water and lye heated to 
the boiling point. Then a weighed quantity of fatty 
acid was introduced, the ratio of fatty acid and soda 
lye being 2:1. As soon as complete saponification had 
been accomplished the stirring apparatus was set in 
motion and the calcinated soda added. At first the 
mixture was very dilute on account of the previous 
heating and the soda addition. The steam had, of 


*From Seifensieder-Zeiiung, vol. 47, Nr. 43, December 22, 1920. 
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course, been turned off before the introduction of the 
soda, but in spite of this the mixture had to be stirred 
for hours before the cooling progressed far enough to 
cause the thickening of the substance. The thicker the 
better! If the boiler had been emptied tod early and 
while the mixture was still in a too dilute state, great 
quantities of water would have been discharged during 
the cooling process on the floor. 

After the substance had been drawn off to the floor, 
which was covered with sheet iron, it was permitted 
to remain there until it became completely cold and 
solid. This required about two days for 20 hundred- 
weights, according to the season. After the substance 
had become as hard as stone it was broken up with 
hammers, crowbars and cold chisels, and reduced to 
pieces of the size of a fist. The same result was ac- 
complished by filling the substance into tanks and per- 
mitting it to harden in these. For the grinding of the 
products obtained in this manner a mill with a crusher 
attachment is necessary. 


The grinding process is naturally very slow. If too 
many pieces are fed into the crusher the mill stops at 
once. The pulley may continue to turn, but the belt 
slips. Hardly half a shovel full of the pieces may be 
fed into the crusher at one time, and it is always neces- 
sary to wait until this small quantity is ground up. 
That this production method is extremely bothersome 
and expensive goes without saying. To speed up the 
output is almost impossible under these circumstances, 
but there is an easy and very simple method which 
makes it possible to get the soap powder substances 
ready for grinding on the same day on which it is drawn 
from the boiler, so that it can be ground the next day 
without the aid of a crusher, hammer or cold chisel 
in the shortest time. The substance is simply separated 
into small heaps, after it has been partly cooled. The 
heaps are kept so far apart that they are exposed to the 
air on all sides. After these little heaps, which should 
be about three times the size of a mole hill, have been 
turned over once or twice they become semi-dry. They 
are then spread out and shoveled over repeatedly. In 
this manner the substance becomes more fine-grained, 
and if it is shoveled over often it resembles coarse sand. It 
will then be completely dried over night and is ready 
for grinding the next morning. With this method it 
is possible to produce in two days three times as much 
under the same space conditions as with the method 
described above in three days. For the treatment of 
the soap powder substance a smooth floor of concrete 
or cement is best suited. If such a floor cannot be con- 
structed one of planks will do, but it has to be cor- 
nered with sheet iron. The sheet iron of the caustic 
soda drums may be used for this purpose. 

However, I do not consider the described method 
for the production of the required quantities of soap 
powders sufficiently efficient. The saponification of a 
fatty acid can never be accomplished as thoroughly by 
this working method as by prolonged boiling, and the 
finished product may be defective in various respects. 
An expert will not think of saponifying neutral fat in 
this manner. Even before the war I have had occasion 
to establish the fact that high grade soap powders are 
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best produced from a grain soap, either from neutral 
fat or from fatty acid. The grain soap is produced by 
saponification with soda lye, or with soda, if fatty acid 
is used. The soap is grained until the spent lye be- 
comes clear and then permitted to stand over night. 
On the next day the fatty acid content is determined. 
According to the result obtained it will be found that a 
soap quantity of, for instance, 1.45 to 1.61 corresponds 
with one per cent of fatty acid. If a soap powder of 
a certain fatty ‘acid content is to be produced the de- 
sired fatty acid percentage is multiplied by the deter- 
mined soap quantity. For instance, for the production 
of 100 weight parts of 8 per cent soap powder 8 x 1.45 
= 11.60 weight parts soap would be required. The rest 
of the 100 weight parts would partly consist of water, 
but chiefly of calcinated soda. For instance: 


11.60 kg. soap 
38.40 kg. water 
50.00 kg. calcinated soda 


100.00 kg. 


If a still higher percentage of fatty acid is desired it 
is advisable to reduce the water content so that it cor- 
responds with the additional soap content. At any rate 
the water content should never amount to more than 
40 per cent; otherwise the loss by drying—which never 
can be avoided entirely—would be too large. 

The soap powders are ground with specially built 
machines, operated either by hand or steam power. 
For the produetion of larger quantities only machines 
driven by steam or motor power can be considered. 
This also applies to the packing machines, but in many 
of the small plants the packing is still done by hand. 

In large plants the production of soap powder may 
be considerably simplified and made more rational in 
the following manner: First, an additional boiler is 
required. If a soap powder of a certain fatty acid con- 
tent 1s to be produced, for instance of the composition 
mentioned above, a multiple quantity of water and soap 
is placed into the second boiler, according to the 
quantity of soap powder desired. Perhaps the produc- 
tion of larger quantities during the next few days is in- 
tended. Assuming that 4,000 kg. are to be produced, 
this would be forty times the quantity mentioned 
above. The second boiler therefore would have to be 
charged with 


40 < 38.40 water 


= 1,536.00 kg. water 
40 < 11.60 soap = 


464.00 kg. soap 


2.000.00 ky. 


The water is heated to the boiling point by steam or 
fire and the soap then weighed in. If the boiler con- 
tains a stirring apparatus the latter is set in motion, 
but the water and soap may also be mixed with the 
aid of a stirring crutch. In this manner a smooth soap 
solution is produced. If 1,000 kg. of soap powder are 
to be produced by one operation one-quarter of the pre- 
pared soap solution = 500 kg. is transferred to the mix- 
ing vat. It is then only necessary to stop the stirring 
apparatus and to add the required quantity of soda, 
also 500 kg. The work is simplified by this method be- 
cause of the fact that the soap solution is used in a 
cooled state. Especially the last quantities have been 


standing several days before they are used, and only 
have to be stirred a short time to cause them to thicken. 
The soap solution in the second boiler, of course, has 
to be stirred before every discharge and it may be 
slightly reheated from time to time, if this is considered 
necessary. The grain soap is kept in the well covered 
first boiler and treated in the same manner. With suffi- 
cient spreading space for the soap powder substance 
large quantities may be produced quickly by this 
method. * 


OILS AND. SOAPS IN FRANCE. 


O. P. Hopkins, in a recent number of the Journal of 
Industrial and Engineering Chemistry, had the following 
to say about the oil and soap industries of France: 


“Marseilles was a commanding figure in the vegetable-oil 
and soap business before the war, the product of its crush- 
ers amounting to some 1,000 tons a day, while the output 
of soap reached a very high figure. Oil-bearing materials 
were brought to this port from points in the Mediterranean 
and especially from the Indian Ocean and the Far East by 
way of the Suez Canal, and considerable quantities of more 
or less crude oils were brought in for refining. The total 
value of the products of the oil industries was $86,000,000, 
of which Marseilles was credited with $70,000,000, Nice with 
$10,000,000, and Bordeaux with less than $3,000,000. 

“The war interfered greatly with the importation of 
oil-bearing materials, and a fat famine lasted until long 
after the armistice. Even in 1919 the imports of oil-bear- 
ing materials were less than half what they were in 1913. 
Peanuts, the principal raw material crushed at Marseilles 
were imported to the extent of nearly 500,000 tons in 1913, 
but in 1919 the total quantity was only 225,000 tons. The 
falling off in receipts of linseed and copra, the next most 
important materials, is equally striking. Imports of oils in 
1919 were much greater than in 1913, whereas the exports 
dropped from about 58,000 tons to less than 8,000. Event- 
ually Marseilles will recover much of its former business, 
but the development of the’ oil industries in England and 
the United States, to say nothing of the tendency to crush 
near the source of supply of the raw materials, are factors 
that are receiving serious consideration in France. 

“The production of common soap was affected by the 
scarcity of fats during the war and is slow to return to 
normal, Exports, which totaled nearly 78,000,000 Ibs. in 
1913, were 43 per cent below that figure in 1919. In strik- 
ing contrast to the decline in sales of common soap is the 
increase in exports of scented soap from a little over 
3,000,000 Ibs. in 1913 to hearly 7,000,000 Ibs. in 1919,” 


Recovery of Glycerine from Sub-Lyes. 


Ger. Pat. 310,045, R. Blum and C. Francke. To obviate 
the drawbacks caused by the presence of sulphur com- 
pounds, ozone, or ozonized air is blown through the 
sub-lyes, in place of ordinary air, the sulphur compounds 
being thereby completely oxidized and rendered harmless, 
while at the same time the greasy and sludge fatty im- 
purities are converted into oxy-fatty acids, forming solid 
masses easily separated. The ozone treatment may pre- 
cede the acid treatment. For example, 1,000 parts of 
sub-lye are placed in a steam-jacketed pan and concen- 
trated to a density of about 32° B., thus causing a large 
portion of the impurities to separate out. After adding 10 
parts of sulphuric acid, boiling is continued, a current of 
ozone being passed through the mixture until the concen- 
tration reaches about 36° B. The crude glycerine from the 
precipitated salts is effected in the usual manner. 


Britain’s Imports and Exports of Glycerine. 


In 1920 Great Britain exported 331,443 hundredweight of 
glycerine, valued at £1,713,897, as against 61,349 hundred- 
weight, listed at £358,942 in 1919. Imports of glycerine by 
Great Britain in 1920 were valued at £167,464 and in 1919 
at £374,662. 





only 
cken. 
, has 
y be 
lered 
vered 
suffi- 
tance 
this 


ual of 
owing 


yle-oil 
‘rush- 
utput 
erials 
anean 
ist by 
more 

total 
0,000, 

with 


yn of 
long 
-bear- 
1913. 
eilles 
1913, 
The 
most 
ils in 
‘ports 
'vent- 
iness, 
1 and 
crush 
ictors 


y the 
rn to 
Ds. in 
strik- 
is the 
over 


viate 
com- 
1 the 
yunds 
nless, 
y im- 
solid 
pre- 
ts of 
ncen- 
large 
ng 10 
nt of 
ncen- 
m the 


THE AMERICAN PERFUMER 35 


EXPORTS OF SOAP FROM UNITED STATES. 


The January exports of soap from the United States, ac- 
cording to the Bureau of Foreign and Domestic Commerce 
at Washington, totaled as follows: Toilet or fancy soap, 
$408,065; all other soap, 4,877,390 pounds, valued at $496.- 
363. The items were all comparatively small, except that 
England took $139,140 worth of toilet soap and Mexico 
$181,233 of common soap, Haiti took $58,027 of common 
soap and other countries all less than that amount, ac- 
cording to the returns. 


Trade in Toilet Soaps in Netherlands East Indies. 


Trade Commissioner John A. Fowler reports that the 
use of toilet soaps is increasing in the Netherlands East 
Indies. The buyers are the Dutch of both white and mixed 
races, the foreign element, and a good proportion of the 
Chinese and Arab populations. The trade is used to soaps 
wrapped in a fancy paper covering and packed three cakes 
to a carton. To secure co-operation of any value it will 
be necessary to give exclusive representation to some im- 
porter in the colony. There are many importers with ample 
means of distribution for the island of Java, some having 
branches or connections covering other parts of the colony. 
In 1919 Great Britain was in the lead, with Japan second, 
but both of these countries had shared their trade with the 
United States, which stood third. 

One brand of American toilet soaps having found great 
favor in the bazaars, the importers were anxious to get 
similar articles, even though deliveries from manufactur- 
ing concerns were difficult to obtain. Lack of understanding 
of suitable methods of packing and of the requirements of 
the market was responsible for the temporary failure of 
some brands, but importers have been patient with mistakes 
due to ignorance when they believed the manufacturers were 
trying to co-operate with them. 

American toilet soaps have won a good reputation in this 
market and a reasonable amount of effort should now be 
rewarded by a fair share of the trade. The returns for the 
first five months of 1920 indicate that the United States is 
maintaining its place and that Japan has taken the' lead, 
with Great Britain second. The imports from the Nether- 
lands have increased and Germany again appears in the 
returns. In the January-May period, 1920, Java’s total im- 
ports in this line were valued at $244,000. 


French Government to Purchase Potash Mines. 

The French Senate has passed the bill for opening a 
credit to enable the State to acquire the potash mines in 
Alsace, which are at present in the hands of the public 
custodian. The report of the committee that has been con- 
sidering the measure pointed out the economic importance 
of the proposed purchase, and urged the immediate adop- 
tion of the project. Otherwise, it was said, enormous bene- 
fits which were being derived from these mines would go 
to the German proprietors. The bill was finally passed 
by the Senate, after Article 4, relating to the opening of a 
credit of 76,000,000 francs, had been taken out for inclusion 
in a special measure. 


Vegetable Oil Statistics for 1920 by Quarters. 

Census Bureau at Washington has issued in pamphlet 
form statistics of animal and vegetable fats and oils, in- 
cluding production, consumption, imports, exports and stocks 
for the calendar year 1920, by quarters, with comparative 
figures for 1919. It was prepared under the supervision 
of William L. Austin, chief statistician, assisted by Harvey 
J. Zimmerman, expert special agent. It is not expedient 
to reprint these figures and our readers who are interested 
are advised to get the complete pamphlet. 


Features to Be Found on Other Pages. 
Readers of the Soap Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 

and Trade Marks and Foreign Correspondence. 


FEATURES OF SOAP MATERIAL MARKET. 
(Continued from next page) 


offerings of olive oil foots but there has been a sharp break 
in the denatured oil owing to heavier importations from 
Europe. Soap makers have only taken small supplies of 
palm or palm kernel oils, despite reports that stocks are small 
with but little material on the way from the Gold Coast. 


Industrial Chemicals. 


In keeping with the conservatism of the times, consumers 
of industrial chemical products have been content to pur- 
chase as wanted so that the market as a whole has been 
a rather colorless affair. Producers remain unchanged in 
their views on alkali products, but there is a well defined 
notion that prices may tend still further in buyers’ favor 
because there are offerings of British alkali on the market 
which domestic consumers have as yet been unwilling to meet. 
Domestic soda ash is generally maintained at $1.90@$2.00 
a hundred in single bags, but English material is available 
at even less it is reported. Caustic soda is offering at 
$3.65@$3.75 a hundred, but consumptive demand has been 
at a low ebb, due to curtailment of manufacturing activity 
all over the country. Producers of borax have again modi- 
fied their views and are offering at s@6% cents a pound 
according to quantity. There have been receipts of caustic 
potash from stocks exported to Europe some time ago 
and domestic producers have been unable to compete with 
these goods, which are offered as low as 94@I1O0 cents for 
the 80@85 per cent and 104%@13 cents for the 88@92 per 
cent stock. Notwithstanding that 60 degrees sulphuric acid 
at $15 was close to cost of production fairly large resale 
stocks have come on the market at as low as $12 a ton and 
business has slowly emerged from sub-normal to something 
approaching the volume that existed six months ago. Re- 
sale stocks of zinc oxide are coming onto an empty market 
and offers are now made down to 7%@9% cents, which 
compares with the previous schedule of 91%4@9% cents. 
That chemical prices will drop still further is a view en- 
tertained by not a few prominent interests in the trade. 


Other Soap Materials. 


The naming of what appears to be a firm quotation of 
$4.75@$5.00 on rosins in the Savannah market against a 
previously prevailing quotation of $11 is the outstanding 
feature of the naval stores markets where business appears 
to be showing a fair revival probably in consequence of the 
more attractive price levels now prevailing. There is a 
feeling that the pale grades which the soap trade utilize to 
a large extent may become scarce before many weeks be- 
cause producrs will not be financially able to work the new 
trees from which these grades are drawn. Like the balance 
of the list most of the animal oils are inclined lower on 
absence of any important trading so that stearic acid is 
available at a decidedly more attractive figure. 


Will Exploit Utah’s Potash Deposits. 


The Industrial Potash Corporation, capitalized at $30 
000,000, has been incorporated in Salt Lake City to exploit 
the alunite deposits in the Mount Baldy, the Ohio and the 
Durkee mining districts near Marysvale, Utah. The con- 
struction of a plant capable of handling 10,000 tons of 
alunite ore a day is contemplated, 


Vegetable Oil Men Elect Officers. 

At the first meeting of the Vegetable Oil Association of 
New York in the offices of W. R. Grace & Co. the following 
were elected officers: H. Mart Smith, of W. R. Grace & 
Co., president; John Murray, of Sterne & Sons Co., vice- 
president; J. A. Boody, of Balfour, Williamson & Co., 
secretary, and M. T. Austin, of Francesconi & Co., 
treasurer. 

Coconut Oil Importations. 

The United States imported 215,328,516 pounds of coco- 
nut oil during the calendar year 1920 compared with 281,- 
063,213 pounds during 1919 and 356,088,738 pounds in 1918. 
The Philippine Islands were the chief source of supply 
during these three years, furnishing during 1920 about 71 
per cent., or 152,092,723 pounds of the total imports. 
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MARKET REVIEW ON TALLOW, ETC. 


(Written Specially for This Journal) 


TALLOW. 


Today’s sale of 300 drums of New York special tallow 
at 5% cents, which is the same price as the previous sale, 
shows a steadier tone and indicates that the market has 
reached a level at which either consumers believe prices 
iow enough to buy, or else producers refuse to cut their 
selling price any further—at least, for the time. 

After the severe and steady decline in prices and this 
evidence of sustained values, it may not be amiss to point 
out the strong possibility of an upward reaction which 
may carry prices to a 6-cent level in the very near future. 

Supplies of tallow are not pressing on the market with 
the same abundant flow as a month ago; and buyers are 
now in a position where they must show their willingness 
to buy, rather than sit back and have sellers furnish them 
material at whatever prices they may see fit to bid, all 
of which indicates a distinct change in the situation, 

With good quality house grease at 4 to 4% cents, con- 
siderably below the pre-war level, and with the produc- 
tion of this sort of fat somewhat curtailed, there is also 
hope for a betterment in the prices of goods of this gen- 


eral character. 
Of all the commodity markets, it seems that inedible fats 


have been most drastically liquidated. 
March 15, 1921. Topras T. PERGAMENT. 


GLYCERINE. 
(Written Specially for This Journal) 
During the last month the demand in the glycerine trade 


has been for chemically pure. The tobacco people have 
added to their purchases of the previous month, and no 
doubt the demand, for use in the manufacture of soft 
drinks, extracts, etc., has been good; at any rate, chemi- 
cally pure has been moving freely, and as a result the 
refiners have been able to get a higher price, propor- 
tionately, than dynamite or crude has brought. The quota- 
tion has been reduced to 19 cents, in bulk, but a consid- 
erable discount from that figure has been made for car- 
load business. During the process of liquidation of stocks 
of various commodities in this country, which we esti- 
mate will take the best part of this year, we expect that 
glycerine values will be kept down; while they seem low 
today, it is quite likely that bottom has not been reached. 
Tallow, fats and oils are obtainable at such figures that 
the soapmaker has his choice of materials, a condition 
which has not existed for a number of years; he has the 
opportunity of obtaining his raw stock at low figures, and 
his coal is down around pre-war prices, so that he is 
better off today, even with glycerine so cheap, than he 
was when it was 10 cents per pound higher. 
March 15, 1921. W. A. Stoprorp. 


VEGETABLE OILS. 

Price movements in vegetable oil products continued gen- 
erally downwards, there being considerable pressure in evi- 
dence from various directions. Heavier supplies of cotton 
seed oil have been incidental in pushing that product down 
still further. Supplies of cotton seed appear unusually 


heavy and there have been several bear raids on the Pro- 
duce Exchange which have operated to send that item back 
to levels which have not been touched since before the great 
war. Rumors of failures of concerns operating in the Phil- 
ippine oil trade have disclosed additional weakness in soya 
bean oil, edible grades of which are now available at as low 
as 8 cents a pound. Crushers of castor oil have named 
another concession amounting to % cent and the number 3 
is now available at 8% cents. Domestic crushers of cocoa- 
nut oil are having the greatest difficulty in meeting the com- 
petition from the foreign product. Corn oil is lower at 
the mills producers reporting little aside from a routine 
movement which has not been sufficient to maintain spot 
levels. Peanut oil is in about the same shape as all the 
other competing oils, with export buying down to small 
proportions. A fair response has been seen to the liberal 
(Continued on pre arene page) 


SOAP MATERIALS. 
Tallow and Grease. 


Tallow, New York, Special 5%c. Edible, New York, 
7c. Prime Packers, Chicago, —c., Edible, Chicago, —c. 
Yellow grease, New York, 3Y4.@3Kc. Brown grease, New 
York, 34@3c. Yellow grease, Chicago, —c. Brown 
grease, Chicago —c. 

Rosin—Savannah, March 15, 1921. 


Common to good 


, Pearl, per 100 the. Wee weld eOhatd +B) owes vy 
Starch, powdered, per 100 lbs 
Stearic Acid, single pressed, per Ib 
Stearic acid, double pressed, per Ib 
Stearic acid, triple oe per Ib 
Glycerine, C. P., 
Glycerine, pale oe lb : 
Soap lye, crude, 80 per cent, loose, per Ib.. 11Y@l12c. 
Soap lye, saponification, 80 per cent, loose, per 

10 @10%c. 


Coconut, edible, per Ib 

Coconut, Cochin, Dom., per tb 

Coconut, Ceylon, Dom., per Ib 

Palm, Lagos, per Ib 

Palm, kernel, per Ib., nominal 

Cotton, crude, per Ib., f.0.b. mill 

Cotton, prime, summer yellow 

Soya Bean, per Ib. (edible) 

Corn, crude, per gal 

Corn, refined, per Ib 

Castor, No. 1, per lb 

Castor, No. 3, per Ib 

Peanut, crude, per Ib 

Peanut, refined, per Ib 

Olive, denatured, per gal / 
Olive Foots, prime green, per lb 10 @l0%c c. 


Chemicals. 
Soda, caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs.. re 
Potash, caustic, 88@92 per cent per ‘b., fob. 
works 
Potash, caustic, 70@75 per cent, per lb., f.o.b. 
works 
Potash, carbonate, 
New York 
Salt, common, fine, per 100 Ibs 
Sulphuric Acid, 60° per cent, per ton 
Sulphuric Acid, 66° per cent, per ton 
Borax, crystals, 
Borax, granular, per Ib 
Zinc Oxide, American, lead free, per Ib 
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